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Spending  Thousands  to 
Make  Sales  for  You 


The  thousands  of  dollars 
which  The  Chicago  Tribune 
spends  every  year  in  other  daily 
newspapers  to  increase  its  circu¬ 
lation,  to  get  new  readers,  all 
mean  new  customers  for  you 
Tribune  advertisers. 

The  fortune  which  The 
Chicago  Tribune  spends  in  send¬ 
ing  special  War  Correspondents, 
photographers  and  moving 
picture  operators  to  every  impor¬ 
tant  section  of  the  War  Zones  of 
Europe  also  means  new  readers 
for  The  Tribune  and  new  cus¬ 
tomers  for  you. 


The  thousands  of  dollars 
which  The  Chicago  Tribune 
spends  in  sales  promotion  work 
among  the  jobbers  and  retail 
dealers  in  this  territory  all  mean 
new  customers  and  increased 
profits  for  you. 

Week  by  week  The  Tribune’s 
circulation  grows,  week  by  week 
The  Tribune’s  service  both  to 
its  readers  and  to  its  advertisers 
grows  more  efficient,  week  by 
week  the  power  of  The  Tribune 
to  make  sales,  and  STILL 
MORE  SALES,  for  you,  gets 
added  impetus. 


The  World’s  Greatest  Newspaper 

(Trade  Mark  Registered) 

I  .  e  ( 500,000  Sunday 

Circulation  over  1 30Q  QQQ 


Member  Audit  Bureau  of  Circulations 

Eastern  Advertising  Office:  251  Fifth  Avenue,  New  York  City 
Pacific  Coast  Advertising  Office:  742  Market  Street,  San  Francisco 
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Our  Tjqje  &  Rule  Caster 

(Not  the  Composing  Machine) 

The  only  machine  that  makes  all  the  **tools”  for  the  compositor;  type,  space 
material,  and  rules,  leads  and  slugs  of  any  length  from  6  picas  to  25  inches 


Reduction  in  Matrix  Prices 

Matrices,  1 4  point  and  larger  for  type  casting — not  composition"^ 

Now  cost  only  $14.40  per  font  (72  Matrices) 

Our  sales  for  these  matrices  have  increased  so  rapidly — because 
of  the  demand  for  our  Non-Distribution  System — we  are  able  to 
make  the  second  reduction  this  yeeu*  in  the  price  of  these  matrices 

Matrices,  14  point  and  larger, 

for  type  casting  (not  composition)  when  purchased  as  fonts,  price  each 


A  font  consists  of  the  following  characters: 

Caps . 26  Matrices 

Lower  case  ...  26  Matrices 

Figures  and  $  .  .  II  Matrices 

.  .  .  _ 9  Matrices 

Total,  72  Matrices 

Ligatures  and  Dipthongs  when  ordered  with  fonts 
are  furnished  at  font  rates,  20c  per  matrix 


'Matrices  for  composition.  12  point  and  smaller,  as 
well  as  for  type  casting,  per  font  72  Matrices  $18.00 


Non-Distribution 

Non-Distribution:  The  system  by  which  each  compositor  is 
continuously  supplied  with  new  type,  spacing  material,  high  and 
low  leads,  stugs  and  rules,  directly  from  the  Monotype  Tv^  and 
Rule  Caster,  which  makes  this  material  so  economically  that 
whole  pages  after. use  are  melted  up  to  make  new  material.  Thus, 

Recasting  replaces  Distribution. 

The  Greatest  Composing  Room  Economy  since 
the  Invention  of  Hot  Metal  Composing  Machines 

We  have  a  folder  explaining  how  Non-Distribution  enables  the  Hand  Compositor 
to  work  as  efficiently  as  the  Machine  Operator.  Send  for  Your  Copy — NOW 

LANSTON  MONOTYPE  MACHINE  CO.,  Philadelphia 

N  w  York:  World  Bldg.  Boston:  Wentworth  Bldg.  Chicago:  Rand-McNally  Bldg.  Toronto:  Lumsden  Bldg. 
San  Francisco:  Block  30,  Palace  of  Machinery,  P.  P.  I.  E. 

K.  T.  L.  Nussa,  Aguiar  110,  Havana,  Agent  for  Mexico,  Central  America  and  the  West  Indies 
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JOSEPHUS  DANIELS 


WANTS  LOWER  POSTAGE 


Representative  Griest  Thinks  Govern¬ 
ment  Should  Redure  Rate  on  Drop 
Letters  —  Retail  Merchants  After  Ad 
Fakera — Hapgood  Says  Yellow  Journals 
Are  Declining — The  Winnetka  Incident. 


Wasiii.nuton.  XovenilH'f  Iti. — "Con- 
grcss  will  he  justified  in  enacting  legis¬ 
lation  reducing  the  first-class  |M)stage 
rate  on  local  delivery,  or  ‘drop,’  letters 
from  two  tt>  one  cent  jK’r  ounce  or  frac¬ 
tion  thereof,  because  the  Post  Office  De¬ 
partment  today  makes  a  profit  of  several 
iinndre<l  i)er  l  eiit.  on  the  handling  of  hs-al 
letters."’  This  is  the  answer  Representa¬ 
tive  W.  W.  (Jriest.  a  former  newspaper 
projn-ietor  of  I.ancaster.  Pennsylvania, 
an  im|Mi:'tanr  memher  of  the  Postal  Com¬ 
mittee  in  the  House,  made  to  your  cor¬ 
respondent  today  when  asked  what  he 
thought  of  the  fight  being  made  to  have 
the  rate  of  postage  on  local  delivery  let¬ 
ters  rediictHl. 

Further  than  this  Mr.  (Jriest  said:  “It 
is  imiM)ssihle  to  justify  the  Governnieut 
in  collecting  an  excessive  postage  rate  tui 
l«M-al  letters.  .V  decrease  of  the  drop 
letter  rate  from  two  cents  to  one  cent 
|H‘r  ounce  or  fraction  thereof  would 
hardly  affect  more  than  one  per  cent,  of 
the  postal  revenues,  as  the  reduced  rate 
would  result  in  a  great  increase  in  mail 
matter  and  the  normal  annual  increase 
in  the  jiostal  revenues  would  offset  a  re¬ 
duction  in  receiiits." 

Mr.  tiriest’s  statement  is  uonsidered 
significant  because  he  is  regarded  as  one 
of  the  authorities  of  the  House  on  the 
std)jei  t  of  hs-al  deliver.v  letters.  During 
his  term  of  office  he  has  made  an  ex¬ 
haustive  study  of  icostal  conditions.  He 
has  a  hill  iteiiding  in  the  House  to  re¬ 
duce  the  rate  on  “drop"  letters  and  has 
made  important  siH>eches  on  the  subject. 

The  National  Press  (Muh  contemplates 
issuing  a  club  newspaper  and  :n  order  to 
get  an  e.xpression  of  opinion  on  the  sub¬ 
ject  it  has  addressed  a  letter  to  the  nieni- 
liers.  committee  consisting  of  the  follow¬ 
ing  members  has  been  appointed  to  gather 
the  preliminary  data:  tieo-ge  \V.  Whar¬ 
ton.  Depaitment  of  .Agriculture,  cdiair- 
man ;  Karl  (fodwin.  Washington  Star; 
.Alfred  Pitman,  Christian  Science  Moni¬ 
tor,  and  .Fames  D.  Preston.  Senate  Press 
(Jallery. 

l‘'nlsc  or  misleading  advertisements  ap¬ 
pearing  in  any  medium  or  form  in  the 
District  of  Columbia  will  receive  promiU 
investigation  by  the  Retail  .Merchants’ 
.Association  of  the  District.  .Advertise- 
metits  to  this  effwt  were  insertc'd  in  the 
newspapers  of  Washington  last  Sunday. 

h'our  reiiresentatives  of  the  journalistic 
profession — Norman  Hapgocsi,  editor  of 
Ha  rjier’s  AA'c"e.,kly ;  .lohn  Temple  Craves, 
New  A'ork  .American;  Dr.  Harvey  AV. 
Wih-y  and  Will  Irwin,  magazine  contri¬ 
butors — talked  to  a  large  gathering  of 
the  niemhers  of  the  University  Club  last 
Monday  evening,  on  some  of  the  alleged 
shortcomings  of  the  i)ress.  .Mr.  Hapgood 
was  the  icrincipal  speaker,  his  subject 
heing.  “Thc>  Relation  of  .lournalism  to 
I’cditic-s.”  The  others  were  called  on  for 
extemiM)ran«>ous  remarks. 

Will  Irwin,  who  rec*ently  returned 
from  abroad,  was  emphatic  in  the  belief 
that  the  .American  press  is  the  purest 
and  straifthtest  in  the  world. 

Mr.  Hapgood  descrilced  some  of  the  de¬ 
velopments  of  American  newspapers  and 
magazines. 

As  to  the  reliability  of  statements 
printed,  he  said  it  cannot  be  claimerl  that 
the  papers  are  accurate  in  comparison 
with  an  ideal  standanl,  but  they  are  more 
{Continued  on  page  641>.) 


is.  first  of  all,  a  newspaper  man — cnlitor 
of  the  Raleigh  (N.  C.)  News  and  Ob¬ 
server — and  after  that  he  is  secretary 
of  the  navy,  in  President  Wilson’s  Cabi¬ 
net.  People  smiled  when  he  was  se¬ 
lected  for  the  latter  position — said 
“What’s  the  sense  of  appointing  a  North 
Carolina  editor,  who  never  sees  the  ocean 
except  when  he  goes  to  Charleston,  sec¬ 
retary  of  the  navy?  He  will  be  a 
gorgeous  fizzle.’’  Well,  he  has  been  on 
the  job  for  about  three  years,  and,  in 
the  words  of  the  pewt,  “he  has  made 
good.” 

One  of  the  leveling  admirals  said  the 
other  clay  that  he  was  the  l)est  secretary 
the  country  has  had  in  years,  lie-  has 
done  things.  Some  of  the  naval  authori¬ 
ties  disagree  with  him  on  some  of  his 
jxdicies,  hut  in  the  main  they  have  met 
with  their  approval. 

If  Air.  Daniels  had  not  hc*cn  a  good 
newspaper  man  he  never  wo'.ihl  have 
made  a  good  sc‘crctary  of  the  navy. 
I’oin  in  Washington.  N.  C..  in  lSti2,  he 
showed  his  journalistic  bent  at  an  early 
ape  by  ])ublishing  at  Wilson,  that  state, 


Going  .After  the  Paper  Board  Tru.st 

.Acting  upon  orders  from  Washington, 
United  States  District  .Attorney  Francis 
Fisher  Kane  has  begun  an  investigation, 
in  Philacleltchia.  of  the  alleged  paper 
board  trust,  said  to  have  been  formed 
about  three  months  ago.  .Mr.  Kane  says 
that  he  has  reason  to  believe  that  there 
is  ill  existence  a  secret  agreement  to 
boost  prices. 

Mankind  has  achieved  every  good  thing 
in  life  only  after  ages  of  effort. 


an  amatem'  newspaper,  calh'cl  the'  Cor¬ 
nucopia.  .At  eighteen  he  was  editor  of 
the  Wilson  .Advance.  A  few  years  later 
he  went  to  ilaleigh.  where  he  at  first 
edited  a  weekly  and  afterwards  became 
editor  of  the  News  and  Observer.  Un¬ 
der  his  management  tlu'  paper  grew  un¬ 
til  today  it  has  double  the  circulation 
of  any  other  |)apc“r  in  the  state.  From 
its  handsome  ofi'ce  are  now  issued  two 
weeklies,  the  AA'eekly  News  and  Observer 
and  the  Farmer  and  Mechanic;  a  month¬ 
ly  .sc-ction  of  the  News  and  Observer  in 
magazine  form  called  the  North  Carolina 
Literary  and  Historical  Review,  and  an 
annual,  the  North  Carolina  Year 
Hook. 

Mr.  Daniels’  success  has  been  due  to 
hard  work:  to  his  fearlessness  in  espous¬ 
ing  great  issues;  to  his  unswerving 
ficlelity  to  those  who  rc-pose  confidence 
in  him:  to  his  knowledge  of  human  na¬ 
ture:  to  his  loyalty  to  the  Democratic 
jiarty.  and  to  his  earnest  devotion  to 
the  interests  of  the  people  of  Raleigh 
and  the  welfare  of  the  state  of  North 
Carolina. 


Should  Be  Big  .Advertising  in  This 

The  purchase  of  the  AA'hite  Comiiany. 
of  Cleveland.  ().,  reput*  il  the  largest 
manufacturers  of  motor  trucks  in  the 
world,  by  .1.  P.  Morgan  &  Co.,  has  lieen 
practically  eomiilet*-*!,  atrording  to  re¬ 
ports.  IJespite  denial's,  the  rumor  per¬ 
sists  that  a  new  !fl(l0.0(H),<M)0  company 
is  to  be  formed. 

.Anyone  can  sucee*al — for  awhile — 
when  times  ure  propitious.  Anyone  can 
advance  with  the  throng. 


WANTS  BIG  CONVENTION 

San  Francisco  to  Bid  for  Republican  Na¬ 
tional  Event — .Movement  to  Preserve 

Two  Exposition  Buildings — Medical 

Quark  Jumps  Bail  -Newspaper  Visi¬ 
tors  Still  Attracted  to  the  Fair. 

S.vx  Frax*  i.st'p,  Noveuilier  12. — The 
past  week  has  been  replete  with  iraiwr- 
tant  events,  both  within  and  wiihout  the 
Exposition.  The  movement  to  s**eure  the 
Republican  National  Convention  for  Sat> 
F’rancisco  was  furthered  by  a  mass  meet¬ 
ing  hehl  at  the  Chamber  of  Commerce 
ti'day.  The  nttendan<'«  of  ]>rominent  men 
indicated  that  our  citizens  will  respond 
liberally  and  show  the  wuntry  that  “Sati 
F'rancisco  knows  how."  in  the  words  of 
AA’.  H.  Taft  when  referring  to  the  Ex¬ 
position. 

.AI.  H.  Dc  Young,  of  the  14an  Francisco 
Chroni*de.  was  chairman  of  the  meeting. 
He  aiipointed  AA'illiam  11.  Crocker  as 
chairman  of  the  general  committee  of 
twentj’-five  which  will  take  the  initiative. 

RF.CKITIOX  TO  LOTTA. 

Lotta  Crabtree,  the  old-time  stage  fa¬ 
vorite  of  San  Francisco,  who  presented 
to  the  city  the  Lotta  Fountain,  which 
still  stands  in  front  of  the  Chronicle  of- 
fi<e.  has  twen  royally  entertained  here 
oil  the  occasion  of  her  visit  to  the  Ex¬ 
position.  Following  a  public*  reception, 
on  a  stand  erected  adjoining  the  fountain, 
last  Saturday  night.  Lotta  appear***!  in 
the  Festival  Hall  at  an  entertainment 
given  in  her  honor.  She  was  gr*>atly  af- 
fe**te*l  by  the  meeting,  attend***!  by  hun¬ 
dreds  of  the  men  and  women  who  ad¬ 
mired  her  in  days  before  and  after  the 
Civil  AA’ar.  The  FLxposition  company 
pre.sented  her  with  a  memorial  of  the 
tH-casion  and  a  gold  nugget  was  given  to 
her  by  representatives  of  one  of  the  Cali¬ 
fornia  mining  districts. 

.Attendance  at  the  t]xpusition  continues 
to  he  alxive  the  average,  with  clear  Fall 
weather.  The  total  of  admissions  to 
date  is  very  close  to  the  sixteen  million 
mark,  with  three  weeks  more  to  run. 
The  movement  to  pr**se;*ve  a  number  of 
the  F]xpositiou  buildings,  in  addition  to 
Palace  of  F’ine  .-Arts,  has  taken  definite 
shape,  and  a  Preservation  I>*ague  has 
been  form***l.  with  a  committee  of  promi¬ 
nent  citizens  at  the  head.  Congressional 
aid  will  be  nske*l  so  that  some  of  the 
buildings  on  the  Presidio  can  be  re¬ 
tained.  Sunday.  D**cemb**r  ,">.  will  be 
designat***!  Preservation  Day  and  the  pub¬ 
lic*  will  he  admitt***!.  although  the  F^x- 
position  will  officially  **li>se  on  the  night 
of  the  -1th. 

Ac-cording  to  advi***s  from  F'resno,  Hycle 
M<*<Jowan.  editor  of  a  weekly  paper  at 
Haker.sfield,  Cal.,  was  placed  on  trial  lie- 
foie  a  F’**d**ral  jury  for  printing  a  por¬ 
tion  of  an  **ssay  written  by  .loseph  .Ad¬ 
dison.  .After  five  hours’  t’leJiberntion,  the 
jury  was  unable  to  agree.  In  his  in¬ 
structions  .fudge  Bean  told  the  jurors 
th**y  would  have  to  determiue  whether 
Addison  in  the  essay  had  been  obsc'enc*. 
Mf*(}owan  was  indicted  by  a  FVderal 
grand  jury  for  sending  non-mailahle  mat¬ 
ter  through  the  mails.  In  the  defense  it 
was  point***!  out  that  Addison  can  be  ot>- 
taiii***!  in  any  public  library  and  is 
taught  in  the  s**hools. 

The  case  of  "Dr.”  Sjiencer  L.  Higgins, 
m**di**nl  qua**k.  who  published  a  weekly 
paper  here  for  a  time,  and  who  sacrifi**e*l 
lionds  of  his  attorneys  of  by  fl«*eing 

the  juris*li(*tion  of  the  court,  was  called 
on  Nov.emher  lb  before  Superior  Judge 
Dunne.  He  is  charge*!  with  practicing 
without  a  li**ense.  Judge  Dunne  contin¬ 
ued  the  case  for  a  week  to  see  if  Hig¬ 
gins  can  lie  brought  into  court. 
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('<intra«t(<  liavf  awardinl  to  the  (Icoi}**-  Fuller  Co.  tor  the  ere-tioii  of 

this  s|>leii(li<l  liuil)liii;r  for  tlie  l)etr<iit  Newo.  Work  is  already  under  way  and  will 
be  pusliisi  to  eoni|detiou  early  next  year. 

Tile  huildiiie  is  from  designs  by  AllH*rt  Kahn,  arehit**!’!,  and  is  absolutely  tire- 
jinsif.  The  exterior  is  of  Ibslford  limestone.  It  is  ba-attsl  on  a  site  2S(I  ft.  on 
S«s-<ind  str«s-t.  l.'M*  fts-t  on  Fort  stns-t  and  l.><t  feet  on  laifayette  laiule^ard. 

W'itliout  a  sin”le  exeeptioli  this  }rreat  plant  when  tinished  will  Iw  the  most  eoin- 


plete  and  ellieient  newspaper  establishment  in  the  world.  The  entire  buildinfr  is 
devottKl  to  newspaper  uses  only,  and  is  desijfiUHl  to  meet  only  the  requirements  of 
Detroit’s  leadiii"  newspaper. 

A  ereat  jdant  for  a  "reat  newspaper  in  a  <;reat  eity.  made  neeessary  by  the 
rapid  expansion  of  the  .-ity  and  the  eontinued  jfrowth  in  eireulation  and  the  ooii- 
fi(b-nee  of  the  public. 

An  institution  dedicated  in  advan.-e  to  the  service  of  the  People. 


^ILI,  KAISK  WFF.Kl.Y  PRICE 


Canadian  Publishers  <»enerally  .4(tree  to 
C.  P.  .4.  Proposition. 

Toko.nto.  November  Hi. —  Pres.  Small 
field,  of  the  C.  P.  .V..  and  K.  Itoy  Sayles. 
<-hairman  of  the  Weekly  Seelion.  arrived 
here  from  their  western  trip  today.  They 
exiiressed  much  satisfaction  over  their 
visit  to  the  prairie  provinces  and  re|)orte<l 
that  the  movement,  haviut;  in  view  the 
raising;  of  subscription  rates  to  was 

Bpreadiu;;  like  wildfire.  F'rom  Uesina  they 
went  to  Saskatisin.  thence  to  Edmonton 
and  Calgary,  and  back  to  Witinipeg.  Plans 
for  the  holding  of  district  meetings  in 
.Vlberta  fell  through  owing  to  bu-k  of  time 
to  make  arrangements,  but  .Messrs.  Small- 
field  and  Sayles  met  members  of  the  press 
at  the  stations  as  they  (lassed  through. 
Two  meetings  were,  however,  held  in  Man¬ 
itoba.  one  in  Hrandon  and  one  in  Winni- 
l»eg,  and  at  both  resolutions  were  passed 
uiianiimnislv  favoring  the  subscription  in¬ 
crease.  From  present  indications,  by  .May 
next  the  large  majority  of  western  weekly 
newspajiers  will  Ite  pac-ed  on  the 
basis.  The  visitors  were  also  gratitietl  to 
Ibid  an  increasin"  interest. 

TTjc  Soldiers’  (Jazette  is  a  novel  pu#li<-a- 
tion  now  lieing  issued  from  the  presses 
of  the  Montreal  (iazette.  It  is  lieing  put 
out  under  the  auspices  of  the  Quei'ii 
Mary's  Needlework  (Juild  for  free  distribu¬ 
tion  among  Canadian  soldiers  in  France 
and  F^ngland.  and  contains  the  cream  of 
Canadian  news  gathered  from  the  press  of 
every  city  in  the  Dominion.  Hitherto 
many  patriotic  organizations  have  been 
engageil  in  making  scraplsioks  to  fill  a 
similar  jiurposi-.  but  the  time  and  lalsir 
involved  was  heavy  and  the  tiew  idea  will 
supply  the  neisl  e<iunll.\  well,  if  not  ladter. 

The  St.  .lohn  Telegraph  has  Is^gun  the 
issue  of  a  sis-cial  four-page  illustrateil 
supplement  with  its  Saturday  issue.  It 
contains  war  jiictnres  for  the  most  part. 

Owing  to  the  exismse  involved  in  han¬ 
dling  subscriptions  in  connection  with 
clubbing  offers,  a  gooii  tnatiy  Canadiati 
papers  have  decided  to  aliolish  cut  rates 
on  other  publications  and  sell  at  regular 
rates  only.  There  are  taxes  now  on 
money  orders  and  postal  tiotes.  not  to 
speak  of  the  war  tax  on  letters,  which 
brings  the  cost  of  transmitting  orders  up 
to  a  prohibitive  level. 


INDIANA  EDITORS  TO  MEET 

Program  .Arranged  for  the  .4iinual  Ses- 
sion  Next  Month. 

I  .Mll.V.N.VIMll.ls.  Nnveiiilier  I.'!. — The  Jiro- 
giam  committei*  for  tie  In.li«i.rt  Pres.- 
Association  met  in  Indian  i|iolis  an  I  out¬ 
lined  the  jirogram  for  the  aiiiiual  meet¬ 
ing.  Charles  (I.  Sefrit.  of  Washington, 
Ind.,  is  president  of  the  organi/.ation  and 
will  have  charge  of  the  sessions.  A  con¬ 
stitution  for  the  assm-iation  will  be 
adopted  at  the  DecemlK*r  meeting  and 
permanent  officers  will  Is*  elei-ted. 

Mr.  Sefrit  will  discuss  “(Ibjects  and 
Aims  of  the  Indiana  Press  Association": 
.1'.  F.  Warfel,  of  I.,adoga,  president  of  the 
Indiana  Associated  Weeklies,  will  talk 
ujion  "The  Place  of  the  Country  Weekly 
in  the  Newspajier  Field.’’  (Jeorge  D. 
Lindsay.  Marion,  pr<‘sident  of  the  North¬ 
ern  Indiana  Falitorial  Asswiation.  will 
'peak  oti  “Standards  of  Cost  in  News¬ 
paper  Production":  Miss  Foster,  presi¬ 
dent  of  the  M’oman’s  Press  Club  of  In¬ 
diana.  will  discuss  "The  Woman’s  Page 
in  the  Country  Newspajier":  Newton  .1. 
.sijiencer,  Greenfield,  jiresidetit  of  the  Re- 
jiublican  F'ditorial  .Vssociatioti.  will  talk 
on  "How  4Iuch  laiyalty  Dties  a  Country 
PajM‘r  Owe  Its  Town?":  L.  M.  O’Hannon 
Coryilon.  president  Democratic  F^ditorial 
-Vssociation.  will  speak  cii  ".Vdvertising 
Rates."  llassal  T.  Sullivan.  Richmond, 
jiresident  of  the  City  Falitors’  .Vssocia- 
tion,  will  talk  on  "The  City  Editor  and 
the  Publisher.” 

In  the  evening  the  assiM-iation  will 
bear  Walter  S.  Rradfute.  Rloomington. 
cn  "Who  Pays  the  Rills?’’:  .T.  L.  ('’lough. 
Indianajiolis.  on  ‘‘.4dvertising  and  Its  Re¬ 
lation  to  NewsjiajM'rs":  and  Miss  Sa-dc 
X’elle  Fenton.  Logansjairt.  on  "The  Mis- 
'ion  of  the  We«-klv  Pajaw.” 

The  meeting  will  close  with  the  morn¬ 
ing  s<*'sion  on  Friday.  P.  P.  Carroll. 
Evansville,  will  lie  luard  on  the  subject. 
"Neeibsl  Newsianer  Legislation  in  In¬ 
diana":  Mrs.  .luliet  D.  Strauss.  Rock¬ 
ville.  "Confc'sions  of  a  Reformed  Poet": 
.1.  W.  Piercy.  Indiana  University  scIkmiI 
of  journalism,  on  “What  Is  News?" 

The  race  cannot  justly  value  any  of 
its  vital  things  in  numev.  No  more  can 
we  weigh  tears  and  sorrow  in  cash  than 
we  can  jdace  wisdom  and  a  cheiwfnl 
countenance  in  the  lialance  against  gold. 


A  GREAT  JOURNALIST 

“.Marsc  Henry”  and  the  Louisville  Cour¬ 
ier-Journal  Have  a  Birthday. 

The  Louisville  Conrier-.Iouriial  on  the 
Sill  inst.  completed  its  forty-seventh  year, 
all  of  which  time  it  has  been  under  the 
editorial  contnd  of  Henry  Watterson. 
.Mr.  XVatterson  began  liis  newspaper  ca¬ 
reer  ns  a  lejsirter  in  Washington  at  the 
age  of  IS.  and  after  a  somewhat  varied 
exjierience  ten  years  later  he  went  to 
laiuisville.  w  lieie,  with  4V.  N.  Haldeman, 
be  brought  about  the  consolidation  of  the 
.lournal  the  Courier  and  the  Democrat, 
under  the  name  of  the  Courier-Journal. 

Mr.  Watterson  was  one  of  a  notable 
groitji  of  Ameiican  journalists.  It  is 
doubtful  if  ever  again  American  journal¬ 
ism  wil  la?  ilistingiiislied  by  men  so  jsiwer- 
ful.  so  briliant.  as  during  the  jieriod  siic- 
ceetling  the  civil  war.  Their  fame  was 
not  confined  to  state  lines  or  to  national 
boutniaries.  They  were  not  only  brilliant, 
but  greatly  inffuential.  and  the  impress 
they  niadt'  on  the  times  in  which  the.v 
lived  was  deep. 

-Mr.  Wtttterson,  unless  ineinory  lie  at 
fault,  is  the  sole  survivor.  He  is  row  in 
his  TCitli  year,  and  he  speaks  with  the 
same  brilliancy  and  the  same  fire  ns  of 
yore,  and  to  the  same  attentive  audience. 
The  Courier-.Iournal  is  a  newspaper  of 
ctimparatively  small  circulation,  as  news- 
pajs-r  circulations  nowadays  go,  but  when 
Mr.  XVatterson  sjienks  through  it.  what 
he  says  is  news  in  New  York  and  San 
Francisr-o  and  the  places  between. 

Rut  it  is  to  be  wnfessed.  alas,  that  he 
no  longer  speaks  with  the  authority  of 
the  old  journalism.  It  is  a  jiart  of  the 
inevitable  changes  of  time. 

We  cannot  match  torlay  the  giants  who 
were  Mr.  Watterson’s  contemporaries. 
Rut  we  can  rejoice  that  Mr.  XVatterson 
survives  to  instruct  and  entertain  with 
wise  counsel  and  frank  comment.  Though 
aptiroaching  tin*  four  score  mark,  he  still 
writes  with  youthful  vigor  and  refreshing 
optimism.  The  fortunes  of  the  Courier- 
.Iournal.  he  assures  its  friends,  never  were 
brighter  and  its  future  never  fairer,  and 
it  will  continue  to  la*  as  it  has  been,  “chief 
and  ever  a  dailv  newspajter.  reliable  and 
alert,  in  opinions  conservative  and  mod¬ 
erate.  but  outs|»oken.’’ — Sioux  City  (la.) 
.lournal. 


GLOBE  DEFIED  CENSOR 

Sitieliglit  on  Causes  That  Led  to  Suppres¬ 
sion  of  Well-Known  London  Daily. 

The  following  letter  to  the  New  York 
Sun  of  Thursday  gives  an  interesting 
sidelight  on  the  tension  Ix'tween  the 
London  GIoIk*  and  the  British  Press  Ru- 
reaii  prior  to  the  supjtrcssion  of  the 
Globe  by  the  government  authorities  on 
November  6: 

latxiKtx.  Oct.  2(1. — The  Globe  is  con¬ 
ducting  its  columns  in  a  manner  cal¬ 
culated  to  challenge  the  power  of  the 
British  Press  Riireau.  Recent  Zcjtjjclin 
raids  have  furnished  a  provocation. 

The  day  after  the  latest  and  most 
serious  air  raid  over  London  the  GIoIk* 
convened  a  juiblie  meeting  in  the  Can¬ 
non  .Street  Hotel  with  the  object  of  ad¬ 
vocating  reju'isals  on  the  enemy.  The 
spirit  of  the  meeting  was  angry  and 
determined.  It  jtassetl  rcsoltitions  which 
were  sent  to  the  Premier  and  to  the 
First  Lonl  of  the  Admiralty  and  called 
U|)on  the  government  to  use  this  means 
to  protect  the  live?  of  Londoners. 

The  residents  of  the  suburb  of  Croy¬ 
don  apjtealed  to  the  Gloltc  to  organize 
a  meeting  in  their  district.  This  was 
done  on  Octolter  22,  when  the  policy  of 
su|)porting  reprisals  on  the  air  raiders 
was  overwhelmingly  received. 

The  success  of  these  meetings  caused 
the  jtress  officials  alarm  and  they  issued 
onlers  that  no  report  of  them  should 
apjtear.  The  next  morning  after  the 
Croyilen  meeting  no  mention  was  made 
of  it  in  any  of  the  papers.  The  GIoIm* 
the  same  afternoon,  however,  gave  a  full 
rejtort  of  the  aflTair.  In  addition,  it 
jtrinted  a  statement  in  which  it  declared 
emphatically  that  every  meeting  or¬ 
ganized  to  bring  jtresstire  on  the  govern¬ 
ment  to  take  all  possible  steps  to  safe¬ 
guard  this  country  against  enemy  air 
raids  would  be  rejiortt'd  in  its  columns. 

"\Ve  refuse  to  acknowledge  the  right 
or  the  power  of  the  Press  Bureau,”  de-. 
dared  the  Globe  “to  supjiress  the  ex¬ 
pression  of  imblic  o|>inion  or  to  shiehl 
any  man.  whether  he  1m*  a  Minister  of 
the  Crown  or  a  permanent  ITider  Sec¬ 
retary  of  State  for  Foreign  .\ffnirs.  front 
legitimate  comment  or  criticism  put  for¬ 
ward  in  "vhat  we  hold  to  be  the  public 
interest.” 
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OLDEST  PRESS  CLUB? 


Controversy  Between  the  Few  Claimants 
for  Honor  Waxes  Hot  —  Chicago  Or> 
ganization  Started  in  1879,  According 
to  Charter  Member — New  York  Cluh 
Launched  Nine  Years  Earlier. 


Chicaoo,  NovemlMT  17. — In  Pittsburgh 
the  upinioii  appear  to  ulitaiii  suinewliat 
teiitatioualy  tliat  the  Press  t  lub  uf  tliat 
city  is  tile  oldest  organ  izakioii  of  iiewspa- 
p<-i’  men  in  the  Uniunl  States.  On  such  a 
premise  ihe  Pit.sburghers  are  going  to 
telelirate  their  club's  thirtieth  birtiulny 
anniversary  on  the  coming  Dec.  »i  with 
gusto  and  eclat,  so  says  Tut:  Kuituk  and 
I'uiiLiHiieK  under  a  Pittsburgh  date  line. 
The  Press  Club  of  Chicago  extends  felici¬ 
tations. 

But  as  to  the  Pennsylvania  city’s  hav¬ 
ing  the  "oldest  Press  club  in  America,” 
tiie  local  organization  stands  steadfastly 
behind  its  ramparts,  as  thrown  up  in 
these  chroniclings  in  last  week's  Kuitor 
AND  PuiiLiHiiRK.  The  Chicago  club  claims 
the  seniority  honors.  The  Press  Club  of 
Chicago  was  founded  Nov.  IJ),  1871),  and 
obtaineti  its  charter  at  Springlield,  .Ian. 
11,  1880.  The  rec-ords  and  documents 
still  are  extant.  The  cluh  has  never  closed 
its  doors  for  one  single  day  since  its  or¬ 
ganization.  The  Pittsburgh  club  dates 
from  Dec.  8,  1885. 

These  dales  and  this  data  are  vouched 
fur  by  William  D.  Katun,  one  uf  four 
living  charter  members  of  the  Chicago 
club.  The  Others  are  Melville  E.  Stone, 
general  manager  of  the  Associated  Press; 
.luhn  K.  Wilkie,  now  an  uflicial  uf  the 
(.'liicagu  Surface  Lines,  and  .loseph  U. 
Dunlop,  publisher  of  Dunlop’s  Weekly,  at 
Chicago.  Mr.  Katun  invites  doubters  to 
call  on  any  or  all  of  these  men  for  cor¬ 
roboration  of  his  statements. 

The  story  of  the  founding  of  the  Press 
Club  uf  Chicago,  as  .Mr.  Katun  tells  it,  is 
a  narrative  of  interest  to  the  younger 
generation  of  news  writers  as  well  as  all 
old-timers. 

■'Sam  Steele,  of  the  old  Chicago  Times, 
is  the  real  father  of  our  Press  Clidt,”  said 
•Mr.  Katun  to  a  corresismdent  for  Tiik 
Kditoii  and  Pi'iii.i.siiKii.  "In  the  seven¬ 
ties  Chicago  newspapermen  had  an  or¬ 
ganization  called  the  Owl  Club — a  bighly 
proper  name.  But  things  true  tislay  were 
true  then.  Ouisiders  crept  in  and  after  a 
few  years  the  Owl  ('lub  ceasetl  to  l)e  a 
press  club  in  Ihe  strict  sense  of  the  word. 
There  were  actors,  lawyers,  brokers  and 
what  not  in  it.  In  the  fall  of  187!)  the 
agitation  began  for  a  real  newspaiter 
men’s  club.  1  was  on  the  Times  with 
Steele  then  and  know  how  hard  he  worked 
on  the  project. 

“On  Nov.  Ill,  187!),  the  famous  bamiuet 
to  Generals  Grant,  Sheridan  and  Sher¬ 
man  was  held  at  the  1‘almer  House,  and 
l{ol)ert  Ingersoll  made  his  celebrated 
speech.  Mark  Twain  came  up  to  attend 
the  banquet  and  made  the  acquaintance 
of  the  newspajiermen  covering  the  story. 
The  next  night  we  took  Twain  up  to  the 
c.»wl  Club  to  give  him  further  introduc¬ 
tions.  So  few  newspapermen  were  in  evi¬ 
dence  that  some  uf  the  laggards  were 
spurred  to  ac-tion,  and  the  move  for  a  new 
club  gained  im|>etus. 

“It  hapicencnl  that  previously  Steele  had 
called  a  meeting  of  men  from  the  various 
paicers  for  the  following  night  at  .limmy 
Simm’s  Cafe  in  Clark  strecd  Itetween 
Madison  and  Monroe,  a  sort  of  unofficial 
newspaicermen’s  headquarters.  Twain 
was  at  that  mc'eting.  Mark’s  story  tell¬ 
ing  proclivities  nearly  caused  us  to  for¬ 
get  what  the  meeting  had  Iceen  called 
for.  It  was  c'arly  in  the  morning  when 
Guy  Magee,  of  the  Inter  Ocean,  inter¬ 
rupted  Twain  and  asked  him*  if  he  didn’t 
think  it  would  be  a  good  idea  if  Chicago 
had  a  real  newspaper  club.  Twain  al¬ 
lowed  it  would.  It  was  rather  late  and 
action  was  deferred  until  the  following  day 
when  all  newspajeermen  were  notified  to 
gather  at  the  old  Tremont  Ilcnise  at  I^ake 
and  Dearborn  streets  for  the  pur|>UBe  of 
organizing  a  Press  club. 

“Many  attended  the  meeting,  and  the 
club  was  formally  organized.  Franc  Wil¬ 
kie,  chief  editorial  writer  on  the  Times, 
wa&  elected  president  and  Eldwyn  Bar* 


ron.  of  the  Inter  Ocean,  secretary.  Mr. 
Wilkie’s  son  Franc,  also  with  the  Times, 
was  present.  .loe  Dunlop  was  named  a 
committee  of  one  to  select  quarters.  He 
rente<l  a  large  room  in  tlie  Morrison  blo<-k 
at  Madison  and  Clark  streets — now  the 
Morrison  Hotel.  The  club  remaiiie<l  at 
that  location  for  seven  or  eight  years, 
finally  <K-cupying  two  fl«M)rs. 

"Ilis)n  the  suggestion  of  .lohn  Flynn, 
then  with  the  Daily  News  and  nr>w  «sli- 
tor  of  the  (’hristian  Stdeiuv  Monitor,  the 
cluh  incorporate<l  on  .Ian.  11,  18.81).  In 
the  late  eighties  the  club  moved  to  the 
Inter  Ocean  building  in  .Madison  street 
iH'tweeii  Clark  and  Dearltorn.  It  baa 
move<l  several  times  since,  but  there  never 


has  been  a  day  lapse  in  the  club’s  corpo¬ 
rate  »>r  actual  existence.  It  has  bt'en  a 
going  concern  all  the  while.  Any  of  the 
men  I  have  named  in  this  recital.  I  think, 
will  l)ear  of  my  statements;  es|M‘cially 
will  Melville  K.  Stone,  who  was  a  hard 
worker  in  the  club  in  the  first  trying 
months  of  its  existence,  and  who  has  betm 
a  member  continuously  since  the  first.” 

.Mr.  Eaton,  the  relator  of  this  narra¬ 
tive.  is  editor  of  the  Semq),  a  weekly 
magazine  for  newspn|)er  men,  until  lately 
the  Press  Club  organ,  but  now  his  per¬ 
sonal  proi)erly.  He  l)egnn  newspni)er  work 
in  Chicago  in  1873  on  the  Inter  Ocean. 
He  was  managing  editor  of  that  i)aiK*r 
in  1874  and  resigne<l  in  1871!  to  l>ecome 
a  spe<-ial  writer  on  the  Times  and  devote 
more  of  his  time  to  i)rivnte  enterprise. 
Later  Mr.  Eaton  founded  and  iMS'ame  edi¬ 
tor  and  publisher  of  the  Chicago  Herald. 

At  the  regular  monthly  meeting  next 
Sunday  it  is  exi)e<'te<l  that  I  lie  club  will 
decide  upon  its  new  location.  .V  number 
of  projects  are  under  consideration.  A 
recapitulation  of  the  club’s  n8.sets  shows 
it  will  have  a  cash  balance  of  almost 
$2.5.000  when  all  obligations  are  disimsed 
of.  in  addition  to  house  property  worth 
twice  that  sum  and  representing  the  ac- 
curoulatinns  of  thirty-six  years. 


OLD  GUARD  ALL  HET  UP 

New  York  Press  Club  Perplexed  Over 
Its  Loss  of  Seniority 
Major  George  F.  Williams,  chairman 
of  the  01(1  Guard  of  the  New  York  Press 
Club,  is  about  to  call  a  special  meeting 
of  the  Old  Guard  to  consider  a  problem 
which  has  Is-cn  thrust  into  its  notice  by 
some  of  the  contributors  to  Thk  Editor 
(Sc  Pi  ni.ISlIKU  AND  TIIK  .lol  RXAI.I.ST. 

The  way  (ieorge  comes  to  Ik*  the  chair¬ 
man  of  the  Old  Guard  is  that  he  is  the 
only  living  charter  memlK*r  of  the  club, 
and  haiipens  to  l>e,  in  consequencH*,  the 
senior,  not  in  years,  but  in  meniliership 


of  all  thoke  wbo  coin]M>se  the  Old  Guard, 
and  tlic  senior  guard  is  always  the  chair¬ 
man  according  to  the  constitution  of 
that  iMsIy. 

“Hilly  ’  Penney,  the  pulchritudinous 
clerk  of  the  Su|)reme  Court,  is  next  in 
succession,  he  having  joined  the  club  in 
the  Sj»ring  of  1.873,  and  "Dave”  Curtis, 
the  man  who  writes  the  Sun  poker  sto¬ 
ries.  is  next.  Following  them  comes  a 
whole  string  of  other  youngsters  who 
joined  in  the  7l)’s  and  the  early  Nil’s  aisl 
who  have  continued  in  memlH-rship  ever 
since. 

The  trouble  lK‘gan  when  Penney  cant'd 
Curtis  up  on  the  ’phone,  la'ing  unable 
to  catch  Williams,  and  all  atjuiver  with 
excitement  sputtered  out  a  statement 
of  what  he  had  Ik-cii  reading  in  last 
week’s  Editor,  etc.  He  couldn’t  even 
articulate  the  entire  title  of  the  paper. 

“The  Editor,  etc.,”  he  said,  “claims 
that  the  Pittsburgh  Press  Club  is  the 
oldest  Press  Club  in  the  country,  l>eing 
organized  in  1881.” 

“Well,”  said  Curtis.  “1  guess  that’s 
right  enough,  but  I  don’t  know  much 
al>out  those  country  Press  Chibs.  I 
didn’t  think  any  of  ’em  were  as  old  as 
that,  but  mayla*  they  are.”  You  don’t 
(Continued  on  page  647.) 


TAYLOR  LEAVES  TIMES 


Advertising  Manager  Appointed  Pub¬ 
lisher  of  Philadelphia  Telegraph  by 
Rodman  Wanamaker — His  Unusually 
Successful  Career  in  the  Newspaper 
Field  -Is  an  Athlete  and  a  Swimmer. 


Thomas  1).  Taylor,  who  for  more  than 
thri'e  years  has  laien  advertising  manager 
of  the  New  York  Times,  has  resigned  to 
liecome  publisher  of  the  Philadelphia 
Evening  Telegraph  at  the  invitation  of 
the  owner.  Hodman  Wanamaker.  .Mr. 
Taylor  is  succeeded  on  the  Times  by  Ben¬ 
jamin  T.  Hutterworth,  formerly  adver¬ 
tising  manager  of  the  New  York  Herald, 
who  lias  been  Mr.  Taylor’s  assistant  for 
several  months. 

Mr.  Taylor’s  a])pointntent  to  the  re¬ 
sponsible  ]>osition  of  publisher  of  the 
Philadelphia  Telegraph  is  the  crowning 
achievement  of  an  unusually  successful 
business  career. 

The  day  he  was  sixteen  years  old  he 
became  city  editor  of  a  daily  newspa]iei 
in  his  home  town  in  Nevada,  Mo.  Later 
he  served  sticcessfully  in  the  news  and 
adveitising  departments  of  the  Kansas 
City  Times,  as  business  manager  of  the 
Kansas  City  GIoIk*,  as  advertising  man¬ 
ager,  secretary,  treasurer  and  business 
manager  of  the  Memphis  .Appeal-Ava¬ 
lanche,  as  New  York  manager  for  six 
.8outhern  and  Western  newspa|)ers,  as 
advertising  manager  of  the  Providence 
Telegram,  and  for  over  two  and  a  half 
years  as  advertising  manager  and  pub¬ 
licity  manager  of  the  Street  Hailwayz 
Advertising  Company. 

Mr.  Taylor  has  made  what  most  news¬ 
paper  men  consider  a  wonderful  record 
on  the  Times.  During  his  first  year  he 
increased  the  rates  for  department  store 
advertising  and  plaiel  every  department 
store  in  New  York  City  under  written 
contract  with  the  Times.  Two  depart- 
nu  nt  store  owners  told  him  they  had 
1k'»  n  in  business  in  New  York  for  over  a 
half  century,  and  hud  never  made  a  con¬ 
tract  with  any  newspaper  and  world 
not  excH'ute  one  with  the  Times — but 
they  did  after  a  thorough  discussion. 
The  business  jiage  of  the  Times  which 
was  carrying  almost  no  advertising  was 
developed  and  the  volume  of  advertising 
ajipearing  on  it  has  grown  every  week 
ior  over  two  and  a  half  years. 

During  .July  and  .August,  1!)13.  while 
Mr.  Ochs  and  Mr.  Wiley  were  in  Europe 
and  newspaper  men  were  taking  theii 
vacations,  Air.  Taylor  seciirc'd  over  one 
thousand  annual  contra"ts  with  real 
estate  advettisers  in  New  York,  and, 
after  a  fight  lasting  two  years,  took  an- 
prenuKy  on  real  estate  adveitising  last 
.Angrst  over  the  n'’wsjiaper  whi''h  had 
held  it  for  over  a  half  century.  The  New 
A’ork  Times  standard  form  of  contract, 
vsed  in  connection  with  all  local  con¬ 
tracts  was  intrcMluced  and  the  advertis¬ 
ing  revenue  of  the  Times  was  increased 
over  a  quarter  million  dollars  during  the 
first  year  of  Mr.  Taylor’s  administration, 
and  the  Times  advair-ed  from  fifth  place 
in  total  volume  to  first  place  in  the  New 
York  field,  help,  situation  and  medical 
advertising  excepted. 

Durimg  his  second  year  the  liasic  rate 
of  the  pa|H-r  was  increas«*d  from  40  cents 
to  4.)  cents  per  line  with  almost  no  loss 
i’i  renewals  of  contracts  due  to  the  fact 
that  lie  had  prepared  every  advertiser 
and  agency  for  the  increase  liefore  it  was 
made  effective.  Three  other  New  A'ork 
morning  newspa|K*rs  reduced  their  rates 
the  same  year.  He  |)ersonally  sold  to 
GimlK‘1  Bros,  the  largest  advertisement 
ever  published  by  any  New  A'ork  news¬ 
paper — twelve  full  pages,  without  giving 
a  discount  of  a  p<*nny  from  the  regular 
established  rate.  .After  six  trained  soli¬ 
citors  had  one  by  one  failed  to  make  an 
impression  on  hotel  and  restaurant  ad¬ 
vertising.  supremacy  on  which  had  been 
held  by  another  New  York  newspaiier. 
Mr.  Taylor  personally  made  a  sufficient 
nnmlier  of  contracts  to  establish  the 
Times  as  the  leading  morning  medium 
for  this  class  of  bu«ineas.  which  dis¬ 
tinction  it  has  since  held. 

The  picture  section  advertising  was 
largely  increased  and  when  the  Rotogra- 
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vure  section  was  established  by  the 
Times  it  was  found  impossible  to  secure 
enough  advertising  to  justify  its  regular 
puiilication  until  ^Ir.  Taylor  devoted  his 
|)ersonal  time  to  the  work  and  a  splendid 
volume  of  Jtotogravure  picture  advertis¬ 
ing  has  been  carried  every  issue  since, 
and  the  Times  has  l>e<'ome  rts-ogiii/.ed  as 
one  of  the  strong  national  nusliums  as 
well  as  a  local  medium  of  the  highest 
(jiiality. 

In  April,  1914,  the  Times  establishtnl 
the  rule  that  all  black  cuts  must  lx?  lien 
Dayed.  This  <aused  almost  universal 
objection  and  frit  tioii,  but  it  t|t  as  niain- 
taiiKsI  successfully.  The  frtHi'lreii^itioB 
in  the  Times,  of  Istok  advertising  pith* 
lished  in  the  Times  llook  lleview,  was 
aisilished  without  htss.  A  service  depart¬ 
ment  was  established  which  has  createil 
many  new  newspa|>er  advertisers  and 
addeil  tens  of  thousands  of  dollars  to 
the  Times’  annual  revenues. 

The  Times  was  the  only  Xew  York 
morning  newspa]>er  to  make  a  gain  in 
advertising  iluring  the  tirst  nine  months 
of  1914.  and  the  only  Xew  York  news- 
pajM-r  to  gain  in  advertising  revenue  dur¬ 
ing  the  entire  year  1914,  notwithstanding 
the  world  war.  The  month  of  May,  191-4, 
even  with  the  raise  of  live  cents  a  line 
in  the  basic  rate  the  month  la-fore,  broke 
all  previous  records.  The  year  clo.sed 
with  the  Times  in  first  place  in  the  Xew 
^■ork  licld.  help  and  situation  advertise¬ 
ments  alone  excepted. 

In  the  fall  of  1914,  Department  store 
rates  were  again  increased  successfully 
and  again  in  191.').  Kates  for  preferred 
|Kisition.  classilied  advertising,  etc.,  were 
increased  on  .Tanuary  1,  April  1,  and 
Scptemla-r  1  of  each  of  the  thrw  years 
and  liefore  Mr.  Taylor's  resignation  was 
contemplated  a  new  rate  card  was  jtre- 
paied  increasing  the  basic  rate  from  4.'» 
cents  to  50  i-t-nts  per  agate  line,  as  ot 
.Tanuary  1,  next. 

In  the  sixteen  most  important  lines  of 
advertising,  except  diy  goods,  the  Times 
has  published  in  1915  over  97  JK-r  cent, 
more  advertising  than  any  other  Xew 
York  morning  newspaper.  October,  1915, 
broke  all  previous  records  in  total  adver¬ 
tising  earnings,  increase  in  advertising 
earnings  and  in  total  volume  of  advertis¬ 
ing  in  the  Times,  and  the  net  gain  in 
advertising  revenue  for  the  first  ten 
months  of  1915  exeeede<l  the  total  adver¬ 
tising  revenue  of  at  least  one  Xew  York 
morning  newspaper  for  the  entire  year. 

In  total  volume  of  advertising,  help 
and  situation  advertis«-ments  alone  ex- 
cepti-d,  the  Times  during  the  first  ten 
months  of  191.'>  published  1.107.94X1  lines 
more  than  any  other  Xew  York  morn¬ 
ing  or  evening  newspaper  and  exceeded 
the  next  three  biir  leailers  by  1,740,000 
and  I.SIH.IKKI  and  i.OIJi.OIKl  lines,  respect¬ 
ively.  Mr.  <khs.  ]>resident  and  publisher, 
anil  Mr.  Wiley,  business  manager,  have 
repeateilly  expressed  their  high  ajipre- 
ciation  of  the  splendid  service  rendered 
by  Mr.  Taylor.  At  the  close  of  his  first 
year  Mr.  Taylor  received  a  large  in- 
erease  in  salary,  and  Mr.  fk-hs,  a  few 
weeks  later,  handed  him  a  che<-k  for  one 
thousand  dollars  as  a  Christmas  gift,  as 
a  further  expression  of  his  appreciation 
of  the  extraordinary  work  which  had 
Is-eii  performed,  and  last  Christmas  an¬ 
other  most  substantial  check  was  given 
with  the  same  explanation. 

It  is  lielieved  tliat  no  man  engaged  in 
news[>aper  work  in  Xew  York  has  ever 
won  higher  resp<'ct  or  esteem,  or  a  larger 
host  of  friends  amon!:  advertisers,  adver¬ 
tising  agents,  newsjiaper  and  advertising 
men  in  general  than  Mr.  Taylor,  and  the 
<-xpressions  of  deeji  regret,  and  sense  of 
jiersonal  lo“s  voiced  by  every  memlier  of 
the  Times  staff,  over  Mr.  Taylor’s  w  ith¬ 
drawal  from  the  Times,  indicates  his 
possi-ssion.  to  a  remarkable  degree,  of 
the  loyalty  and  devotion  of  those  whose 
work  he  has  dire<-te<l.  and  his  unusual 
capacity  for  the  building  of  an  alert,  in¬ 
telligent,  superbly  trained  organization 
worthy  to  represent  any  newspaper. 

Mr.  Taylor  is  an  amateur  atlilete,  with 
a  special  fondness  for  swimming.  He 
swam  Ixmg  Island  Sound,  opposite  his 
home  in  Xew  Rochelle,  a  distance  of  be- 
twM-n  five  and  a  half  and  six  miles,  on 
Septemlier  1,  1914,  and  again  on  Septem- 
lier  4,  1915.  He  has  for  the  past  two 
winters  gone  swimming  in  the  Sound 
once  a  week  throughout  the  winter  and 
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Syracuse  Standard,  spoke  in  a  reminis- 
<-ent  vein,  describing  his  early  days  in 
Xew  York. 

Among  those  who  followed  Mr.  Lord 
were  Charles  L.  Stone,  of  Syracuse,  who, 
as  a  friend  of  fifty  years’  standing,  paid 
personal  tribute  to  the  guest  of  the 
evening;  Richard  E.  Day  and  Harold 
MacCrath,  laith  of  whom  spoke  briefly. 

Letters  of  regret  were  read  from 
Francis  E.  Ix-upp,  Washington,  D.  C'.; 
■lames  Hlaine  Walker,  Charles  R.  Sher¬ 
lock,  Dana  II.  Carroll  and  Harlow  C. 
Clark,  of  Xi^w  York;  L.  S.  Calwell,  Mout- 
reah  Lli  R'.'')Hurili»ck,  managing  editor  df 
the,;  Ikmon Aili^ican ;  A.  (!.  jtreckwi- ■ 
ridtJe,  Iwiighamton';  F.  II.  .lohnsou,  Sinii 
II.  Cook.  FoiIhs  Ibermans,  Syracuse; 
Fred  \V.  Wose,  Albany,  Myron  Towns¬ 
end,  l‘hiladcl]>hia;  Fiank  .1.  .Marion,  W. 
A.  Niver,  Carl  <!.  White,  L.  S.  Wilson 
and  Frank  W.  Xoxon,  Xew  York,  and 
Victor  T.  Holland,  of  Albany. 

Those  present  were:  Mr.  l.,apham,  Mr. 
Ixird,  Harvey  1).  I’.iirrill,  Walter  E.  (iard- 
ner,  Mr.  Day,  .lohn  R.  Howe,  Mr.  Mac- 
(irath,  E.  1...  French,  George  H.  Rond, 
Raul  M.  Paine,  William  H.  Horton,  Rob¬ 
ert  E.  Kerhj-,  .lohn  X.  Alsever,  Xelson 
C.  Hyde,  E.  F.  McIntyre,  E.  S.  Mrtluire, 
tieorge  A.  Glynn,  J.  M.  Gilbert,  Franklin 
H.  Chase,  H.  Winfield  Chapin,  Alliert  M. 
York,  .1,  E.  Doyle,  Robert  H.  Jones,  J. 
Purr  Rell,  H.  R.  Sti-ckel,  Kendall  1).  V. 
Peck,  W.  Howard  Riirrill,  Arthur  K. 
Churchill,  J.  C.  Setright,  James  .1.  Xe- 
ville,  C.  Fred  Ackerman,  W.  P.  Raker, 
Walter  R.  Cherry,  Horace  P.  Murphy, 
M.  H  Kaletzki  and  S.  R.  Whi])ple. 


INFLUENCE  OF  TRADE  PRESS 


Interesting  Facts  Brought  Out  By  Mr. 

Blanchard  In  An  Address  in  Brooklyn. 

"Special  Publications,  'nieir  Scoia;  and 
Influence,”  was  the  subject  of  au  address 
delivered  by  Frank  Ix-roy  Rlauchard,  edi¬ 
tor  of  The  FhiiTOK  and  Publisheb,  before 
the  Rotary  Club,  of  Brooklyn,  at  its 
luncheon  at  the  Hotel  Bossert.  on  Tues¬ 
day  More  than  half  the  members  were 
in  attendance. 

Mr.  Blanchard  said  that  few  persons 
outside  of  the  publishing  business  had  any 
conception  of  the  work  being  done  by 
irade  press  in  Ix-half  of  the  professions, 
industries,  and  commercial  organizations 
they  represent.  F^xcluding  juvenile  and 
foreign  language  publications  there  were 
J.770  |K>riodicals  of  standing  issued  in  the 
United  States  and  Canada. 

Forty-six  million  didlars  are  annually 
si»ent  by  advertisers  in  their  columns, 
which  reach  about  fTti.OOO.tKK)  persons. 
Mr.  Blanchard,  in  discussing  the  agricul¬ 
tural  press,  said  that  there  Vere  nearly 
six  million  farms  and  lietween  sixty  and 
seventy  million  farmers  in  this  country. 
The  publications  in  this  field  numlier 
about  three  hundred.  One  of  them  has  a 
circulation  of  a  million  copies,  and  has  an 
advertising  rate  of  a  page.  The 

value  of  the  principal  crops  of  the  United 
States  this  year,  ac<-ording  to  government 
report,  was  ^(i..5(M),(KX).(KK).  The  jiosses- 
sion  of  this  vast  amount  by  the  farmers 
make  them  most  desirable  prospe<-ts  for 
business  and  the  best  way  to  reach  them 
is  through  the  agricultural  papers. 

Mr.  Blanchard  stated  that  trade  publi¬ 
cations  were  in  many  cases  exceedingly 
valuable  as  properties.  One  company  in 
Xew  York  that  issues  a  group  of  technical 
papers  has  a  capital  of  $7.r»()0.<K)0,  another 
!i:4.."(HUMKI,  and  a  third  |‘2.(X)0,000. 

The  service  rendered  their  readers  by 
these  various  publications  was  invalm^ile 
ns  they  bring  to  them  the  vital  news  of 
the  field.  The  country  doctor  is  able, 
through  his  medical  journal,  to  keep  in 
touch  with  the  work  of  the  greatest  sjie- 
cinlists;  the  engineer,  by  thF  aid  of  his 
engineering  weekly,  is  informed  as  to  the 
latest  improvements  and  accomplishments 
of  his  contemiioraries. 


SOUNDS  LIKE  BILLY  SUNDAY 


Dean  Walter  Williams,  of  U.  of  M.  School 
of  Journalism,  Makes  Biblical  References. 


than  Luke,”  said  Walter  Williams,  dean 
of  the  school  of  journalism  of  the  Uni¬ 
versity  of  .Missouri,  when  addressing  a 
Sunday  school  convention  in  St.  Louis  on 
Tuesday. 

"Even  Christ’s  last  words  were  not  for 
silence  but  for  Christian  publicity,”  said 
.Mr.  Wiliams.  “Whenever  a  church  has 
kept  the  good  news  of  the  tlospel  to  itself 
it  has  died.  When  it  has  given  this  news 
out  it  has  conquered. 

“When  Kj.chener  wanted  a  million  men 
he  udvertis(‘d  in  the  newspajiers.  When 
the  church  wants  a  million  strong  men  to 
,  aid  its  cause  it  rings  a  bell  for  five 
,  iniputes  on  Sunday. 

“Luke,  with  his  vivid  phrases,  wrote 
the  greatest  rejiort  in  the  world — the  story 
of  Christ.”  said  Mr.  Williams.  “.John 
proved  himself  the  bi-st  editor,  for  he 
freely  used  the  blue  is-ncil,  stating,  ‘If  I 
wished  I  could  fill  many  volumes.’ 

“Even  the  devil  advertises,”  said  Mr. 
Williams,  “his  -specialty  la-ing  white 
lights.’’ 

MR.  McCAY  IS  PIONEER 

Bray  Action  Against  Cartoonist  Palmer 
Is  Withdrawn — Plaintiff  Pays  Costs 

Judge  Thomas  has  permitted  John 
Randolph  Bray  to  withdraw  the  suit 
filed  by  him  in  the  United  States  ('ourt 
for  the  Southern  District  of  Xew  York, 
against  Harry  Palmer,  the  cartoonist. 
Bray  had  alleged  an  infringement  of.  a 
patent  which  he  sought  to  maintain  as 
inventor  of  a  process  for  making  ani¬ 
mated  cartoons.  The  defendant,  who 
draws  the  Gaumont  cartoons,  “Keeping 
I’p  With  the  .Joneses,”  on  the  Mutual 
Program,  was  anxious  to  go  to  trial. 
The  costs  were  assessinl  against  the 
plaintitr.  “The  withdrawal  is  a  distinct 
victory  for  the  entire  guild  of  cartoon¬ 
ists,”  said  Mr.  Palmer’s  attorney.  ‘‘From 
the  action  of  Mr.  Bray,  it  is  a  fair  in¬ 
ference  that  when  he  learned  of  certain 
evidence  in  Mr.  Palmer's  possession  he 
decided  that  the  suit  couhl  not  lie  suc¬ 
cessfully  maintained.  It  is  improbable 
that  he  will  bring  another  suit  upon  this 
patent.  We  were  prepared  to  put  Wind- 
for  McCay  and  other  leading  cartoonists, 
as  well  as  J.  Stuart  Rlackton  and  other 
motion  picture  magnates,  upon  the  stand 
to  dispose  of  Mr.  Bray’s  claim  effect¬ 
ually. 

“Mr.  McCay  was  the  first  in  this  coun¬ 
try  to  make  drawings  that  moved  in  life¬ 
like  manner  upon  the  screen.  That  Mr. 
Bray  should  have  made  a  claim  of  origi¬ 
nality  can  only  lie  regretted.  Mr.  Mc¬ 
Cay ’s  pioneer  work  in  making  animattsi 
cartoons  is  too  well  known  to  be  qiies- 
tigned.” 


Certainly  Some  Picture-Taker 

Donald  C.  Thompson  is  a  young  man 
from  Kansas,  who  has  lately  joined  the 
staff  of  I.ieslie’s  and  is  on  his  way  to  the 
Bankans.  I.«slie’s  says  of  him  that  he 
has  made  himself  internationally  famous 
by  taking  more  photographs  under  fire 
than  any  other  war  jihotographer.  He 
has  l)een  in  38  battles  and  has  been 
wounded  only  once.  He  was  in  Canada 
when  the  war  broke  out,  and  got  a 
permit  from  the  office  of  General  Sam 
Hughes  to  photograph  Canadian  recruits. 
Armed  with  this  he  went  to  France  and 
started  for  the  front,  in  search  of  the 
Canadian  contingent — which  was  then 
Ixdng  organized  in  Canada.  He  was 
under  fire  with  the  British  army  on  the 
retreat  from  Mons  for  six  days.  The 
pictures  he  made  got  him  fame  and  a 
position  with  the  Xew  York  World. 
Later  he  joined  the  staff  of  the  Chicago 
Tribune,  making  both  snapshots  and 
moving  pictures. 


Kansas  Weeklies  Become  Dailies 
Tlie  Uepulflican  and  the  Guard,  both 
formerly  wwkly  papers  of  Council  Grove, 
Kan.,  are  now  six-day  papers.  New  lino¬ 
type  machines  have  lieen  installed  in 
liuth  printing  plants  to  take  care  of  the 
extra  work. 


every  day  in  summer.  Mr.  Taylor  is  a 
Knight  Templar  and  a  thirty-second  de¬ 
gree  Mason,  and  memln'r  of  Mecca  Tem¬ 
ple  of  the  Mystie  Shrine,  Xew  York  City. 
He  is  also  a  director  of  the  Young  Men’s 
Cliristian  AssiM-iation  of  Xew  Rix-hellcj 
and  memlier  of  the  official  laiard  of  Saint 
.Tohn’s  MethiHlist  F^piscopal  Church  and 
chairman  of  its  finance  committee. 


% 
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Bexjami.x  T.  Bi  tterwokth 

Mr.  Butterworih,  who  sucewds  Mr. 
Taylor  as  advertising  manager  of  the 
'limes.  lH>gnii  his  new.spaiM>r  career  as  a 
reporter  on  the  City  Press  .tssix-iation, 
of  (,’hicago.  During  the  Worhl's  Fair, 
held  ill  that  city,  be  was  placed  in  charge 
of  the  oftii'e  of  the  Bnsiklyn  Fhigle  and 
made  such  a  goixl  impression  that  Colonel 
Hester  brought  him  to  Brooklyn  and  gave 
him  a  position  in  the  home  office. 

Ituring  the  eighteen  years  he  was  con¬ 
nected  w’ith  the  Eagle  he  won  the  esteem 
and  friendship  of  every  person  connected 
with  the  establishment.  It  was  .Mr.  But- 
terworth  who  originated  and  established 
the  Eagle’s  Travel  Bureau,  which  is  to¬ 
day  the  Ix-st  known  of  any  news|>a|ier 
travel  bureau  in  the  world.  In  1904  he 
aciepted  an  offer  of  the  Xew  York  Times 
to  take  charge  of  its  resort  advertising. 
He  had  been  on  that  pais-r  only  a  few 
months  when  the  Eagle,  realizing  that  it 
had  lost  a  valuable  man,  asked  him  to 
return  to  its  emiiloy  as  advertising  man¬ 
ager  at  a  larger  .salary,  whh-h  he  did 
after  siiending  a  two  months’  vacation 
in  Euro|ie.  During  the  eight  years  he 
filled  fhe  ixisition  the  Eagle’s  advertising 
showed  unusual  gains.  Each  year’s  rec¬ 
ord  was  broken  in  succession  exciqit  dur¬ 
ing  the  panic  year  of  P.>t)7. 

Mr.  Butterworth  remained  with  the 
Eagle  until  191‘2  when  he  liei-ame  adver¬ 
tising  manager  of  the  Evening  Telegram 
and,  later,  of  the  Herald.  Last  spring 
he  resigned  to  become  assistant  advertis¬ 
ing  manager  of  the  'Times. 


Coming  Dinner  to  Mr.  McAneny 
Hon.  George  Mc.Aneny,  of  Xew  York, 
who  is  about  to  reliii(|tiish  politics  and 
return  to  newspaper  work  (by  way  of  an 
im|K>rtant  connection  with  the  Xew 
^'ork  Times),  is  to  lie  given  a  dinner 
on  Decemlier  10  at  the  Waldorf  by  jirom- 
iiient  citizens. 

BANQUET  IN  SYRACUSE 


Newspaper  Men  Honor  S.  Gurney  Lap- 
ham  and  Chester  S.  Lord 
Thirty-six  newspaper  men — past  and 
jiresent — gathered  in  Syracuse,  N.  Y., 
last  Saturday  evening,  for  the  third  an¬ 
nual  banquet  of  the  Syracuse  Xewspajx'r 
Ass<M-iation,  and  paid  trilmte  to  S.  Gur¬ 
ney  Lapham,  p<'rmanent  president  of  the 
association  and  dean  of  Syracuse  news¬ 
papermen,  and  Chester  S.  laird,  former 
managing  editor  of  the  Xew  York  Sun. 

Mr.  laird,  who  for  a  brief  period  of 
his  career,  in  1877,  was  proprietor  of  the 


“Christ  was  a  master  of  the  art  of  ad¬ 
vertising,  John  proved  himself  a  great 
editor,  and  there  U  no  better  reporter 


“I  have  no  fear,”  said  General  Grant 
on  the  eve  of  a  battle.  “I  am  thinking 
bow  afraid  the  other  fellow  is.” 


\ 


THE  WEATHER 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Cbcalutlon  Crtitr  Than  M  ihm  OtW  Motion  Etmtint 


80-82  Summer  Street,  Boston,  Mass, 


New  York  Office 
1789  Broadway 


Chicago  Office 
504  Hearst  Building 


628 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Public  Mulcted  on  Purchases  From  Coupon  Companies 

Prices  Charged  for  Many  Articles  From  25  to  100  Per  Cent  Higher  Than  They  Can  Be  Bought  for  at  Depart¬ 
ment  Stores — United  Profit  Sharing  Corporation’s  Catalogue  Prices  Compared  With  Those 
Offered  By  John  Wanamaker  and  R.  H.  Macy  &  Co. — Even  on  Standard 
Priced  Merchandise  Coupon  Users  Pay  More 


NKAKI.V,  if  not  (]uit<‘  a  dts-acle  hko, 
IVtcr  Fiiiloy  iMiiino,  <'reaior  of  _ 
;  on**  ,.t>f  tile  wisest, 
ei  wittiest  ‘of  Irishmen  that  ever 
lirok^'  into  nteiniure  li3'  waj’  of  the  lad¬ 
der  of  journalisiu,  under  the  heading, 
“.Mister  Ihmley  Says:”  put  these  words 
into  the  mouth  of  that  sapient  dis|ieuser 
of  KtHsI  things : 

"Whiniver  ann.vlK)dy  offers  to  give  ye 
sonielhin'  Tr  nawthin*,  or  sojiiethin’  f’r 
less  thin  it’s  worth,  or  more  fr  some¬ 
thin'  thin  it's  worth,  don't  take  anuy 
elianees— jell  f'r  a  iKdieeinan.” 

'nioiistinds  of  iteople  read,  and 
lauKhe<l — and  straightway  then  forgot 
I'erhaps  an  inconspicuous  few,  a  few  real 
learners  sitting  at  the  feet  of  \Vis<lotn, 
did  read,  mark  and  inwardly  digest,  and 
adopt  .Mister  iKsdey's  advice  to  the  ex¬ 
tent  of  registering  a  mental  vow  never  to 
ex|»ect  and  never  to  accept  “soinethin'  f'r 
nawthin'.''  Itut  if  any  man  among  the 
many  thousands  who  read  and  laiighetl 
ever  actually  called  in  the  |(olice,  in  tin; 
circumstances  descrilnsl,  it  is  safe  to  say 
that  there  is  no  record  of  such  fact  on 
the  ''blotter’'  of  any  station-house  in  the 
land. 

Indeetl,  the  warnings  of  all  the  wise 
men  who  have  ever  livetl  have  not  siifhced 
to  decrease,  hj-  even  one  little  hit.  the 
great  |H)pular  hallucination — the  haunt¬ 
ing  delusion  of  the  average  mortal  that 
he  cjtn  get  something  for  nothing.  The 
average  mortal,  swinging  in  a  state  of 
unstahle  e<iuilihrium  ItetwtMMi  suspicion 
and  <-re<lulily,  is'riislicaly  succumhs  to 
that  delusion,  and  “takes  a  chance.” 
The  iMTsisieiKv  of  this  fallacious  notion 
that  it  is  |H>ssihle  to  get  something  for 
nothing  is  not  only  one  of  the  proofs, 
hut  is.  as  well,  one  of  the  characteristics 
«>f  human  frailty:  and  based  on  its 
jirevalence  throughout  enlighten<Hl  and 
educate<l  .\inerica  there  has  lH>en  built 
up  to  gigantic  proi>ortions,  in  the  last 
ten  years  or  so.  a  new  method  of  mer¬ 
chandising  which  menact's  all  r«*giilar 
retail  trade  with  unfair  comitelition,  and 
mulcts  the  .American  public  of  millions 
of  dollars  a  year. 

This  new  method  of  merchandising, 
by  means  of  the  issue  of  a  sort  of  pri¬ 
vate  and  8|>ecioua  currency  known  as 
“coupons’’  and  “c<*rtificates.’’  is  calletl 
by  its  shrewd  and  clever  promulgators 
a  “profit-sharing”  system.  Hut  it  is 
nothing  of  the  kind.  It  is  in  reality  a 
huge  profit -making  system — a  system  in 
which  the  profits  on  the  merchandist* 
handh-d  average  far  and  away  above 
those  that  are  possible  today  to  the  ri'gu- 
lar  retail  trade  in  the  same  merchan¬ 
dise.  This  is  abundantly  provetl  by  the 
results  of  an  investigation  just  com- 
plete<l  by  TitF  EpITOR  AM>  Pt'III.ISlIKK. 

T<»  the  merchant  mindful  of  his  cus¬ 
tomer's  int<‘rcsts  the  cou]K>n  and  trading 
stamp  system  cannot  apfs-ar  as  anything 
hilt  wrong.  Tliat  it  is  contrary  to  right 
business  principles,  inimical  to  business 
economy,  that  it  is,  at  best,  an  unfair 
way  of  advertising  (it  is  not  real  ad¬ 
vertising.  based  on  the  merits  of  the 
goods,  and  purely  as  a  method  of  ad¬ 
vertising  would  speedily  prove  an  utter 
failure)— all  this  has  lieen  pointe<l  out 
again  and  again  in  these  columns.  Its 
appeal  to  the  gambling  instinct  has  bc'cii 
dwelt  upon.  In  his  able  article  on 
legislation  against  this  evil,  printed  in 
The  Eiiitor  and  Pcri.ishkr  for  October 
30.  last,  Harold  Kemington  said: 

“From  information  derived  from  in- 
U’rior  sources  of  the  trading  stamp  com¬ 
panies  themselves,  it  is  claimeil  that 
from  one-third  to  one-half  of  the  im¬ 
mense  ‘profits’  which  these  coupon  and 
trading  stamp  companies  are  piling  up 
is  attributable  directly  to  the  failure 
of  purchasers  to  present  their  coupons 
for  redemption.  Without  these  for¬ 


feitures  the  trading  stamp  companies 
would  go  out  of  business.” 

Hut  that  is  igily  tiu*  first  chapter  of 
the  story— and  a  chapter,  as  Mr,  Iteiii- 
ington  makes  clear,.  etiii»ating  from  in¬ 
terior  sources  of  the  coupon  coinpanies 
themselves.  It  is  known  that  the  ratio 
of  redemptions  to  total  coupons  issued 
has  increased  steadily  since  the  liegin- 
ning,  ap<l  that  today  that  ratio  is  some¬ 
thing  like  twenty  times  what  it  was 


when  the  business  was  startl'd  only  a 
few  years  ago.  The  cou|M)n  companies 
can  Hiill  count  on  a  percentage  of 
forfeitures!  that  is  'not  by  any  meuim 
negligible,  and  so  can  take  some 
“profits'’  therefrom.  Hut  that  this  is 
not  the  whole  story  is  perfectly  obvious. 

Many  millions  of  the  coupons  are  re¬ 
deemed  every  year,  and  the  coupon  eom- 
panit's  do  “exchange”  for  those  scraps 
of  pa|K‘r  articles  of  merchandise*  in  hun- 


dre*ds  of  varietii's  and  of  unduiihli‘<l 
value.  How  do  they  do  it'(  And  what 
monetary  value  do  they  re'epiire  ami  re¬ 
ceive  for  the  merchandise  they  elis- 
tribute? 

Of  course  the  average  mortal,  if  he 
thinks  about  it  at  all,  when  he  buys  a 
I'igar,  a  cake  of  soap,  a  pair  of  gloves,  a 
package  of  rice,  or  slarch,  or  tea,  or 
coffe*e,  or  whatnot  with  which  he  ree-eives 
one  or  more  of  the*se  <*ou|M>ns,  thinks  that 
he  gets  the  coupons  for  nothing.  That  is 
the  delusion  which  the  coupon  coni|ianies, 
and  their  allies  who  pack  and  distribute 
the  couiMins,  foster  so  industriously  and 
assiduously.  Hut  make  no  mistake  about 
it :  every  purchaser  of  any  article  with 
which  he  riH-eives  couimns  payn  hi»  good 
money  for  the  couponn. 

When  cigars,  or  gloves,  or  soap,  or 
e-offee,  or  any  other  goesis  are  sold  with 
accompanying  couiains,  the  selling  prie*e 
always  must  and  always  dues  include* 
something  for  the  e'outHins.  In  each  in¬ 
dividual  e-ase  that  something  may  lie  a 
small  fraction  of  the  price  paid  for  the 
article;  hut  it  is  there*,  ine-lueli>el  in  the 
price,  and  it  cannot  be  argueel  aw’ay. 
And,  small  as  the  fraction  may  be  in  eaeh 
individual  case,  that  the  sum  total 
amounts  to  staggering  figures — amounts 
to  several  millions  of  dollars  a  ye*ar — is 
prove*il  by  the  fact  that  more  than  twenty- 
five  thouxand  manufae-turers  and  distribu¬ 
tors  of  merc'handise  of  various  kinds  in 
the  l'niti*d  States  now  pae-k  1*01118)08  with 
their  gesKls. 

Even  if  the  coupons  were  purely  and 
simply  a  pe*rfe*ctly  fair  and  trustworthy 
me*dium  of  adve'rtising,  the  manufacturer 
who  packs  them  must  include*  their  cost 
to  him  in  the  price  of  his  product — 
just  as  he  must  include  in  his  selling 
price  the  proportionate  cost  of  whate*ve*r 
me*anB  of  advertising  he  uses.  It  is  not 
conceivable  that  he,  the  packer,  benefits 
from  the  failure  of  a  certain  percentage 
of  the  buyers  of  his  goods  to  redeem 
the  coupons  he  distributes.  Whatever 
lM*ne*fit  the*re  may  lie  of  that  kind  ac¬ 
crues  to  the  coupon  company.  Also  the 
coupon  company  fixes  the  cost  of  its 
coupons  to  the  packer  thereof,  and  at 
the  same  time  sets  upon  the  articles  it 
distributes  ns  “premiums”  a  fictitious 
value  in  terms  of  its  own  coupon  cur¬ 
rency. 

A  comparisem  of  this  arbitrary  value; 
or  the  redemption  prices,  with  the  prices 
at  which  identically  the  same  goods  are 
sold  in  leading  department  stores  today, 
provides  a  most  interesting  new  chapter 
in  the  story,  and  throws  a  gleaming 
white  light  on  where  some  part  of  the 
enormous  volume  of  profits  of  the 
coupon  companies  is  coming  from. 

The*re  are  in  business  in  the  United 
States  today  several  of  these  coupon 
companies;  ostensibly,  at  least,  inde- 
|)ende*nt  of  one  another.  Typical  of 
them  all  is  one  of  the  largest  and  most 
successful,  the  United  Profit-Sharing 
Corporation  (Incorporated),  which  is  an 
outgrowth  and  adjunct  of  the  United 
Cigar  Stores  Company,  having  taken 
over  from  that  parent  company  a  year 
or  two  ago  its  gigantic  coupon  business 
which  was  perhaps  one  of  the*  oldest  of 
this  particular  kind  in  the  country. 
This  ceirporation,  according  to  its  latest 
“profit-sharing  catalog,”  maintains  pre¬ 
mium  stations  in  153  cities,  situated  in 
.■?!  States,  ranging  from  Maine  to  Cali¬ 
fornia  and  from  Minnesota  to  Alabama. 
Its  “central  profit-sharing  station”  in 
New  York  City  exeupies  a  commodious 
and  handsomely  appointed  store  and 
show-room  on  the  ground  floor  at  No. 
44  West  Eighteenth  street — a  room  of 
magnificent  proportions,  nearly,  if  not 
quite,  100  feet  wide,  and  200  feet  deep, 
reaching  through  the  ble>ck  and  having 
(Continued  on  page  630.) 


COMPARISONS  WITH  WANAMAKER  PRICES  FOR  THE 

SAME 

GOODS. 

John 

Excess 

Charged 

Coupon  Company 

8  Price 

Wana- 

by 

in 

in 

in 

maker 

Coupon 

Article. 

Coupons. 

Certfs. 

Cash. 

Price. 

Co. 

Gilt  clock.  Ormolu  gold 

plate. 

8-<lay  timepiece  . 

. 1,750 

350 

$7.00 

$5.00 

$2.00 

“Junior  Alarm  Clock” . 

.  500 

100 

2.00 

1.50 

.50 

Brass  clock . 

.  625 

125 

2.50 

2.00 

.50 

Six  Puritan  tea  8poon8,  William 

Rogers  silverware  . 

.  375 

75 

1.50 

1.13 

J7 

Six  Puritan  desert  spoons.. 

.  625 

125 

2.50 

2.00 

.50 

Six  Puritan  butler  spreaders 

.  500 

100 

2.00 

1.13 

.87 

Six  Puritan  Ind.  salad  forks 

....  625 

125 

2.50 

2.38 

.12 

Six  Puritan  table  knives.... 

. 1,375 

275 

5.50 

4.50 

1.00 

Six  Alhambra  round  bowl 

t>oup 

Hpoons  . 

.  750 

1.50 

3.00 

2.25 

.75 

Six  Alhambra  table  knives.. 

. 1,375 

275 

5.50 

4.50 

1.00 

Six  Alhambra  table  forks.... 

.  7.50 

1.50 

3.00 

2.25 

.75 

Silver  plated  card  tray . 

.  375 

75 

1.50 

1.00 

.50 

Silver  plated  sandwich  tray. 

.  750 

150 

3.00 

1.00 

2.00 

Silver  plated  napkin  ring... 

.  125 

25 

.50 

.50 

Silver  plated  bon  bon  dish.. 

.  250 

50 

1.00 

.75 

!25 

Silver  plated  condiment  set. 

. 1,000 

200 

4.00 

2.75 

1.25 

Dessert  set  . 

.  7.50 

150 

3.00 

2.25 

.75 

Silver  plated  raster  set . 

.  500 

100 

2.00 

1.00 

1.00 

Pair  silver  plated  candlestic. 

s....  875 

175 

3.50 

1.50 

2.00 

Williams*  talcum  powder... 

.  50 

10 

.20 

.15 

.05 

Williams’  tooth  powder. . . . 

.  50 

10 

.20 

.15 

.05 

Pocket  Edition,  Gillette  razor 

. 1,250 

250 

5.00 

4.50 

.50 

Twelve  Gillette  blades . 

.  250 

50 

1.00 

.90 

.10 

COMPARISONS  WITH  R.  H.  MACY  & 

CO.  PRICES 

FOR  THE  SAME 

GOODS. 

Excess  . 

Charged 

Coupon  Company 

B  Price 

R.H. 

by 

in 

in 

in 

Macy’s 

Coupon 

Article. 

Coupons. 

Certfs. 

Cash. 

Price. 

Co. 

Fountain  pen  (Moore's  ^original 

non-leakahle"  . 

....  625 

125 

$2.50 

$2.24 

$0.26 

Four-in*hand  tie  (*^Solidsilk  Bara- 

thea”).  Grade  “A” . 

...  250 

50 

1.00 

.35 

.65 

Four-in-hand  tie.  Grade  “U”. . 

...  125 

25 

.50 

.24 

.26 

Boston  Garter,  silk . 

...  125 

25 

.50 

.44 

.06 

Shirley  President  suspenders.. 

...  125 

25 

.50 

.44 

.06 

Riker's  Violet  Cerate . 

...  125 

25 

.50 

.34 

.16 

Steinfeld  food  chopper . 

...  375 

75 

1.50 

.89 

.61 

Kitchen  set  (concaved  slicing 

knife,  6-inrh  butcher  knife. 

pastry  knife,  paring  knife. 

pot 

fork  and  cleaver) . 

....  375 

75 

1.50 

1.13 

J7 

English  dictionary,  limp  leather...  375 

75 

1.50 

1.24 

.26 

Household  scale  . 

....  675 

135 

2.70 

1.81 

.89 

Englander  ^Wit-edge*^  bed  spring.  .2,(>(K) 

400 

8.00 

6.24 

1.76 

Englander  “Foldaway”  bed.... 

...1,750 

350 

7.00 

5.24 

1.76 

Englander  couch  bed . 

...5,000 

1,000 

20.00 

14.89 

5.11 

Camera,  Film  Premo  No.  1 . . . 

...2,500 

500 

10.00 

7.94 

2.06 

“Carbo  Magnetic”  razor! . 

...  625 

125 

2.50 

1.98 

.52 

Coffee  percolator  (aluminum) 

....1,125 

225 

4.50 

4.06 

.44 

Coaster  set  (six) . 

...  500 

100 

2.00 

.29 

1.71 

Electric  percolator  . 

...4.000 

800 

16.00 

12.29 

3.71 

Hocking  chair,  25-incb  high  back. 

golden  oak  or  imitation 

ma- 

hogany  . 

. . . .  1,.500 

300 

6.00 

4.89 

1.11 

“Gentleman's  Rocker,"  quartered 

oak,  tapestrv  upholstered . . 

....2,625 

525 

10..50 

5.94 

4.56 

Bedroom  rocker,  cane  seat... 

....1,125 

225 

4.50 

2.49 

2.01 

Rocking  chair,  quartered  oak. 

....2,2.50 

450 

9.00 

6.74 

2.26 

Bentwood  babv's  highchair... 

....2,000 

400 

8.00 

5.74 

2.26 

Dresser,  mahogany  or  bird’ 

seye 

maple,  with  French  bevel  plate 

mirror,  24x30  inches . 

....8,500 

1,700 

34.00 

15J9 

17.11 

White  enameled  bed . 

....2.750 

550 

11.00 

6.74 

4.26 

Brass  bed  . 

....6.000 

1.200 

24.00 

13.49 

10.51 
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The  Automobile  Industry  of  America  has  a  strong  constructive 
force  hack  of  it  in  the  NEW  YORK  AMERICAN,  which  prints 
real,  informative  news  from  real  experts,  of  great  value  to  dealers 
who  sell  automobiles,  to  people  who  own  automobiles,  and  to 
people  who  are  going  to  buy  automobiles. 


Our  Automobile  representatives  are  arranging  to 
visit  the  Automobile  Manufacturers  prior  to  the  An¬ 
nual  Automobile  Show  which  opens  in  New  York 
December  31,  1915. 

They  will  have  something  ix)sitive  and  definite  to 
say  to  the  manufacturers,  for  they  understand  the  New 
York  market  thoroughly.  They  are  possessed  of  facts 
regarding  conditions  which  manufacturers  will  wish 
to  know. 

NEW  YORK  AMERICAN  representatives  are  able 
to  show,  in  a  vary  forceful  way,  the  co-operation 
which  the  paper  gives  the  Automobile  Industry.  They 
will  show  the  complete,  instructive  and  interesting 
Section  of  the  Sunday  American  which  is  devoted 
to  automobiles. 

They  are  going  forth  this  year  with  an  optimistic 
message.  They  are  going  to  show  manufacturers  that 
the  Automobile  Industry  is  yet  in  its  infancy  in  the 
New  York  territory.  Tliey  will  be  able  to  convince 
them  of  the  selling*  qualities  of  the  NEW  YORK 
AMERICAN — how  it  can  be  employed  to  stimulate 
the  business  here.  / 

Easily  a  quarter  of  all  of  the  people  who  own  Auto¬ 
mobiles  in  New  Y  ork  are  readers  of  the  NEW  YORK 
AMERICAN. 


Certainly  a  quarter  of  the  future  owners  of  auto¬ 
mobiles  must  come  from  the  ranks  of  the  NEW 
YORK  AMERICAN’S  readers,  who  represent  actually 
ONE-FOURTH  of  all  readers  of  New  York  news¬ 
papers — which  means  that  they  also  represent  ONE- 
FOURTH  of  all  of  the  money  spent  for  all  purposes. 

The  ANNUAL  AUTOMOBILE  SHOW  NUM¬ 
BER  of  the  NEW  YORK  AMERICAN  will  be  issued 
on  Sunday,  January  2nd,  1916. 

It  will  go  into  the  homes  of  700,000  regular  buyers 
of  the  SUNDAY  AMERICAN,  which  means  that  it 
will  be  read  by  at  least  TWO  AND  ONE-QUARTER 
MILLION  people. 

This  of  itself  will  be  a  big  AUTOMOBILE  SHOW, 
for  it  will  put  on  paper  an  accurate  reflex  of  the  show 
to  be  held  in  Grand  Central  Palace. 

It  will  give  illustrations  showing  the  latest  models, 
the  new  accessories,  etc.,  and  it  will  contain  articles  of 
great  value  from  the  foremost  men  of  the  automobile 
industry — leading  manufacturers,  engineers,  design¬ 
ers,  etc. 

But — we  will  leave  the  remainder  of  the  story  to  be 
told  to  manufacturers  by  our  representatives. 
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Member  Audit  Bureau  of  Circulations 
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Public  Mulcted  on  Purchases  From  Coupon  Companies 


COMPARISONS  OF  LIGGETT  &  MYERS'  TOBACCO  CO.  PRICES 

WITH  R.  H.  MACY  &  CO.  PRICES  FOR  SAME  GOODS. 

Excess 

Charged 

by 

Liggett  &  Myers'  R.  H.  Liggett 

Price  Macy’s  & 

Article  in  C 

oupons  in  Cash 

Price 

Myers 

Ever-Ready  Safely* Razor . 

125 

$1.25 

$0.94 

$0.31 

Gillette  Safety  Razor  Set . 

550 

5.50 

3.48 

2.02 

Camera,  Film  Premo  No.  1 . 

Table  Coffee  Percolator  ( Manning- 

1,200 

12.00 

7.94 

4.06 

Bowman )  . 

1,000 

10.00 

7.09 

2.91 

Aluminum  Coffee  Percolator . 

500 

5.00 

4.06 

.94 

Shirley  President  Suspenders . 

50 

.50 

.44 

.06 

Bissell's  (7rand  Rapids  Carpet  Sweeper.. 

3.50 

3.,50 

3.09 

.41 

Duntley  Pneumatic  Sweejier . 

1,000 

10.00 

4.24 

5.76 

Ladd  Egg  Beater . 

50 

.50 

.31 

.19 

Food  Chopper  . 

200 

2.00 

.89 

1.11 

Kitchen  Set  (6  pieces) . 

225 

2.25 

1.13 

1.12 

Mahogany  Bedstead  . 

Dresser  (Sheraton  Design,  Mahogany  or 

5,800 

58.00 

26.50 

31.50 

Walnut)  . 

6,500 

65.00 

32.25 

32.75 

Dressing  Table  (same  style) . 

4,500 

45.00 

30.25 

14.75 

Chiffonier  (same  stvle) . 

5,700 

57.00 

26.50 

30.50 

Brass  Bedstead  (3-inch  pillars) . 

4,000 

40.00 

20.50 

19.50 

Brass  Bedstead  (2-inrh  pillars) . 

3,000 

30.00 

13.49 

16.51 

Rocking  Chair,  Quartered  Oak . 

900 

9.00 

6.74 

2.26 

(('ontinuni  from  pogr,  (>28.) 
a  r<'ar  ontrance  in  Seventeenth  street. 
This  frreat  show-room  is  stocked  with 
at  least  a  thousand  different  kinds  of 
articles — from  collars  and  collar  buttons 
to  shoe  laces  and  rulilM'r  heels;  from 
playinp  cards  to  clocks  and  watches; 
from  hatpins  to  petticoats;  from  kitchen 
knives,  can  openers  and  brushes  to  elec¬ 
tric  flat  irons  and  vacuum  cleaners; 
from  egp  testers,  food  choppers  and 
coffee  pots  to  rocking  chairs,  sideboards, 
desks,  tables,  dressers,  china  closets, 
lHK)k  cases,  refrigerators  and  hundreds  of 
other  things. 

The  coupons  issued  by  the  United 
I’rotit-Sharinp  Corfwration,  Ijesides  their 
distribiition  by  Unit(*d  Cigar  Stores  and 
by  several  affiliated  tobacco  manufac¬ 
turers,  are  now  packed  by  certain  manu- 
lacturers  of  baking  powder,  chewing 
gum,  condensed  milk,  confections, 
crackers  and  cookies,  coffee,  flour,  cook¬ 
ing  oil,  soap,  gelatine,  starch,  shoe  polish, 
tea,  spices,  rice,  salt,  preserves,  razors, 
brushes,  toilet  paper,  hoisery,  gloves  and 
several  other  articles.  No  further 
enumeration  is  necessary  to  substantiate 
the  statement  that  millions  of  the 
j'oupons  are  put  into  circulation  yearly. 

Each  coupon  rejiresents  five  cents  of 
the  purchase  price  of  the  article  with 
which  it  is  given.  Five  coupons  are 
tspiivalent  to,  and  may  be  exchanged 
for.  one  2.)-cent  “certificate”  of  the 
l  iiited  Cigar  Stores  Company;  and  the 
catalog  quotes  prices  on  all  articles  in 
both  coupons  and  certificates.  This  cur¬ 
rent  catalog  of  the  United  Profit-Shar¬ 
ing  Corporation,  which  is  dated  to  ex¬ 
pire  S«‘pteml»er  1,  1916,  contains  the  fol¬ 
lowing  intriMfuctory  statrunent: 

“The  articles  listed  in  this  catalog 
are  of  high  qiiality  iK-cause  wherever 
fwssible  we  have  secure<l  articles  bear¬ 
ing  the  names  or  trade-marks  of  manu¬ 
facturers  of  high-grade  merchandise.  It 
is  not  possible  in  every  case  to  secure 
articles  in  jMjjnilar  demand  which  can  be 
promptly  iilentified  in  this  way.  In  such 
cases  we  seek  to  select  only  the  products 
of  manufacturers  whose  reputations  are 
a  guarantee  of  standard  quality.  .  .  . 

“We  list  nothing  in  this  catalog  which 
is  manufactured  as  an  article  to  be  dis¬ 
tributed  solely  for  coupons  or  similar 
tokens.  The  real  worth  of  our  coupons 
is  indicated  by  the  fact  that  we  seek  to 
limit  the  redemption  of  our  coupons  to 
standard  goods  in  popular  demand  and 

of  established  quality . 

These  articles  we  purchase  in  sufficient 
quantities  to  give  us  the  lienefit  of  the 
la-st  prices.  Only  on  the  basis  of  prices 
thus  secured  can  we  maintain  the  high 
redemption  value  of  our  coupons.” 

And.  under  the  heading  “Redemption 
Value,”  this  introductory  statement 
says: 

“The  prices  at  which  the  trade-marked 
articles  in  this  catalog  are  retailed  by 
merchants  everywhere  establish  and 
show  the  high  redemption  value  of  our 
coupons. 

“For  example,  an  article  listed  by  us 
and  usually  sold  at  .$.5.00  is  obtainable 
under  our  plan  for  1  J2.50  United  Profit- 
Sharing  Corporation’s  coupons  (or  their 
**quivalent,  2-50  United  Ciear  Stores 
Company’s  certificates  of  present  issuel. 
We  liave  endeavored  to  carry  this  basis 
of  redemption  value  through  the 
catalog.” 

That  is  to  say,  the  redemption  value 
of  the  coupons  is  asserted  by  the  cor¬ 
poration  to  be  forty  cents  a  hundred  for 
the  five-cent  coupons,  or  $2.00  a  hundred 
for  the  2.5-cent  certificates. 

Taking  the  coupon  company  at  its 
own  word  and  using  these  figures  as 
basis  for  comparison.  The  Eiutob  and 
I’l'BLlHHKR  is  enabled  by  the  kindly  co¬ 
operation  of  two  of  the  best  known, 
oldest  and  most  firmly  established  mer¬ 
chandising  firms  in  the  country — namely, 
.Tohn  Wanamaker  and  R.  11.  Macy  &  Co. 
— to  publish  the  following  interesting  and 
highly  significant  facts  and  figures. 

A  thoroughly  representative  selection 
was  made  from  the  several  classifica¬ 
tions  of  articles  for  which  the  coupons 
are  exchangeable,  and  these  articles 


were  identified  by  the  expert  buyers  ,4or 
the  firms  mentioned,  and  their  prices 
for  the  same  goods  were  then  set  down. 
In  cases  where  there  was  any  doubt  as 
to  identification,  or  alxiut  quality,  the 
article  itself  was  procured  from  the 
United  Profit-Sharing  Corporation  by 
the  regular  method  of  “cashing  in”  its 
coupons,  and  the  article  so  obtained  was 
placed  beside  the  same  thing  regularly 
carriiKl  in  stoi'k  hy  the  department  store 
quoting  its  price. 

For  example,  a  “solid  mahogany 
chs’k,”  described  as  a  “fine,  quick-beat, 
S-<iay  timepiece;  height,  G'/j  inches; 
width  at  base,  12%  inches;  3%-inch 
porcelain  dial.”  made  by  the  New  Haven 
Clock  Company,  is  listed  at  1,750  coupons 
(or  .'1.50  certificates),  which  at  the  cor¬ 
poration’s  “redemption  value”  is  equiva¬ 
lent  to  a  cash  price  of  $7.00.  .Tohn  Wan- 
amaker  sells  this  cloi'k  at  $4.2.5 — a  little 
difference  of  .$2.75  in  profit  for  the  cou- 
|Hin  company! 

Other  comparisons  with  Wanamaker 
prices  for  the  same  goods  are  listed  in 
the  table  on  jiage  (>28.  in  which  are  given 
the  kind  of  article,  its  price  in  coupons 
or  certificates,  with  the  equivalent  in 
real  American  money,  the  Wanamaker 
price,  and  finally  the  excess  charged  by 
the  coupon  company. 

As  indicated  by  the  last  two  items  in 
the  Wanamaker  table,  the  coupon  com¬ 
pany  makes  a  semblance  of  maintaining 
the  manufacturer’s  list  price  on  trade¬ 
marked  articles,  but  as  every  depart¬ 
ment  store  in  the  land  cuts  the  price 
on  such  gooils  to  some  extent,  even  thfs 
class  of  article  is  not  a  “good  buy”  at 
the  cou|Min  company's  eiiiporiiini. 

This  is  exemplified  still  further  and 
even  more  extensively  in  the  following 
list  of  comparisons  made  at  the  store 
of  R.  II.  Macy  &  Co.,  which  list  is  far 
more  diversificil  than  the  other  simply 
liecause  it  happens  that  Macy's  carries 
in  stock  regularly  a  larger  number  of 
the  identical  articles  distributed  by  the 
United  Corporation  in  exchange  for  its 
coupons. 

This  Macy  list  shows  also  in  interest¬ 
ing  fashion  how  the  excess  of  profit 
taken  by  the  coupon  company  increases 
in  direct  ratio  as  the  real  value  or  in¬ 
itial  cost  of  the  articles  ascends,  and 
as  the  popular  demand  for  them  in  ex¬ 
change  for  coupons  decreases  by  reason 
of  the  enormous  numbers  of  the  coupons 
required  in  exchange  for  such  articles. 
Thus,  for  instance,  you  can  get  from 
the  coupon  company  an  “Ever-Ready” 
safety  razor  with  12  “Radio”  steel 
blades,  for  2.50  coupons  (.50  certificates), 
equivalent,  according  to  the  company,  to 
one  dollar  in  cash ;  and  you  can  buy  the 
same  thing  at  Macy’s  for  94  cents — a 
difference  of  only  six  cents.  Rut,  for  a 
“Fireside  Wing  Rocking  Chair,”  “covered 
with  genuine  brown  Spanish  or  blgek 


leather,  or  fine  tapestry;  back  29  inches 
high  from  seat;  finest  steel  springs;  fill¬ 
ing  topped  with  curled  hair,  solid 
mahogany  legs,”  you  will  have  to  give 
up  9,.500  coupons  (or  1,900  certificates) 
which  the  company  counts  the  equiva¬ 
lent  of  $.‘18  in  cash;  and  Macy’s  will  sell 
you  the  same  chair  for  $18.74,  which  is 
less  than  half  the  price  exacted  by  the 
coupon  company,  and  means  an  excess 
profit  to  that  corporation  of  $19.26  on 
this  single  article. 

Here,  arrang(*d  in  tabulated  form  in 
columns  two  and  thre»‘,  jiage  628,  are 
other  jirice  coniparisons  obtaiinxl  from 
R.  H.  Macy  &  Co. 

These  figures  speak  more  convincingly 
than  any  comment  could  do.  Indeed, 
comment  is  entirely  unnecessary.  If  the 
department  stores  can  make  a  satisfac¬ 
tory  profit  and  prosper  at  the  prices 
they  charge,  is  it  any  wonder  that,  with 
such  enormous  excess  profits  as  are  in¬ 
dicated  by  the  facts  regarding  the  fifty 
laid  articles  enumerated  in  these  tables 
— is  it  any  wonder  that  the  coupon 
coni]>anies  flourish  like  the  grass  of  the 
earth  ? 

As  has  h«*en  said  above,  the  United 
I’rofit-Sharing  Corporation  is  typical  of 
all  the  coiiiKui  concerns,  typical  of  this 
whole  cancerous  poisoi;  with  which,  as 
.Mr.  Louis  Rrandeis  has  pointed  out,  the 
tobacco  interests  have  infected  .Vmerican 
business.  Similar  comiiarisons,  for  in¬ 
stance,  of  the  prices  charged  for  their 
premiums  hy  the  Liggett  &  Myers  To¬ 
bacco  Company,  and  hy  the  American  To¬ 
bacco  Compan.v,  with  the  prices  asked  by 
leading  dejiartment  stores  for  the  same 
articles,  show  just  about  the  same  excess 
charges  by  the  tobacco  companies.  On 
some  articles  the  coupon  price  figures  out 
exactly  the  same  as  that  of  the  LTnited 
Corporation;  on  others  there  will  la*  a 
variation  of  a  fraction  either  upward  or 
downward,  but  throughout  any  extended 
list  of  goods  the  excess  over  department 
store  prices  will  be  found  to  keep  pretty 
close  to  the  same  high  average. 

Whereas  the  United  Cigar  Stores  Coni- 
Iian.v  has  always  listed  the  premiums  it 
oilers  as  “profit-sharing”  articles,  Liggett 
&  Myers  Tobacco  Company  and  tbe  Am¬ 
erican  Tobacco  Company  go  further  in 
their  attempt  to  convey  the  impression 
that  they  give  something  for  nothing,  and 
call  the  articles  they  list  in  their  pre¬ 
mium  catalogs  “Prcfienfs  offere<l  for  to¬ 
bacco  coupons.” 

The  coupons  of  these  comimnies  have 
different  values :  there  are  “half-csiupons,” 
“whole  coupons,”  and  “one  and  one-half 
<'oiipons.”  .\ccording  to  their  own  rep¬ 
resentation.  each  whole  coupon  ( which 
is  given  with  a  ten-cent  purchase  of  to- 
baco)  has  a  redemption  value  of  one  cent 
in  cash.  On  this  basis,  the  adjoining 
table  of  comparisons  of  Liggett  &  Myers 
pricfs  with  Macy’s  prices  for  the  same 


articles  provides  further  proof  of  just 
what  the  coupon  concerns  are  doing. 

On  the  face  of  it,  isn’t  this  coupon 
system  just  about  the  most  colossal 
scheme  ever  devised  for  getting  more 
for  merchandise  than  it  is  worth? 

And,  is  it  not  perfectly  evident,  be¬ 
yond  the  peradventure  of  a  doubt,  that 
he  who  is  induced  to  buy  anything  to 
get  the  coupons  packed  therewith,  and 
“cashes  in”  those  coupons  for  any  of  the 
premiums  so  alluringly  offered  by  the 
coupon  companies,  is  not  by  any  means 
getting  something  for  nothing,  but  in 
fact  is  paying  high  for  what  he  gets— 
paying  vastly  more  than  it  is  worth? 

The  coupon  companies  might  answer; 
“Well,  suppose  our  ‘redemption  value’ 
prices  are  higher  than  the  department 
stores  charge  for  the  same  goods — the 
man  who  turns  in  the  coupons  gets  his 
safety  razor,  or  his  rocking  chair.  He 
gets  the  goods  for  the  coupons.” 

To  be  sure  he  does ;  but  first  he  has 
paid,  and  paid  high,  for  the  coupons  in 
the  original  purchase  of  merchandise,  and 
since  he  pays  twice  before  the  whole 
transaction  is  completed  he  pays  exorb¬ 
itant  prices  for  everything  he  gets  by  the 
<-oupon  system. 

The  unsophisticated  but  greedy  old 
farmer  who  goes  to  the  city  and  buys  a 
“gold”  brick,  gets  a  brick  all  right,  and 
it  may  make  a  pretty  glittering  ornament 
on  his  “parlor”  mantel-board.  Hut  the 
confidence  man  has  got  the  fanner’s 
money. 

Mister  Dooley  was  right! 

PACIFIC  NORTHWEST 


Suit  Over  County  Printing  —  Spokane 
Stock  Exchange  to  Work  the  News¬ 
papers.  for  Free  Publicity-  -Christmas 
Shopping  to  Be  Encouraged  By  a  Let¬ 
ter-Writing  Project. 

Spokane,  Wash.,  November  1.3. — Suit 
has  been  filed  by  W.  M.  Hollenbeck,  of 
Sandpoint,  Idaho,  doing  business  as  the 
Review’  Publishing  Company,  against 
County  Commissioners  Frank  J.  Mc¬ 
Bride  and  G.  E.  Ilagman,  asking  that 
they  be  restrained  from  paying  certain 
bills  for  printing  done  by  the  Northern 
Idaho  News  in  the  last  two  months.  The 
complaint  avers  that  he  made  a  contract 
last  May  with  the  former  county  com¬ 
missioners,  under  which  he  agreed  to 
do  the  county  printing  and  advertising 
for  certain  rates.  This  he  still  stands 
ready  to  do  and  alleges  that  the  printing 
given  by  the  county  officers  to  the  News 
at  the  direction  of  the  commissioners 
should  have  gone  to  him.  A  restraining 
order  was  issued  by  the  presiding  judge 
directed  to  the  commissioners,  and  re¬ 
turnable  November  19. 

Wednesday  was  Librar.v  Day  for  the 
Spokane  Ad.  Club,  City  Librarian  George 
W.  Fuller,  explaining  in  detail  to  the 
members  the  w’ork  and  functions  of  the 
local  Carnegie  institution. 

A  publicity  bureau  has  been  formed 
by  the  Spokane  Stock  Exchange,  the 
purpose  of  which  will  be  to  secure  the 
publication  of  information  about  mines 
and  mining  activities  in  this  section.  At 
a  meeting  of  the  members  this  week  the 
committee  in  charge  stated  that  New 
York  brokers,  in  pledging  their  support, 
have  offered  to  distribute  news  matter 
from  the  department  free  of  charge,  prom 
ising  to  get  articles  printed  in  prominent 
eastern  papers.  Already  $1,000  has  been 
subscribed  for  the  work  and  an  effort 
will  be  made  to  secure  $4,000  more.  It 
has  been  suggested  that  some  keen  news¬ 
paper  man  will  be  given  the  disposition 
of  the  appropriation. 

D.  C.  Coates  has  gone  to  Fargo,  North 
Dakota,  to  assume  the  management  of 
the  Nonpartisan  Ix'ader,  a  weekly  paper 
representing  an  organization  with  a  mem- 
Is-rship  of  30,000,  mostly  farmers. 

In  a  campaign  to  encourage  early 
Christmas  shopping  the  Chronicle  is  of¬ 
fering  cash  prizes  for  the  best  letters 
describing  appropriate  gifts  advertised  in 
its  columns. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


THE  CHICAGO  DAILY  NEWS 

HAS  ALREADY  SPENT  OVER 

$5,000.00  IN  ADVERTISING 


DAILY  TALKS  BY  MARY  PICKFORD 


During  the  week  of  November  1  two  full-page  announce¬ 
ments  of  “Daily  Talks  by  Mary  Pickford”  appeared  in  The 
Chicago  Daily  News. 

On  the  day  the  service  began  a  page  announcement  appeared 
in  The  Chicago  Daily  Tribune  and  a  page  in  Tlie  Chicago 
Examiner. 


The  wagons  of  The  Chicago  Daily  News  have  been  covered 
with  posters  advertising  “Daily  Talks  by  Mary  Pickford.” 

When  the  most  successful  evening  paper  in  the  United  States 
“stars”  a  feature  to  this  extent  it  is  very  significant. 

Over  forty  papers  have  contracted  for  this  service,  among 
which  are: 


The  Chicago  Daily  News 
The  St.  Louis  Times 
The  Philadelphia  Telegraph 
The  Dallas  News 
The  Buffalo  Enquirer 
The  Denver  Times 
The  Atlanta  Journal 
Syracuse  Herald 
Pasadena  Daily  News 
Tacoma  Ledger 
Raleigh  Times 
Birmingham  News 
Montreal  Herald 

etc., 


The  Boston  Post 
The  Pittsburgh  Dispatch 
The  San  Francisco  Bulletin 
The  Cincinnati  Enquirer 
The  Detroit  News 
Albany  Knickerbocker  Press 
New  Orleans  Times  Picayune 
Scranton  Daily  News 
Youngstown  Telegram 
Vancouver  Sun 
Regina  Leader,  Sask. 

Ithaca  Journal 
Sioux  City  Journal 
etc. 


Orders  are  arriving  by  every  mail  for  the  biggest  continuous 
circulation-making  feature  that  has  been  offered  in  years. 

Wire  us,  and  if  your  territory  is  still  open  we  will  forward  you 
samples  and  full  particulars,  quoting  you  price  for  the  service 
in  proof  or  mat  form,  as  desired.  To  every  subscribing  paper 
we  are  supplying  full-page  advertising  in  mat  form  and  a  num¬ 
ber  of  recent  photos  of  Miss  Pickford. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


OF  TKXAS  CIRCULATION  MANAGERS  AT  DALLAS’ 

Front  (soatfsl,  l<‘It  to  — M.  \N'.  Fi.okkk,  miiMTintfinIcnt  of  cirrulatioiir  for  tin*  nubliratioim  of  A.  II.  B«*lo  &  Co.,  of  Dallaa  and  Gaiv<*Ht<»ii ;  E.  AJ. 

WiiiTK,  lloiiKtoii  Clironiolo,  rctiriiif;  |)r)‘Hid<*Mt;  Hakoi.u  Hough,  F'ort  Worth  Star-Tt*h*fjrani,  fornn-r  tM*<n*tary  and  newly  eh^-ti-d  president. 


S.MALL  DAILIES;  RURAL  WEEKLIES 

Plan  to  Help  Their  (arculatioii  Effect* 
ively  and  at  Small  Expense. 

W.  (Meinent  M<H,re.  of  New  Egypt, 
N.  J.,  sends  us  the  following  that  will 
pro\*c  interesting  to  a  large  class  of 
[Uibli.shers; 

“If  you  piihlish  a  <laily  in  a  town  of 
pcK>ple  or  h-ss,  or  a  weekly  in  a 
town  of  10,(KM»  or  less,  you  need  only  to 
refer  to  your  Ixjoks  to  find  that  those 
l^eople  who  lived  in  the  town  for  a  long 
time,  or  who  have  relatives  and  friends 
living  in  it  at  the  present  time,  are  the 
best  subserilwrs  you  have,  so  far  as  the 
prompt  i>ayinent  of  hills  is  eoneerned,  and 
also  in  respect  to  real  appreciation  of 
the 'cont«*nt8  of  the  paper.  They  are  the 
ones  who  write  you  little  complimentary 
notes  occa.sionally,  and  who  usually  say 
nice  things  al>out  the  pa])er’8  growth 
when  they  send  in  their  checks  for  re¬ 
newals.  In  fact,  they  help  to  make  your 
life  worth  living. 

“Now,  do  you  really  think  that  you 
have  on  your  list  one-fourth  of  these 
good  friends  that  might  possibly  become 
subscribers,  and  stay  subscribers  for 
many  years? 

“Well,  here  is  a  way  to  find  out. 

“It’s  as  easy  as  can  be.  In  your  next 
issue  devote  about  a  ten  by  twelve-inch 
space  or  a  twelve-inch  four-column  ad  to 
the  following: 

“To  Our  SuIwcrlhiTs.  We  Want  Your 
Ilelp.  Will  You  I»o  Tills  For  Us? 

“We  are  anxious  to  tell  all  of  your 
friends  and  relatives  aliout  the  kind  of  a 
town  we  have  here,  and  the  good  things  we 
are  doing  to  Improve  It.  We  want  you  to 
fill  out  the  hlanks  lielow  with  the  names 
and  addresses  of  people  whom  you  know 
that  have  at  one  time  been  residents  of  thli 
place,  or  have  a  numher  of  frh-nds  and  rela¬ 
tives  living  here  at  the  present  time.  We 
will  send  each  of  them  several  copies  of 
.  absolutely  without  charge  to 


them  or  to  you,  and  we  shall  greatly  ap- 
pDH-lale  your  kindness.  You  may  mall  this 
to  us  or  hand  it  in  at  our  office.  This  little 
service  will  help  Imost  our  town  and  we  feel 
Bure  that  every  resident  will  he  willing  to 
help.  Thank  you. 

“Name  ;  . 

"Address  :  . 

“The  ab<jve  will  produce  results  that 
will  surprise  you  if  you  run  it  several 
weeks;  but  if  you  wish,  you  may  offer 
a  couple  of  post  canls  for  each  complete 
list  sent  in.  This  will  pay. 

“When  the  names  are  received,  print  a 
good  circular  letter  and  send  it  to  each 
with  a  sample  copy  of  the  paper  solicit¬ 
ing  subscriptions  on  a  basis  of  three 
months,  six  months  or  a  year,  as  you 
wish.” 


BIG  CHRISTMAS  FUND 

New  York  .American  Once  More  Starts 
Work  to  Aid  Poor  of  City. 

While  few  newspaiters  “do  good  by 
stealth  and  blush  to  find  it  fame,”  many 
of  them  earn  by  creditable  deeds  an  in¬ 
creased  circulation.  An  example  may  be 
found  in  the  fretjuent  charitable  acts  of 
Mr.  Hearst’s  newspapers. 

Once  more  the  New  York  American 
has  begun  its  great  (liristnias  work  for 
the  ptK)r  of  this  city.  William  Randolph 
Hearst  has  given  $l.llOn  t<i  start  the  big 
1H1.5  Christinas  Fund.  Many  other 
prominent  men  aiul  women  have  written 
to  the  American  to  say  they  will  give 
their  time  and  money  to  insure  the  un- 
precisleiifed  succ<>ss  of  the  work  this 
year. 

This  is  the  seventh  annual  Christmas 
Fund  raised  by  the  New  York  .American. 
Over  3(HI,(K)0  poor  have  lieeii  made  happy 
on  these  seven  successive  Christma-ses. 
This  great  army  of  little  children  and 
their  parents  who  dwell  in  the  cheerless 
tenements  of  the  big  city  would  have 


known  no  Christmas  joys  had  it  nut 
lK*eu  for  the  generosity  of  thousands  of 
|N-rsons  who  eontributed  to  the  Clirist- 
nias  Fund. 

CIRCULATION  FIGURES  IN  IOWA 

Des  Moines  Papers  (.oinpUe  List  of 
Towns  in  Fifty-Mile  Radius. 

Tiik  Editok  a.M)  PuKi.iKiiKK  has  re¬ 
ceived  from  lies  Moines,  Iowa,  a  tabu¬ 
lated  statement  whieii  is  remarkable  in 
exhaustive  details,  and  which  shows 
exactly  how  much  publicity  advertisers 
may  expis't  at  any  point  of  the  territory 
covered  by  the  Des  Moines  daily  news¬ 
papers  named  in  the  list. 

This  list  includes  every  postoffice 
within  a  fifty-mile  circle  of  Des  Moines 
(the  city’s  best  shopping  territory)  and 
shows  the  numlier  of  subscribers  of  the 
Des  Moines  Sunday  Register,  the  Daily 
Register,  the  Livening  Tribune  and  the 
Daily  Capital  in  each  town. 

The  Register  and  Tribune  figures  are 
the  average  net  paid  circulation  for  Sep¬ 
tember,  11115.  The  Capital’s  figures 
were  copie<l  from  a  detailed  statement 
published  in  that  newspaper  on  October 
12.  1915.  All  of  the  towns  shown  in  the 
Capital’s  statement  are  shown.  Outside 
the  city  the  circulations  of  the  Register 
and  the  Tribune  are  entirely  separate — 
no  combination  subscription  rates.  All 
the  figures  are  arranged  in  parallel  col¬ 
umns  showing  at  a  glance  the  circulation 
of  eaidi  pap<*r  in  every  town  and  hamlet. 

'I'he  statement  named  is  followed  by 
another,  the  se<-ond  one  showing  the  com¬ 
parative  cin'ulalion  of  the  Daily  Register- 
Tribune.  Sunday  Register  and  Leader, 
and  the  I>es  Moines  Capital  in  twenty- 
five  towns  throughout  the  State  of  Iowa, 
all  of  which  are  more  than  fifty  miles 
from  Des  Moines.  The  Des  Moines  Capi- 


Can  the  Government  Dfficially 
Investigate  Fraudulent 
Advertising? 

1  Special  Telegram  to  “The  Editor 
and  Publisher.”] 

Washington,  I).  C,,  November 
19. — The  Federal  Trade  Commis¬ 
sion  has  announced  that  next 
Tuesday  it  will  hear  representa¬ 
tives  of  the  Associated  Advertising 
Clubs  of  the  World  on  the  subject 
of  dishonest  advertising.  The 
commission  will  seek  to  determine 
whether  it  has  '  jurisdiction  to 
investigate  dishonest  advertising 
practices  as  a  form  of  unfair  com¬ 
petition  under  the  trade  commis¬ 
sion  act. 

Herbert  S.  Houston,  president  of 
the  Associated  Advertising  Clubs, 
recently  suggested  that  this  could 
be  done. 


tal  figures  are  taken  from  the  Auditor’s 
Report  of  the  Audit  Bureau  of  Circula¬ 
tions.  while  the  Register-Tribune  and 
Sunday  Register  and  Leader  figures  are 
compiled  from  their  office  records. 

Newsboys  Guests  of  Morris  Gest 
Seven  hundred  newsboys  belonging  to 
Boston  Newsboys’  AVelfare  Association, 
were  the  guests  of  Morris  Gest.  manager 
of  the  morality  play,  “Experience.”  at  a 
|ierformance  of  the  play  at  the  Boston 
Opera  House  on  Wednesday  evening. 
During  the  jday  Joe  Schneider,  on  be¬ 
half  of  his  comrades,  presentetl  Mr.  Gest 
as  a  token  of  their  appreciation  a  cupper 
statuette  of  a  typical  newsboy,  for  which 
he  himself  had  posed. 
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The  Majority  of  Those  Advertisers  Who  Spend  Money  for  Advertising 
Have  Found  That  the  New  York  State  Newspapers  Pay  Well — 
They  Lead  in  Bulk  of  Circulation  and  Stand  Very  High  in  Quality 


As  advertising  mediums,  as  builders  of  l>usiness  on  substantial 
foundations,  these  representative  New  York  State  Newspapers  hold 
a  very  high  place. 

']'he  reason  is  obvicnis. 

New  York  State  has  an  apjjroximate  population  of  10,000,000 
inhabitants. 

These  ten  million  peoi>le  are  great  pro«lucers  and  liberal  buyers. 

'I'hey  buy  everything  of  quality  that  ajijK'als  to  them. 

'I'heir  combined  wealth  is  over  $11..^K.^,137,127,  an  excess  of 
almost  f<iur  billions  cner  the  tiext  richest  state  in  the  Union. 

'I'hese  New  Yorkers  have  at  their  disj)osal  more  than  the  aggregate 
wealth  of  Calibirnia,  Illinois,  Imliana  ami  .New  Jersey,  and  this  vast 
wealth  is  concentrated  in  a  field  which  the  accompanying  list  of 
Newspapers  covers  eflfectively,  with  a  circulation  of  3.93.^,0‘>6. 

Assuming  that  there  are  three  reailers  of  each  Newsjiaper,  the 
advertiser  can  talk  every  day  to  11,S05.28S  readers  who  have  money 
to  sj)end. 

If  he  makes  trade-marked  articles,  and  desires  to  get  his  wares 
before  buying  people,  where  can  he  find  a  richer  field 

If  he  ccmtemplates  an  experimental  campaign,  to  make  tests  in  his 
own  way,  where  can  he  launch  his  campaign  with  greater  certainty  f»f 
success? 

Every  Newspaper  here  represented  has  been  tested  time  and  time 
again,  and  the  advertisers  who  have  made  the  tests  are  among  the 
largest  and  most  persistent  advertisers  in  the  state. 

These  shrewd  pecjple  who  are  spending  their  money  never  remain 
long  mistaken.  There  is  mithing  more  certain  than  their  combined 
and  final  judgment. 

Every  Newspaper  here  represented  has  a  specific  value  of  its  own. 
in  its  own  territory,  and  an  individual  and  a  local  influence. 

In  the  combined  list,  this  specific  value  is  proportionately  multi¬ 
plied  and  intensified;  s<i  it  is  with  the  personal  influence  which  each 
jiarticular  unit  exerts  in  its  own  Irxrality. 

There  is  no  worthy  merchandise  in  which  the  millions  of  the 
daily  readers  of  these  representative  New  York  State  Newspapers 
have  not  some  personal  interest. 

Then  there  are  hundreds  of  thousands  whose  interest  can  be  so 
aroused  in  the  constantly  ertming  new  things  that  they  are  easily  in¬ 
fluenced  to  buy  them. 

There  is  nothing  of  merit  umler  the  sun  that  can  nf»t  be  sold  in 
New  York  State,  if  it  is  properly  advertised  in  these  New  York  State 
Newspapers. 

Circulation  has  something  t<»  do  with  it. 

But  mere  bulk  of  circulation  means  less  to  the  modern  advertiser 
than  quality  of  circulation. 

Hulk  of  circulation  combined  with  quality  of  circulation  make  this 
list  of  New  York  State  Newspapers  a  very  formidable  list. 

The  majority  of  those  thousands  who  spend  money  for  advertising 
have  found  that  the  New  York  State  Newspapers  lead  in  circulation, 
lead  in  quality  and  pay  exceptionally  well. 

That  fact  is  conspicuously  decisive. 


I  The  Newspapers  listed  on  this  page  offer  3,935,096 
average  Circulation  at  a  total  combined  cost  of  $6.33 
per  line,  or  an  average  of  one  and  one-hsJf  tenths  of 
a  cent  per  line  per  thoussmd.  This  is  less  thsm  thirty- 
four  cents  per  thousand  Circulation  for  an  advertise* 
I  ment  occupying  a  maguine  page  of  224  lines. 

I  MaJee  your  own  deduction  as  to  whether  that  is  not 
j  Low  Cost  advertising,  bearing  in  mind  that  the  terri¬ 
tory  is  covered  most  intensively,  and  that  it  covers 
fourteen  of  the  principal  Cities  of  New  York  State, 
and  their  suburbs,  and  covers  them  well,  with  News¬ 
papers  of  High  Standing  and  Reputation. 

Suppose  you  had  this  tremendous  Publicity  Force 
j  working  for  you;  don’t  you  think  you  would  soon  feel 
the  Benefit? 


Albany  Knickerbocker  Press  (M) . . 

-  Paid  2,500 
Circ.  Lines 

41,229  .05 

10,003 

Lines 

.05 

Albany  Knickerbocker  Press  (S) . . . 

33,836  .05 

.05 

Brooklyn  Eagle  (E)  3c . 

) 

i 

44,096  .16 

.16 

Brooklyn  Eagle  (S)  3c . 

Brooklyn  Standard  Union  (E) . 

61,259  .15 

.15 

1  Brooklyn  Standard  Union  (S) . 

68,030  .15 

.15 

Buffalo  Courier-Enquirer  (M&E) . . 

J  10,274  .14 

.12 

Corning  Evening  Leader  (E)  . 

8,275  .0179 

.0129 

Elmira  Star-Gazette  (E)  . 

20,057  .035 

.03 

Gloversville  Leader-Republican  (E) 

5,512  .0143 

.0108 

Gloversville  Herald  (M)  . 

6,489  .02 

.015 

Ithaca  Journal  (E)  .  . 

6,335  .035 

.015 

Newburgh  Daily  News  (E) . 

8,386  .0358 

.0214 

Mt.  Vernon  Daily  Argus  (E) . 

5,907  .0214 

.015 

New  York  American  (M) . 

293,784  .40 

.38 

New  York  American  (S) . 

690,889  .60 

.57 

New  York  Globe  (E) . 

187,429  .28 

.27 

New  York  Herald  (M) . 

J  .40 

.40 

New  York  Herald  (sj . 

} 

98,651  J  5Q 

.50 

N.  Y.  Journal  of  Commerce  (M)... 

17,926  .18 

.15 

New  Yotk  Evening  Mail  (E) . 

159,520  .32 

.29 

New  York  Evening  Post  (E) . 

20,598  .18 

.16 

New  York  Press  (M) . 

I 

/ 

110,869  .27 

.225 

New  York  Press  (S) . 

New  York  Sun  (M&S) . 

71,749  .40 

.36 

■  New  York  Sun  (E) . 

155,009  .30 

.27 

New  York  Times  (M) . 

New  York  Times  (S) . 

} 

318,274  .45 

.405 

New  York  Tribune  (M&S) . 

82,674  .25 

.21 

New  York  Telegram  (E) . 

223,848  .285 

.27 

New  York  Telegram  (S) . 

232,640  .20 

.18 

>  New  York  World  (M) . 

New  York  World  (S) . 

} 

391,158  .40 

.40 

!  New  York  World  (E) . 

403,787  .40 

.40 

i  Oneonta  Star  (M)  . 

6,484  .0114 

.0085 

i  Poughkeepsie  Star  (E) . 

6,260  .0215 

.0115 

1  Schenectady  Gazette  (M) . 

20,632  .06 

.04 

j  Troy  Record  (M&E)  . 

•23,230  .035 

.035 

3,935,096  6.8253 

6.3351 

*A.  B.  C. 

Ratings  Government  Statements,  Oct.,  1915. 


General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  New  York  State 
are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  Suite  1117,  World  Building,  New  York.  Phones, 
Beekman  4330,  4331. 
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MOTION  PICTURE  PUBLICITY  FROM  THE 

STANDPOINT  OF  A  FAMOUS  CRITIC 


Newspaper  Men  Who  Have  Become  Scenario  Writers — Many  Receive 
Large  Sums  for  Their  Work — The  $2-a-Seat  Play — Harry  R. 
Raven’s  Big  Effort — Joe  Bramit's  Successful  Ideas — Harold 
MacGrath’s  S.>0,(MM)  —  Some  Novel  Publicity  “Stunts” 


Hy  Uohkrt  (Jrau. 


[Mr.  Qrau  it  a  dramatic  critic  and  tcrtter 
upon  theatrical  topirt.  The  Orau  family,  to 
which  he  belonyt,  hat  been  identified  with 
(/rand  opera  and  the  theatre  for  many  yean.] 

So  branch  of  tlie  wondrous  film  indus¬ 
try  has  devrdoped  with  a  greater  iiu- 
|>etus  than  that  one  dealing  with  the 
]tublicity  given  to  the  camera  man’s  pro¬ 
ductivity.  Yet  as  recently  as  two  years 
ago  the  producers  of  picture  plays  were 
reluctant  to  provide  apropriations  for 
newspaper  advertising,  but  their  attitude 
was  largely  due  to  ihe  editors  who  were 
sloWj  indeed,  to  recognize  the  importance 
of  the  infant  art. 

But  when  the  aitiliation  l>etween  the 
publisher  and  the  film  producer  did  come, 
the  results  were  unparalleled  in  the  his¬ 
tory  of  public  amusements.  Perhaps  the 
greatest  influence  was  the  serial  photo¬ 
play,  the  first  of  which  was  produced  by 
the  Edison  Company  with  the  co-opera¬ 
tion  of  a  monthly  magazine,  in  1913.  It 
is  conceded  that  this  publication  in¬ 
creased  its  circulation  by  over  300,000 
within  a  few  months,  and  ever  since 
there  has  never  lM*en  an  issue  which  hae 
not  had  at  least  one  movie  feature. 

CLOSE  TO  UALJ'  A  MILLION  PROFITS. 

Today  there  are  a  half  dozen  serial 
picture  plays  l)eing  shown  simultaneoue- 
ly  while  the  story  is  presented  in  chap¬ 
ters  in  the  newspapers.  The  profits  on 
one  of  these  serials  released  by  the  Than- 
houser  Film  Com|)any  were  close  to  half 
a  million  dollars.  As  high  as  $25,0<K)  has 
been  paid  to  authors  for  the  story.  Not 
a  few  former  newspaper  and  magazine 
writers  have  been  enticed  from  the  edi- 
terial  sanctum  to  the  film  studio  where 
their  earnings  are  enormous.  Harold 
Ma<<!rath  has  been  paid  <Aer  j!;)<),0fl0  in 
the  last  year.  Boy  L.  McCardell  has 
won  a  dozen  scenario  contests.  The  last 
one  brought  him  a  check  for  $10,0<M)  for 
the  mere  suggestion  of  the  story  of  “The 
Diamond  from  the  Sky." 

Daniel  Carson  (bxslman  has  just  signed 
■  contract  with  the  I.ubin  Film  Company 
through  which  he  is  guaranteed  $7.'>,0(Kt 
fer  one  year.  Pathe  Freres,  a  foreign 
film  concern,  with  large  American  inter¬ 
ests,  paid  $25,000  for  Die  story  of  one  of 
its  serials.  The  N'itagraph  Company  was 
so  successful  with  “The  (loddess"  that 
the  heads  of  the  institution  plan  to  re¬ 
lease  at  least  one  new  serial  yearly. 

These  serials,  whicli  brought  aliout  the 
removal  of  the  last  barrier  ladween  the 
press  and  the  screen  have  created  a  de¬ 
mand  for  publicity  experts  to  such  an 
extent  that  the  advertising  department 
of  the  modern  film  concern  has  liecome 
almost  as  important  as  that  of  produc¬ 
tion,  while  the  advent  of  the  two  dollar 
a  seat  photo  s|)ectacle  and  the  final 
capitulation  of  the  world's  greatest  play¬ 
ers  has  already  beckoned  men  and  women 
of  letters  to  change  their  environment 
until  the  slogan  “All  roads  lead  to  the 
film  studio”  has  become  an  actuality. 

FROM  NEWSPAPER.S  TO  FILMS. 

Margaret  and  Hector  Turnbull  have 
both  left  the  New  Y’ork  Tribune  to  be¬ 
come  firmly  intrenched  in  the  massive 
studios  of  the  T^isky  Film  Company  at 
Hollywood,  Cal.  Mr.  I.asky  has  also 
induced  J.  E.  Flinn,  long  time  dramatic 
critic  of  the  New  York  Herald,  to  assume 
charge  of  the  company’s  publieity.  Never 
in  the  history  of  theatricals  have  there 
lieen  so  many  publicity  “stunts”  evolved 
by  one  man  as  are  already  to  Flinn’s 
credit  in  the  exploitation  of  Ceraldine 
Farrar,  who  is  shortly  to  make  her  debut 
on  the  screen  in  a  pieturized  “Carmen.” 

Acton  Davies,  for  twenty  years  dra¬ 
matic  critic  of  the  New  Y^ork  Evening 
Sun.  is  writing  scenarios  for  several  of 
the  larger  film  concerns,  his  latest  effort 
being  the  five-reel  comedy  picture  for 
Marie  Dressier  called  “Tillie’s  Tomato 
Surprise." 


When  the  two-hour  photoplay  came  to 
New  Y’ork’s  playhouse  zone  it  was  pre¬ 
dicted  that  tlie  film  magnate  would  come 
to  a  cropper  through  sheer  lack  of  show¬ 
manship,  but  more  money  was  made  out 
of  “Quo  Vadis”  (which  was  a  failure  as 
a  spoken  |)lay)  the  first  photoiilay  to  be 
exploited  in  the  best  theatres,  than  on 
“The  Old  Homestead”  or  “Ben  Hur,” 
though  the  life  of  a  film  production  is 
far  shorter  than  Diat  of  a  stage  offering. 

When  “Cabiria”  followed  “Quo  Vadis” 
Harry  R.  Raven,  representing  the  Italia 
Film  Corporation,  of  Italy,  was  given 


JoK  Brandt 

carte  blanche  in  the  matter  of  its  ex¬ 
ploitation.  Showmen  began  to  ask  “Who 
is  Raven?”  hut  in  all  the  annals  of  the 
theatre  no  showman  ever  siirjiassed  this 
product  of  a  new  industry  in  concrete 
advertising  methods,  or  in  the  result  ac¬ 
complished.  Y’et  the  closest  scrutiny 
of  theatrical  records  fails  to  reveal  any 
previous  experienee  on  Raven’s  part.  In 
fact,  from  the  very  outset  the  policy 
was  to  avoid  theatrical  methods. 

The  very  first  move  was  to  lease  the 
ballroom  in  the  Hotel  Astor  for  a  private 
showing  of  “Cabiria."  Thousands  of  dol¬ 
lars  were  spent  on  elalxirate  souvenirs. 
One  could  recognize  scarcely  a  familiar 
face  among  the  I..5<t0  invited  guests,  but 
the  audienee  was  on  a  par  with  that  of 
a  Caruso  night  at  the  Metropolitan 
Opera  House.  Raven  then  went  to 
Washington  to  exhibit  the  “Cabiria”  films 
before  the  President  and  his  Cabinet, 
and  from  this  alone  “Cabiria”  was  given 
a  publicity  nation  wide  in  its  effect. 

“the  birth  of  a  nation.” 

When  D.  W.  Griffith  came  to  New 
Y’ork  to  invite  a  ptiblic  and  press  verdict 
on  “The  Birth  of  a  Nation”  it  was  with 
the  greatest  timidity  that  the  two- 
.lollar-a-seat  scale  was  adopted.  The 
theatrical  syndicate  wanted  no  part  in 
this  scheme  to  comjK'te  with  the  spoken 
play.  Instead  it  rented  outright  the  Lib¬ 
erty  theatre  to  the  Aitken-GrifDth  in¬ 
terests.  The  theatrical  powers  had  not 
reckoned  with  the  determined  publicity 
campaign  for  which  (iriffTith  and  associ¬ 
ates  had  assembled  a  literary  staff  and 
had  appropriated  a  quarter  of  a  million 
dollars  for  mere  newspaper  advertising. 

It  is  a  fact  that  no  such  prodigious  ad¬ 
vertising  campaign  was  ever  undertaken 
in  theatricals.  'The  gentlemen  who  con¬ 


trol  the  destiny  of  the  theatre  along 
older  lines  haiked  on  in  utter  amazement 
while  full-]iage  advertisements  were 
meted  out  to  all  New  Y’ork  dailies,  week¬ 
lies  and  what  not.  On  the  third  day  of 
the  run  of  "The  Birth  of  a  Nation”  one 
could  not  buy  a  si-at  a  week  ahead.  In¬ 
stead  of  only  one-third  of  the  lower  floor 
Is-ing  held  at  $2,  the  majority  of  the 
seats  were  at  that  price.  The  amazing 
spectacle  of  men  and  women  standing  in 
line  to  pay  $2  to  sec  a  photo  spectacle 
was  on  view  daily.  Not  a  few  sane 
humans  even  paid  speculators  as  high 
as  $5  for  seats  on  the  first  Saturday 
night. 

Y'et  here  was  a  motion  jiicture  based 
on  a  play  that  had  failed  on  the  speak¬ 
ing  stage,  and  to  exploit  which  not  one 
showman  was  called  upon;  the  modern 
film  magnate  had  proved  la-yond  all  ar¬ 
gument  that  he  knows  how  to  attract 
the  public. 

HVPO(  RITES. 

As  an  illustration  of  the  difference 
between  theatrical  publicity  and  that  of 
the  screen  the  case  of  the  photoplay 
“Hypocrites”  lends  itself  concretely.  In 
this  film  production  the  sensational  fea¬ 
ture  was  the  nude  figure  of  "Truth.”  On 
the  stage  this  character  would  have  been 
exploited  above  all  else,  but  Harry  Reich- 
enlrnch,  who  had  charge  of  the  advertis¬ 
ing  campaign,  did  not  emphasize  it  in  the 
least  in  his  announcements. 

But  Reichenbach’s  handling  of  “Hypo¬ 
crites”  made  him  famous.  Film  produc¬ 
ers  have  enticed  him  from  one  brand  of 
pictures  to  another  until  at  the  time  of 
this  writing  he  is  engaged  by  the  new 
Equitable  Film  Corporation  at  a  weekly 
salary  that  a  grand  opera  diva  might 
envy. 

THOSE  WHO  MAKE  FILM  PUBLICITY. 

.loe  Brandt  less  than  three  years  ago 
was  the  jiiiblicity  manager  for  a  not  very 
important  film  concern.  Today  Brandt 
is  the  general  manager  of  the  Universal 
Film  Corporation,  a  position  he  has  at¬ 
tained  through  herculean  endeavor.  In 
all  the  history  of  amusements  one  may 
not  point  to  a  rise  to  fame  and  affluence 
more  meteoric.  Y'et  it  was  Brandt’s  nose 
for  piiblicity  that  got  him  where  he  is 
today.  No  showman  could  have  com¬ 
peted  with  Brandt.  If  he  was  ever  be¬ 
fore  in  the  show  business  the  writer  has 
no  record  of  it. 

There  are  a  half  dozen  men  and  one 
or  two  women  now  doing  publicity  work 
for  the  same  Universal  film  eompanj' 
who  stand  just  such  a  chance  to  attain 
the  goal  Brandt  has  reached.  Not  one  is 
known  for  any  unusual  service  in  the¬ 
atricals.  All  are  youthful  and  indus¬ 
trious  students  of  a  new  field.  .Ys  an 
entity  they  have  creatwl*  a  publicity 
“plant"  which  is  the  wonder  of  all  pic- 
tiiredom. 

Ben  Schulberg.  of  the  Famous  Flayers 
Film  Company,  is  another  product  of  film 
publicity.  One  would  suppose  Schullterg 
was  an  old-timer  judging  from  his  rec¬ 
ord.  yet  he  is  still  in  his  20’s,  and  he 
came  to  Famous  Flayers  less  than  three 
years  ago. 


.Seattle  Times  Installs  Monotypes 
The  Seattle  (Wash.)  Times  is  in¬ 
stalling  two  monotyiw  type  and  rule 
casters  and  a  complete  non-distribution 
system.  This  system  is  being  adoptcnl 
by  )uaiiy  newspaper  and  job  offices 
throughout  the  country,  which  find  it 
not  only  effective  liut  economical. 

Great  Help  to  Retailers 
Retail  merchants  of  Chicago  and  vi¬ 
cinity  find  much  that  is  of  value  to 
them  in  the  Co-Ojx-rator— a  monthly  bul¬ 
letin  issued  by  the  Chicago  Tribune  for 
the  purpose  of  sup|dyiiig  retail  merehants 
with  ideas,  plans  and  suggestions  as  to 
developing  tludr  busiiu'ss. 

Mr.  McCormick  (Hornes  to  Town 
•Mislill  YlcCormick,  formerly  publislu-r 
Chicago  Tribune,  has  Iks'ii  in  New  Y’ork 
this  week,  and  almost  immediately  the 
rumor  got  abroad  that  he  was  here  to 
see  Col.  Roosevelt  and  to  tell  him  that 
everybody  in  Illinois  wants  the  Colonel 
to  be  the  next  Republican  candidate  for 
Fresident. 


STAMPS  NOT  ADVERTISING 


U.  S.  Supreme  Court  Hears  Arguments 
Regarding  Validity  of  State  Laws 

.More  than  two  days  was  devoted  by 
the  .Supreme  Court  of  the  United  States, 
Washington,  D.  C.,  last  week,  to  hearing 
the  arguments  in  the  “trading  stamp 
ca.ses,"  which  bring  to  that  court  for  the 
first  time  the  validity  of  state  laws  for- 
bi(lding  the  issuance  of  trading  stamps. 

.More  than  30  states  have  legislated 
against  the  trading  stamp,  and  in  28  of 
them  the  law  has  l)een  declared  uncon¬ 
stitutional,  but  in  Florida,  in  Washing¬ 
ton  and  in  the  District  of  Columbia  the 
law  has  been  upheld  by  the  local  courts, 
and  these  two  states  have  appealed  to 
the  Supreme  Court  of  the  United  States 
to  sustain  their  laws,  which  impose  such 
taxes  on  the  trading  stamp  companies  as 
to  be  practically  prohibitory. 

“It  is  contended,”  said  D.  V.  Ilalber- 
stadt,  assistant  to  the  attorney  general 
of  Washington,  who  argued  in  support 
of  the  anti-trading  stamp  laws,  “that  the 
trading  stamp  is  a  form  of  advertising, 
but  the  record  shows  that  it  advertises 
nothing  but  the  trading  stamp.  If  any 
busine.ss  and  the  trading  stamp  are  sepa¬ 
rated,  it  is  the  trading  stamp  business 
that  dies,  and  not  the  other  business.” 

Attorneys  for  the  various  companies 
itivolvefl  in  the  two  Washington  cases, 
argued  that  the  laws  were  in  violation  of 
the  right  of  an  individual  to  transact  a 
proper  business,  and  dwelt  on  the  fact 
that  28  of  the  state  courts  had  already 
so  decided. 


NEWS  AND  STAR  REFUSE 


Two  Indianapolis  Papers  Decline  Quaker 
Oats  “Coupon”  Ad,  but  Times  Takes  It. 

'I'lie  Indianapolis  News  and  the  Star  of 
the  same  city  lately  took  an  important 
stand  against  a  certain  form  of  publicity 
by  declining  to  accept  a  coupon  scheme 
put  out  by  the  Quaker  Oats  people 
through  Lord  &  Thomas. 

The  couiM>n  was  at  the  top  of  a  big 
scpiare  ad  and  read  thus: 


This  Coupon  is  good  (or  10  trade¬ 
marks  toward  this  Quaker  Cooker. 
Cut  it  out.  Then  buy  a  package  of 
Quaker  Oats,  see  our  offer,  and  note 
tiow  much  this  means.  Kut  only  one 
of  these  coupons  can  be  applied  on 
a  cooker. 


'File  News  and  the  Star  declined  the 
copy  because  they  held  it  to  be  unfair  to 
l<K-al  dealers,  and  also  liecause  they  con¬ 
sidered  the  coupon  to  l)e  in  the  nature  of 
a  trading  stamp  plan  to  give  “some¬ 
thing  for  nothing.”  'The  big  merchants 
of  Indianapolis  are  unalterably  opposed 
to  coupons  or  any  scheme  conveying  the 
im|)ression  that  the  purchaser  is  getting 
a  "prize  package.” 

’The  only  Indianapolis  ])aper  to  accept 
the  advertising  waft  the  Indiana  Times. 


Seeks  Facts  About  Coupons 
Dr.  Lee  Galloway,  chairman  of  the  in¬ 
vestigating  committee,  of  the  Fair  Trade 
League,  on  coupons  and  trading  stamps, 
has  sent  out  a  questionaire  to  merchants 
and  others  regarding  their  use. 


A  Dinner  to  Mr.  Palmer 

Nearly  200  political  leaders,  officials  and 
public  men  of  all  the  parties  joined  with 
the  newspaper  men  of  Brooklyn  in  a  testi¬ 
monial  dinner  on  Tuesday  evening  to  Eric 
H.  Falmer,  president  of  the  Brooklyn 
Press  Club,  who  has  just  been  made  sec¬ 
retary  to  Borough  President  Pounds. 


Billy  Sunday's  Secretary 

“Smiling  Bob"  Matthews,  private  sec- 
letary  to  Billy  Sunday,  the  evangelist, 
used  to  be  a  newspaperman — first  with 
the  United  Press  in  Chicago,  then  with 
the  Inter-Ocean  of  that  city,  and  later 
with  the  Tribune.  He  was  a  good  news- 
jmper  man  and  he  makes  a  good  secre¬ 
ts  ry. 
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]Ve  asked  Mr.  William  C.  Freeman  to  present,  in  his 
own  way,  the  merits  of  ThE  EDITOR  &  PUBLISHER  as  an 
advertising  medium,  and  the  following  is  what  he  wrote: 


'IHE  EDITOR  &  PUBLISHER,  as  an  Advertisinj^ 
Medium  for  Newspajjer  I’uhlishers,  has  strengthened  its 
position  immeasurably  during  this  year. 

Its  consistent  policy  of  making  itself  an  informative  and 
reliable  chronicler  of  happenings  of  vital  interest  to  business 
men  has  given  it  a  place  in  the  j)ublication  world  far  re¬ 
moved  from  the  position  occupied  by  the  average  Trade 
Press  publication. 

Newspaper  Publishers,  as  a  body,  are  willing  to  concede 
that  THE  EDITOR  &  PUBLISHER  is  serving  both  them 
and  the  advertising  world  in  a  very  helpful  and  constructive 
manner. 

But  the  Newspaper  Publishers,  as  a  body,  do  not  adver¬ 
tise  in  THE  EDITOR  &  PUBLISHER  as  regularly  as  I 
think  they  should. 

There  is  nothing  so  good  as  a  consistent  advertising 
policy  to  make  a  newspaper  successful  with  its  own  adver¬ 
tising.  Irregular  appearance  is  not  nearly  so  beneficial. 
Besides,  it  furnishes  an  opportunity  for  business  men  to 
forget,  and  nobody  can  take  the  chance  of  being  forgotten 
in  these  busy  days,  when  competition  is  so  keen. 

Many  newspaper  Publishers  do  advertise  regularly  in 
THE  EDITOR  &  PUBLISHER,  and  all  of  them  are  report¬ 
ing  marked  increases  in  their  business. 

I  am  not  so  foolish  as  to  assume  that  these  business 
increases  are  due  entirely  to  their  advertising  in  THE 
EDITOR  &  PUBLISHER. 

But  I  am  justified  in  contending  that  their  advertising 
policy,  as  carried  out.  in  THE  EDITOR  &  PUBLISHER, 
indicates  their  general,  regular  policy  in  the  conduct  of  their 
business. 

That  impresses  business  men  favorably — first,  because  of 
its  continuity,  and  second,  because  business  men  understand 
the  force  and  wisdom  of  never  letting  up  in  a  progressive 
policy,  d'hey  very  pnjperly  figure  that  consistency  in  an 
advertising  policy  on  the  part  of  newspapers  indicates  a 
general  policy  of  consistency  and  enterprise  on  their  part  in 
their  home  towns. 

Such  newspapers  are  invariably  selected  first  by  the  alert 
general  advertiser  when  he  decides  upon  an  advertising 
campaign  in  the  cities  where  they  are  published. 

One  thing  that  all  New.spaper  I’ublishers  urge  upon 
their  advertisers  is  to  use  their  publications  every  day  if 
possible — certainly  a  minimum  of  one  insertion  a  week  for 
a  specified  time. 

Their  claim  is — it  is  a  very  logical  — 

and  sound  one,  too — that  no  busi- 

ness  can  get  the  full  benefit  of  a  — 

newspaper’s  power  as  an  advertis- 
ing  medium  unless  it  uses  its  col-  / 

umns  regularly.  A  / 

What  newspaper  folks  preach  to  !  ^/ 
others  they  should  themselves  prac-  i  if* 
t>se.  I  ^ — 'S 

THE  EDITOR  &  PUBLISHER  a 

believes  thoroughly  in  the  policy  of  _ -  ~  ~  j 

REGUL.ARITY  IN  ADVERTIS-  S 

ING.  It  knows  that  an  advertise-  \  \ 

ment  in  €very  issue  will  help  the  \*^\  '  I 

newspaper  that  appears  in  every 


Its  principal  concern  is  that  all 
newspapers  advertising  in  its  col¬ 
umns  shall  receive  maximum  benefit 
from  their  advertisements. 


The  Newspaper  Publisher  ncjw  using  the  advertising  col¬ 
umns  of  TH  E  EDLl'OR  &  PUBLISHER  occasionally  will 
derive  greater  results  by  appearing  every  week,  even  though 
he  uses  smaller  space  and  spends  no  more  money.  A  page 
once  a  month,  if  that  is  all  a  publisher  feels  that  he  can  af- 
ffjrd  to  use,  would  better  be  divided  into  four  parts — say 
one  full  column  each  issue. 

The  big  point  THE  EDITOR  &  PUBLISHER 
makes  is  that  it  devotes  its  energies  to  producing 
a  publication  which  emphasizes  the  value  of  newspaper 
advertising. 

It  specializes  in  one  department  of  advertising — 
NEWSPAPER  ADVERTISING— which  covers  a  big 
enough  field  to  command  the  .serious  thought  and  work  of 
any  one  publication. 

All  of  the  advertising  printed  in  its  columns  has  a  direct 
bearing  on  the  development  of  newspapers  and  the  placing 
of  advertising.  All  of  the  editorial  comment  and  all  of  the 
news  it  prints  has  but  one  purpose — to  show  all  business 
interests  how  economical  and  efficient  newspaper  adver¬ 
tising  is  and  to  urge  the  maintenance  of  the  highest  ideals  in 
.lournalism. 

The  cost  of  a  regular  message,  printed  every  week  in 
the  columns  of  THE  EDITOR  &  PUBLISHER,  is  a  very 
small  matter — not  any  more  than  the  average  publisher 
pays  to  the  solicitor  on  his  staff  drawing  the  smallest 
salary. 

Yet  this  message,  carefully  prepared  and  containing 
facts  alxjut  the  newspaper  employing  it,  will  talk  to  many 
thousand  business  men  every  week — men  who  want  to  know 
how  to  invest  their  money  wisely  in  newspapers. 

A  receptive  audience  awaits  every  advertisement  in 
'I'HE  EDITOR  &  PUBLISHER  every  week.  The  message 
goes  where  it  is  intended  to  go — to  men  vitally  interested. 
.\nd  its  c»>nstant  appearance,  always  frankly,  forcefully  and 
accurately  representing  the  paper,  cannot  fail  to  make  a 
favorable  impression. 

I  believe  THE  EDITOR  &  PUBLISHER  to  be,  in  all 
respects,  a  very  forceful,  interesting,  honest  and  consistent 
exponent  of  newspaper  advertising.  More  than  that — it  is 
a  great  ctmstructive  force  in  the  present  day  movement  for 
better  and  reliable  advertising. 

1  believe  that  this  fact  is  generally  recognized  and  ap¬ 
preciated  by  advertisers,  advertising  agents,  advertising 
writers,  advertising  space  buyers,  as 

-  well  as  publishers. 

D  ^  know  that  the  great  member- 

ship  of  the  Associated  Advertising 
Clubs  of  the  World  regard  its  work 
with  special  favor  and  recognize  that 
'its  policy  has  been  shaped  by  men 
^  of  wisdom  and  of  vision. 

Every  newspaper  of  influence 
character  in  every  community 
—  1  A  1  country  can  well  afford  to 

advertise  everv  week  in  THE  EDI- 
V  'J'OR  &  PUBLISHER— The  News- 
/  /  piM**^*"  Advocate. 

/fij/  Frankly,  THE  EDITOR  & 
PUBLISHER  solicits  their  adver- 
tising — not  as  a  recognition  of  its 
y/ /  efforts,  but  because  it  knows  after 
careful  demonstration  that  it  can 
produce  a  profit  for  the  investor  on 
'"D  all  such  investments. 
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COUPON  PURCHASES  COME  HIGH 

Kl>«‘\vli(*rc  ill  this  is8Ui‘  tlio  Eiiitok  axd  Pi'iii.ishkk 
]in*s«Mits  its  roailiTs  (lit*  results  of  a  careful  in¬ 
vestigation  inaile  By  a  ineinlier  of  its  staff  as  to  the 
price  values  pla-e<l  iijhiii  the  {IikkIs  with  which  the 
UnitiHl  I’rofit  Sharin';  Uor|M»ratioii,  the  leadiiij; 
coupon  C'liicern  of  the  Uniterl  States,  and  the  f.i};- 
{;<*tt  &  Myers  Tohaeeo  Coinpany,  redifin  their  coil- 
jMins  and  certificates. 

The  jiuhlic  will  U-  surprised  to  learn  that  it  is 
jiayine  much  more  for  inany  of  the  articles  offered 
tlian  thev  can  Ik*  purchased  for  at  the  de]>artiiient 
and  other  stores.  It  has  been  the  Isiast  of  this  cor¬ 
poration  that  Iss-ause  of  the  ininieiise  ({uantities 
of  merchandise  it  handles  it  is  able  to  buy  at  a  iiiiieh 
lower  figure  than  most  merchants,  and,  therefore,  can 
furnish  the  artich-s  to  their  patrons  at  a  smaller  cost. 

That  the  company  doi-s  not  {;ive  its  coupon-holders 
any  such  iM-netit,  but  on  the  contrary  char};<-s  more 
for  the  f;<MMls  than  they  can  Is*  secured  for  elsewhere, 
is  maile  apparent  by  the  lifjiires  named  by  Wana- 
maker  and  Maey  buyers  in  the  article  referred  to. 

In  an  adilress  Isdore  the  New  Knpland  Dry  tbssls 
.AssiH'iatioii,  in  lloston,  .Mexander  Metirepor.  of  the 
llouphton  &  Dutton  Co.,  dei'lared  that  “stamps  and 
coupons  are  a  cancer’’  on  business.  People  have  1k*- 
conie  so  accustomed  to  look  u|Min  the  couimiiis  {;iven 
them  with  their  cif;ars  and  other  j)urchas»*s  as  gifts 
or  iHinuses  that  it  is  ditliciilt  to  remove  that  im¬ 
pression.  even  when  jinsif  to  the  contrary  is  suh- 
mitteil.  It  is  to  Is*  hoped  that  sooner  or  later  the 
public  will  Ik*  made  to  sis*  that  eou)H)ns  are  a  delusion 
and  a  snare  and  that  the  less  they  have  to  do  with 
them  the  In-tter  it  will  lie. 


THE  ADVERTISING  CLUB  OF  NEW  YORK 

.All  eyes  are  turned,  just  now,  to  the  .Advertising 
Club  of  New  York. 

This  is  wholly  natural,  lK*<*aus«*  of  the  rapidity  with 
which  it  has  rwently  gone  forward  in  resjiect  to  its 
commoilious  clubhouse  (speedily  to  Ik*  enlarged)  and 
its  phenomenal  iu<-rease  in  memlH*rship. 

Excellent  work  has  b(*en  done  all  along  tin*  line, 
ever  since  the  cluh  was  started.  President  Ingersoll 
aikl  his  assiM-iates  were  not  discouraged  in  the  day  of 
small  things-- when  one  room  of  moderate  size  would 
suffice  for  all  the  memlK*rs  to  dine  together  in  com¬ 
fort- -but  they  pushed  forward  on  lines  that  were  in¬ 
telligent  and  helpful. 

Service  was  the  keynote  of  the  organization  in 
those  daj’s,  and  emphatically  it  is  so  now.  Presi¬ 
dent  Tipper  and  the  able  men  who  are  alxnit  him 
have  certainly  done  wonderful  work  in  putting  the 
club  where  it  is  todaj’;  but  even  so,  they  would  them¬ 
selves  be  the  first  to  say  that  a  club  is  not  to  lie 
gauged  by'  the  building  it  occupies,  by  the  fittings 
and  furnishings  or  by  the  size  of  its  memliership. 


The  .Advertising  Club  of  New  V'ork  is  really  just 
gathering  itself  for  a  tremendous  forward  movement 
in  res|H*ct  to  service  ami  not  merely  service  to  its 
meinlH*rs  but  to  the  advertising  business  us  a  whole. 
It  is  a  ver.v  great  thing  for  the  advertising  men  of 
this  city,  and  indeed  of  the  whole  country,  to  have  a 
common  ami  attractive  ineeting-place,  for  the  first 
time.  Acquaintance  is  education.  For  men  to  see 
each  other  and  come  to  know  each  other  is  of  the 
highest  im|H>rtance.  .lust  how  the  future  of  the  cluh 
is  to  Ik*  sha|K*d  no  one  assumes  to  know ;  but  it  is 
reasonable  to  feel  that  President  Tipper  and  his  asso- 
i-iates  not  only  well  understand  their  full  res{K>nsibil- 
ity  hut  that  they  also  know  that  their  work  is  really 
hut  lieginning,  and  that  service— and  ever  still  greater 
service-  is  the  one  watchword  for  them. 

•And — to  quote  the  Latin  s<*ntiment  without  the 
Latin  words — under  that  sign  they  will  conquer. 
Succ»*s8  to  them. 


WHAT  OF  TOMORROW? 

Success  is  intoxicating.  When  business  is  rushing 
and  money  is  flowing  in  gocxl  volume  into  our 
jKK’kets;  when  we  are  in  excellent  health  and  every¬ 
thing  is  lovely  at  home,  we  are  apt  to  become  chesty, 
our  ambition  expands,  imagination  carries  us  to  new 
heights,  and  we  lH*<*onie  |K>ssesse<l  of  the  idea  that  at 
last  all  our  dr(*ums  of  |H>sition  and  |H>wer  are  to  Im* 
realized.  At  such  a  time  it  is  difficult  for  us  to  look 
at  things  rationally  and  exercise  the  same  degree  of. 
common  sense  that  formerly  characterized  our  acts. 

These  thoughts  are  suggested  hy  the  era  of  pros- 
perit.v  upon  whi<*h  this  country  has  unquestionably 
entered.  Business  is  fairly  humming  with  activity. 
Most  of  the  big  industrial  concerns  have  more  orders 
than  they  can  execute  for  months  to  come,  there  arc 
not  ships  enough  to  carry  the  mountains  of  mer¬ 
chandise  and  ammunition  that  are  piled  up  at  the 
<M*ean  terminals,  the  railroads  are  staggering  under 
the  hiirden  of  freight  offered  them  for  transportation. 
GckkI  times  are  here,  back<*d  by  the  biggest  crops  the 
country  has  ever  known. 

We  have  lte«*n  hoping  and  praying  for  prosperity 
and  now  that  it  is  here  let  us  not  become  intoxicated 
by  it  and  led  into  extravagances  of  thought  or  action 
that  we  will  regret  when  the  lean  years  come,  as  they 
iindouhtedly  will,  some  time. 

The  F]uro|M*an  war  has  stimulated  some  of  our 
manufacturing  industries  to  an  unlK*lievable  degree. 
Immense  factories  are  licing  erectinl  to  turn  out  sup- 
|dies  and  ammunition  for  the  lK*lligerents.  New  eities 
are  springing  up  with  populations  of  from  o.iMM)  to 
inhabitants  wholly  devoteil  to  the  work. 

When  |K*ace  is  at  length  deelareil  there  is  iKiiind'to 
be  a  great  readjustment  in  business.  Many  factories 
will  Ik*  closed  for  lack  of  orders,  and  many  persons 
will,  for  a  time  at  least,  Ik*  thrown  out  of  employ¬ 
ment.  We  lK*lieve  that  the  jK*riod  of  readjustment 
will  not  last  long,  but  while  it  does  last  serious  losses 
will  be  incurred  by  (jiiite  a  large  group  of  manufac¬ 
turers  and  their  employees. 

It  is  lK*lieved  by  many  close  observers  of  industrial 
and  commercial  affairs  that  the  new  markets  opened 
for  our  gomls  in  foreign  countries  will  consume  such 
large  quantities  of  our  priMlucts  that  the  prosperity 
now  ]irevailing,  largely  lKH*ans<*  of  the  war,  will  Ik* 
continued  when  it  comes  to  an  end.  Ia*t  us  hope 
that  this  will  be  true. 

In  the  meantime  we  should  keeji  our  feet  on  the 
ground  and  not  lose  our  heads. 

We  are  in  receipt  of  a  letter  from  the  Ross  Gould 
List  &.  Letter  Co.,  of  St.  laiuis,  containing  a  proposi¬ 
tion  that,  we  presume,  has  Ireen  made  to  other  pub¬ 
lishers.  It  asks  us  to  run  a  two  inch  single  column 
advertisement  “as  a  filler”  as  often  as  we  have  room 
for  it,  and  billing  same  to  the  company  at  usual 
rates.  In  return  the  wncern  generously  offers  to 
sujiply  whatever  mailing  lists  we  may  need  from  its 
sto<*k  to  the  amount  of  the  charges  made  for  adver¬ 
tising.  It  is  .'istonishing  what  nerve  some  people 
display  in  dealing  with  publications.  A  few  years 
ago  such  an  offer  as  is  made  by  the  Ross  Gould  List 
&  I^etter  Co.  would  not  have  been  surprising.  Every 
newspaper,  daily  or  weekly,  was  formerly  besieged 


with  pro|Hisitiuns,  umler  which  it  was  {lossible  for  the 
<*<litor  or  piihlisher  to  lK*come  possessed  of  pigs, 
anchors,  patent  mediciin*s,  pictures,  or  st(K*k  in  min¬ 
ing  companies  in  exchange  fur  advertising  space.  But. 
things  have  changed  since  then.  Rublishers  no  longer 
hite  at  the  bait.  They  have  found  that  when  they  do 
make  an  exchange  they  pay  from  two  to  four  times 
more  for  the  article  than  it  would  cost  when  pur¬ 
chased  for  cash.  Ttslay  only  the  little  country  week¬ 
lies — those  that  are  conducted  by  men  who  cannot 
see  lH*yund  the  end  of  their  noses-  yield  to  the  allure¬ 
ment  of  these  sjiecioiis  offers.  Advertising  should  he 
paid  for  in  cash  and  cash  only.  If  the  editor  wislics 
to  possess  an  article  .sold  by  an  advertiser  he  should 
jiay  for  it  in  cash  and  not  in  advertising. 

Ninety-eight  thousand  dollars  is  a  lot  of  money 
to  s]M*nd  on  a  one  time  advertisement,  and  few  busi¬ 
ness  concerns,  even  with  large  resources,  would  be 
brave  enough  to  do  it.  In  fact  there  is  only  one 
manufacturing  corporation,  so  far  as  we  know,  that 
ever  paid  this  amount  for  such  an  advertisement  — 
the  Reo  Motor  Car  Uo.  The  advertisement  referred 
to  appeared  a  short  time  ago  in  IttO  daily  and  Sunday 
newspapers,  .‘18  farm  journals,  4  national  weeklies — 
Collier's,  Ix'slie’s,  Christian  Herald  and  Literary  Di¬ 
gest  -  and  5  trade  journals.  The  results  have  lK*en  of 
a  most  satisfactory  character.  .As  the  Reo  jirodiict 
is  oversidd  and  has  lK*en  for  some  time,  the  sp(*nding 
of  .$H8.(MMI  for  publicity  seeini*<l  like  a  waste  of  money, 
but  the  Reo  ]K*ople  lH*lieve  in  k(*e]iing  up  the  inii- 
mentum — they  are  looking  ahead  and  so  do  not  licsi- 
tate  to  incur  an  unusual  ex|K*nse.  1-e  Roy  I*elh*tici' 
wroG*  and  placed  the  advertisement. 

AMONG  THE  NEW  BOOKS 
Typicai.  Newspaper  Stories.  Selectt*d  and  wlitcd 
by  H.  F.  Harrington,  joint  author  with  T.  T.  Frankcn- 
lierg  of  "Essentials  of  Journalism,”  and  Instructor  in 
Journalism  in  the  University  of  Illinois.  Foreword 
by  Merle  Thorpe,  Professor  of  .Journalism  in  tlie  I’ni- 
versity  of  Kansas:  Ginn  &  Co.,  Boston  and  New 
A'ork. 

In  teaching  journalism  it  is  essential  that  the  in¬ 
structor  shall  have  at  hand  plenty  of  material  to 
illustrate  the  various  kinds  of  stories  the  students 
are  called  upon  to  write.  Usually  such  articles  are 
tiled  away  in  clipping  form  or  in  scrap  liooks  and  arc 
passed  from  one  student  to  another  for  individual 
study.  This,  of  course,  is  a  somewhat  eurnliersomc 
method,  but  it  was  the  lK*st  available  until  within 
a  few  months  when  I’rof.  .1.  A\’.  Cunliffe  and  I’m. 
Gerhard  R.  Zomer  of  Coliinihia  I’niversity  hrouglit 
out  a  volume  tilh*d  with  such  articles. 

Prof.  Harrington’s  Imok  is  the  second,  of  the  kind, 
to  make  its  appearance.  The  matter  selected  is  tak(*n 
almost  entirely  from  the  leading  daily  jmpers  ainl 
from  Associated  Press  and  United  Press  rejmrts.  In 
making  his  s<*b*<*tions  thi*  compiler  has  endeavori*<l  to 
assemble  typical  stories  illustrative  of  the  liest  kinds 
of  newspaper  writing.  The  largest  numlH*r  taken 
from  any  one  newspajier  was  from  the  Kansas  City 
Star. 

Some  of  these  stories  are  new8pajK*r  classics  ami 
are  worthy  of  lieing  preserved  and  made  available  for 
the  instruction  of  aspirants  for  future  joiirnali-tii* 
honors.  All  are  worth  reading. 

The  Derelict 
Jame-s  C.  McNai.i.y 

What  might  he  not  have  been  but  for  the  bam* 
That  masked  its  folly  under  friendly  glow. 

When  bright  ambition  lurc<l  him  long  ago, 

And  beckoned  upward  to  the  great  domain? 

Itching  to  do  big  things  for  glory’s  gain, 

See  him  at  manhoorl’s  door,  gifted  to  go 
Far  as  the  spirits  fine  he  envied  so — 

Truth  astir  in  his  soul,  art  in  his  brain. 

See  him  today,  in  shameless  aftermath. 

Stripped  of  his  dare  and  dream,  his  force  and  lin*. 
Begging  of  better  men  his  bite  and  sup: 

Say,  luckier  scribes,  keep'iig  the  cleaner  jaith. 

As  to  this  brother  craftsman  in  the  mire,-- 
What  could  he  not  have  been,  but  for  the  eup? 
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PERSONALS 

II.  II.  KolilsHiil.  tlii-*v<‘l»‘riin  (Mlitor  ami 
|iiil)lisli<‘r,  now  roliml,  rotiiriifil  Sniiday 
from  a  sojourn  of  wvoral  wt*cks  in  Kng- 
IhikI.  lie  was  nii-t  at  (  liicago  liy  a 
dologation  of  friends  ami  newspaiaTinen. 
.Mr.  Knhisaat  obsr-rved  tlie  effect  of  tlie 
war  in  Kiiglaml  witii  tlie  keen  vision  of 
a  re|s)iler  on  an  assignment  and  broiiglit 
hack  an  inlerestiug  aeeoiint. 

K.  U.  I.illey,  for  some  years  assistant 
to  Kdwin  'F.  Karl,  |iiildislier  lais  Angeles 
Triliune  and  Kxpress  lias  Is-eii  made  gen¬ 
eral  manager  St.  Konis  liejMildie,  effect¬ 
ive  Dts-emlM-r  first. 

K.  M.  Seliolz,  puldislier  \ew  York  Kve- 
ning  I’ost  is  enroute  to  Chicago  when; 
he  will  s]M‘ud  the  week. 

W.  .1.  .Morton,  The  New  York  and  Chi¬ 
cago  .Special  is  making  a  trip  to  Hoston, 
Chicago,  and  other  points. 

N’ictor  .Miirdm-k,  of  the  \Yitdiita 
(Kali.)  Kagle,  has  gone  to  Kiirope  to 
write  aliout  the  war  for  Collier’s  Week- 

l.v. 

(ieorge  'F.  Hughes,  city  editor  of  the 
New  York  (ihds*,  broke  away  from  the 
desk  for  a  couple  of  days  last  week  an  1 
covered  an  assignment  in  Connecticut. 

Joe  .-\pplegate,  llrooklyn  scout  for  tlie 
New  York  \YorhI,  is  exercising  the  rights 
granted  him  hy  a  .lersey  hunting  license 
this  week  up  at  Ijike  Denmark,  .V.  .1. 
lieports  from  the  front  say  that  one 
crow  ami  an  owl  have  already  fallen  to 
.loe's  trusty  shotgun. 

.loliii  J..  Foley,  formerly  publicity  edi¬ 
tor  of  the  .Milwaukee  Si-ntinel,  is  now 
with  the  (Chicago  .American  doing  an  ji  • 
ficiency  stunt  for  tiie  wagon  routes. 

Carl  1).  Kuth,  for  seven  years  (.'idum- 
hiis  corr«*spondent  for  the  Cleveland 
Ia*ader  and  Cincinnati  Commercial  Tri¬ 
bune,  is  now  in  charge  of  the  (  levelaml 
Leader  news  bureau  in  AYashington, 
1).  C. 

Koy  Af.  McClintock,  former  editorial 
writer  for  the  (‘olorado  Springs  (Colo.) 
(iazette,  has  accepted  a  similar  position 
on  the  AYichita  (Kan.)  Kagle. 

II.  S.  Hogers,  who  for  many  years  has 
held  responsible  positions  on  U'estern 
papers  and  has  also  berni  a  feature  wnlei 
on  some  of  the  leading  dailies  through¬ 
out  the  country,  has  taken  over  the  c.ii 
torship  of  the  ISillings  (.Afoot.)  .loiirnai- 
Trihiine. 

.Aliss  .Alary  K.  Stewart,  who  has  been 
on  the  editorial  staff  of  the  .Alilwaukee 
(AA'is.)  .lournal  for  the  past  sixteen 
years,  has  severed  her  relations  with 
that  puhlicatioii  hy  order  of  her  ]diysi- 
cian. 

Henry  (  lune,  a  mcniher  of  the  edi¬ 
torial  staff  of  the  Hochesfer  (N.  A  .)  Deni- 
iK-rat  &  Chronicle,  sailed  last  Saturday 
on  the  steamer  St.  Louis  for  a  four- 
months’  trip  to  FIngland  and  France. 

(Ieorge  AA'.  Stearns,  who  has  been 
holding  down  a  position  on  the  copy  desk 
of  the  New  A'ork  (Ilohe,  has  IssMi  made 
assistant  city  editor.  K.  It.  Cahlweil. 
who  filled  that  position,  is  now  make-up 
I'ditor. 

C.  AA'.  Hyder  has  gone’  on  the  copy 
desk  of  the  New  A'ork  Kvening  AA'orld, 
doing  the  “lobster  trick.” 

Donald  Frothingham.  formerly  con¬ 
nected  with  the  advertising  de|iartnient 
of  KverylsMly’s  .Alaga/.ine,  has  been  aji- 
pointed  manager  of  the  newly  organized 
foieign-trade  information  bureau  of  the 
American  Kxpress  Company. 

Harry  L.  Clemons,  a  well-known  news¬ 
paper  man,  has  lieen  appointed  assistant 
se<-retary  of  the  Hacine  (AA'is.)  Commer¬ 
cial  Club. 

.lames  (Irube,  who  was  formerly  em- 
loyed  on  the  re|Mirtorial  staff  of  the 
Xenia  (O.)  Republican  and  who  ns-eiitly 
has  lieen  connected  with  the  .Aliddletown 
(O.)  .Journal  in  a  like  capacity,  1ms  taken 
a  position  on  the  staff  of  the  Dayton  (O.) 
.Journal,  entering  upon  his  new  work 
last  Saturday  night.  Air.  firulie  will  be 
in  charge  of  the  tire  ami  i>olice  “la-at.” 

P.  AA’.  Stiles,  formerly  circulation  man¬ 
ager  of  the  Daily  Republican  of  Xenia, 
(>.,  has  accepted  a  like  position  with  the 
l>ail,v  News  at  AA'ilmington.  O.  The 
News  is  a  new  paper,  jiublished  bv  AA'. 
.J.  flalvin.  Mr.  Stiles  entered  upon  his 
new  position  on  Alonday  last. 

.Aubrey  Thomas,  for  several  years  as¬ 
sociated  with  the  editorial  staff  of  the 


.Atlantic  City  (N.  J.)  Press,  is  now  as¬ 
sistant  city  editor  of  the  Kli/als-th 
(N.  .J.)  Journal. 

Robert  Peck,  a  reporter  on  the  New 
A'ork  'Fribune  for  several  years,  has  lieen 
promoted  to  the  position  of  telegraph 
and  cable  i-ditor  in  recognition  of  his 
excellent  work. 

(Ieorge  Rronson  Rea,  a  former  news¬ 
paper  man  who  was  Uirii  and  educated 
in  Brooklyn,  N.  A'.,  has  won  the  jirize 
offered  hy  the  Chinese  (lovcriimeiit  for 
devising  the  most  acccptalile  plan  for  a 
national  system  of  railways  in  that  re¬ 
public. 

R.  .AI.  .Archer,  for  man,v  jears  tele¬ 
graph  editor  of  the  AA'heeling  (AA'.  A'a.) 
Register,  has  accejited  a  jiosition  us  as¬ 
sistant  general  manager  of  the  News 
and  Intelligencer,  of  that  city. 

AA'.  AA'.  Slack,  foreman  of  the  compos¬ 
ing  room  of  the  (  heyeniie  (AA’yo.)  Ia?ad- 
er,  has  lieen  apjioiiited  editor  of  the 
paper. 

CANADIAN  PERSONALS- 

i.esslie  AA'il.son,  general  manager  of  the 
'Foronto  News,  has  la-en  gazetted  a  lieu¬ 
tenant  in  the  10th  Ro,val  ( Irenadiers.  He 
has  recentl,v  been  taking  an  oflicers’ 
training  course. 

(Ieorge  FL  Herman  has  resigned  from 
the  staff  of  the  St.  .John  (N.  15.)  (HoIh;, 
to  assume  the  editorship  of  the  Kentville 
(.V.  S.)  (.'hronicle. 

.1.  S.  la-wis,  editor  of  the  Alontreal 
Star,  has  resigned  his  position  to  be¬ 
come  a  captain  in  the  rirenadier  (Iiiards. 
He  was  presentisl  last  Saturday  by  the 
staff  with  a  wrist  watch,  a  trench  peri¬ 
scope  and  an  electric  lighted  map  case. 

S.  Roy  AA’eaver,  city  editor  of  the  To¬ 
ronto  News,  represi-nted  his  paper  at  the 
burial  of  Sir  (,'harles  Tu])|wr,  former 
jiremier  of  Canada,  which  tiaik  jilace  to¬ 
day  in  Halifax,  N.  S. 

•J.  D.  .AIcKenna.  editor  of  the  .Sussex 
(N.  R. )  Record,  has  rix-eived  the  appoint¬ 
ment  of  otlicial  reeruiting  oflicer  for 
King's  (’ounty. 

.1.  Harr,v  Fowler  has  transferreil  his 
services  from  the  laindon  ((hit.)  Free 
Press  to  the  I.ondon  .Advertisr-r,  where 
he  will  do  political  specials. 

R.  AA’.  Angus,  cit,v  i-ditor  of  the  f'liat- 
ham  (Out.)  Planet,  has  taken  out  a  com¬ 
mission  with  the  local  regiment  and  ex- 
pe<-ts  to  join  an  overseas  battalion 
shortly. 

Col.  (,l.  C.  Porter,  news  editor  of  the 
AA'iiinip«-g  'Felegram.  recentl,v  took  a  hur¬ 
ried  trip  to  the  Paci'tie  Coast  to  size  up 
conditions  in  the  west. 

Roy  Carmichael  is  the  latest  .Alontreal 
newspaperman  to  join  the  Canadian  of¬ 
ficers’  training  corps  at  .Alctlill  L'nivers- 
ity.  He  is  news  editor  of  the  Herald. 
Two  members  of  the  Doiigall  family, 
projirietors  of  the  AA'itness,  have  also 
joined  the  C.  O.  T.  C..  these  being  Fred¬ 
erick  and  AA'ilfrid  Doiigall.  The  hitter 
is  a  veteran  of  the  South  .African  war. 

.Arthur  AIcClencghan,  sporting  i-ditor 
of  the  Stratford  (Out.)  Beaeon.  has  re¬ 
signed  to  join  the  army  service  corps  in 
training  at  Jamdon. 

H.  N.  .Al(M>re,  K.  (1.  Mc.Alahon  and  B. 
AA’.  N,vson,  of  the  reportorial  staff,  of 
the  .Alontreal  Star,  are  leaving  shortU' 
for  aetive  serviee  at  the  front.  Each 
was  presented  with  a  wrist  watch  by 
fellow  mcmlH'rs  of  the  staff. 

Boliert  Polh«-k.  of  the  news  staff  of 
the  Owen  .Sound  (((lit.)  'Fiines,  has 
accepted  a  <-omniissioii  with  the  (Jre.v 
Count,v  Overseas  Battalion  and  will  1n> 
succeeded  on  the  'Fillies  iiv  E.  Ruther¬ 
ford. 

Fraser  (lorrie,  sporting  islitor  of  the 
Edmonton  Bulletin,  is  in  training  w'ith 
the  I'niversity  Corps  in  .Alontreal. 
shortly  to  lie  sent  as  a  reinforcement  to 
the  Princess  Pats.  Mr.  (lorrie  was  for- 
merlv  engaged  on  jiapers  in  Stratford 
and  Jxndon. 

AA'.  F.  TolK*y,  formerly  of  the  AA’ood- 
st<H-k  Sentinel-Review  staff,  is  leading 
a  detaehinent  of  the  71st  Battalion  for 
imineiiiate  overs«*as  service. 

WASHINGTON  PER.SONALS 

Stephen  Douglas  Houser,  son  of  the 
late  Colonel  Daniel  M.  Houser,  president 
and  general  manager  of  the  St.  Louis 
Glolic-Democrat.  has  arrivisl  in  AA'ash- 


ington  to  lH‘Come  assistant  to  Charles 
P.  Keyser.  chief  of  the  ( Ihdie-Democrat 
bureau.  .Air.  Houser  is  a  graduate  of 
Yale  and  has  been  on  the  re|iortorial 
staff  at  the  home  oflice. 

Lee  AA’illiams,  formerly  of  the  Balti¬ 
more  Sun  bureau,  has  inovisl  to  Phila¬ 
delphia. 

Col.  Henry  Hall.  corresjMmdent  of  the 
Pittsburgh-Chronicle  'Felegraph,  who 
spent  the  summer  in  AA'yoniing,  has  re¬ 
turned  to  AA’ashiiigton. 

Frisleric  L.  Huideku|M-r,  a  writer  of 
note  of  this  city,  has  just  issued  a  new 
book  on  the  subject  of  prepareilness  of 
the  L’nited  States. 

Fred  Kelly,  syndicate  writer,  has  re- 
turmsl  to  Washington  for  the  winter. 

A.  O.  Haywood,  of  the  Chicago  Her¬ 
ald,  is  the  proud  father  of  a  rei'ently  ar¬ 
rived  daughter. 

Aliss  Louise  Roi-hon,  of  this  city,  has 
joined  the  art  staff  of  the  AA’ashington 
Star. 

John  Sherman  AIcCallen,  rwentl,^-  as- 
sociatisl  with  Ohio  newspajMjrs,  has 
joined  the  local  staff  of  the  Cliicago  Her¬ 
ald. 

J.  Fred  Essar,v,  chief  of  the  Baltimore 
Sun  Bureau,  addressed  the  recentl,v 
forineil  School  of  Journalism  in  the  lo<-al 
business  high  school.  Mr.  Essary  was 
the  First  correspondent  requested  to  ad- 
ilress  the  embryo  journalists. 


BOSTON  PERSONALS 

Byron  T.  Butler  of  I.iawrence,  a  well 
known  newsjiaiier  man  and  Miss  Kuth 
L.vall  were  married  in  Grace  Eiiisi-opal 
Church  recently  by  Rev.  .Arthur  AA’heelwk 
.Aloulton.  Mr.  Butler  is  a  graduate  of 
Phillips  .Andover  .Academy  and  Ilarvanl. 

F.  P.  (.’oilier.  Journal  cartoonist; 
Frank  Sibley,  a  Glolie  reporter;  “BilF’ 
Nugent.  .Journal;  Ralph  AIcMillin,  .Jour¬ 
nal,  and  I..  J.  Sweene,v,  of  the  GIoIk*. 
have  bei-n  playing  some  hot  games  of 
gidf  at  the  AA’oisllaiid  Golf  Cliih  of  late, 
the  real  manifestation  of  the  nature  of 
the  games  being  the  signed  stor,v  of  two 
cidumns  in  length  in  the  Journal  by  .AIc- 
.Alillin  describing  the  Journal  teams  win. 
In  this  yarn  Frank  Sihley  gets  the  lion's 
share  of  publicity.  If  one  is  to  juilge 
from  what  the  writer  says  “Sib'’  must  lie 
a  wonder  with  the  golf  sticks. 

George  E.  Stephenson,  who  has  liee-n  at 
the  state  house  for  the  Transcript  for  a 
long  time,  is  to  go  to  the  Tran.script’s 
AA'ashington  bureau.  This  is  a  promotion 
for  .Air.  Stephenson,  for  the  AA'ashington 
bureau  man  of  the  'Franseript  writes  col¬ 
umns  and  columns  of  news  of  the  nation’s 
capital,  "to  all  whii-h  he  usually  signs  his 
initials. 

Frederick  AA’.  Dodge,  who  recently  died 
in  New  A'ork,  was  well  known  in  this 
hs-ality  as  a  publisher.  Ilis  home  was 
iti  Melrosi'. 

Robert  Norton,  political  eilitor  of  the 
Post,  has  returned  from  an  extendisl 
hunting  trip  at  his  camp  on  the  South 
shore.  AA'hile  in  the  wihkIs  and  on  the 
water  front  Mr.  Norton  secured  eleven 
geese,  one  partridge  and  one  quail.  Later, 
it  is  alleged  he  repaired  to  the  AA'inter 
Placi*  Tavern,  where  Boston's  highest 
Iirh-e  chef  cmikeil  the  two  latter  birds  at 
an  exiM-nse  rising  five  dollars.  (It  is 
said. I 

Galen  Bowditcli,  who  iisiil  to  carry  the 
news  letters  from  the  Cajie  to  Boston  is 
as  chi|)per  as  a  lark,  if  that  is  the  simile, 
on  the  approach  of  his  Tffth  birthday. 
Recently  .Air.  Bowditch  ran  for  the  City 
Council  in  (juincy  and  nearly  won  out. 
He  is  one  of  the  liest  known  men  on  the 
South  Shore. 

.‘(everal  well  known  Boston  automobile 
editors  were  last  week  the  guests  of  the 
manager  of  the  Boston  Branch  of  the 
Owen  Alagnetic  Car  Company,  FL  S. 
Partridge,  who  gave  them  an  entertain¬ 
ment  that  they  will  long  remember. 
Among  them  were  J.  J.  MacNamara. 
Post;  .James  T.  Sullivan.  Globe;  Charles 
S.  Marden.  Transcript ;  .J.  C.  Kerrison. 
American;  D.  S.  Lucier.  Herald,  and  C. 

G.  Sinsabaugh,  etlitor  of  Motor. 

Several  years  ago  Holman  Day.  the 
Maine  author,  did  some  extra  gooil  work 
on  the  Boston  .Journal.  loiter  he  went 
away  and  commenced  to  write  short 
stories.  He  climbed  and  climbeil  until 
he  attnineil  the  dignity  of  an  automolule 


and  a  cruising  motor  liuat.  Saturday 
night  he  was  the  guest  of  honor  of  the 
Papyrus  Club,  which  is  the  oldest  literary 
club  III  the  State.  It  is  not  recorded 
whether  or  not  Mr.  Day  mentioned  his 
reportorial  days  on  the  .Joiiriial. 


SAN  FRANCISCO  PERSONALS 

George  .1.  Hunt,  of  the  staff  of  F'inan- 
ciiil  .America,  of  New  A'ork.  is  in  the 
city  doing  the  Panama-Pacific  F^xisisi- 
tion. 

Charles  Phillips,  author  of  “The  Di¬ 
vine  F'rieiid,”  Margaret  Anglin’s  new 
play,  was  the  guest  of  honor  at  the  Pa¬ 
cific  (’oast  AA'omen's  Press  As-srs-iation 
at  a  recent  meeting.  Phillips  was.  until 
recently,  the  wlitor  of  the  .Alonitor.  .Aliss 
Ilia  Coolhrith,  president  of  the  associa¬ 
tion  arranged  the  literary  event.  Philli|)s 
spoke  of  the  influence  of  California  lit¬ 
erature.  .A  musical  program  was  pre- 
si-nteil  under  the  direi-tioii  of  .Airs.  C’harles 
Smith. 

Fk  D.  Burrows,  a  former  San  F’rancis- 
co  newspaper  man  and  now  a  magazine 
writer  living  in  New  A'ork.  is  visiting 
relatives  in  the  city.  Burrows  isimes 
from  a  family  of  comic  ois-ra  iHimisisers. 
L.  F'rank  Baum,  who  is  in  Soiithein 
California  now  putting  his  s«-veral  comic 
o|>eras  into  the  movies,  is  a  l•ousin.  .Air. 
Burrows  was  for  several  years  si-cretary 
to  the  late  AA’illiam  F!.  Curtis,  who  was 
a  life-long  friend  of  his  father.  .Alajor 
F’.  S.  Burrows,  of  this  city.  He  traveled 
extensively  with  the  great  corresismdeiit 
in  the  course  of  his  work. 

C.  D.  AA’right.  business  manager  of  the 
Honolulu  .Star-Bulletin,  who  is  making 
his  first  visit  to  San  F’raiicisio  in  nearly 
ten  years,  will  view  the  Flxisisition  thor¬ 
oughly  liefore  returning  to  the  “Paradise 
of  the  Pacific.’’ 

.Among  the  newspaper  men  who  have 
arrived  here  during  the  wei-k  is  Chester 
.AI.  AA’right.  managing  editor  of  the  New 
A'ork  Call. 

H.  L.  Pitto<-k.  jiroprietor  and  editor- 
in-chief  of  the  Portland  (tregonian.  who 
is  here  as  an  Fkxisisitiou  visitor,  states 
that  Repiibliitins  of  Oregon  ami  the  Pa¬ 
li  fie  Northwest  in  geneial  are  in  a  unit 
in  rlesiring  to  see  .Assoi-iate  Jiistici- 
Charles  Fk  Hughes,  of  the  L'nited  tstates 
Supreme  Court,  nuininated  for  the  Presi¬ 
dency  by  the  Iteiiiiblican  National  Con¬ 
vention  next  year. 

().  Fkisson.  auditor  for  the  San  F’ran- 
cisco  FIxaminer.  is  in  an  Oakland  hos¬ 
pital  sufferent  from  a  fracture  of  the 
skull  received  early  Thursilay  morning. 
He  is  in  a  criticjil  condition  and  may 
not  recover.  Fiasson  tis>k  the  last  train 
to  his  home,  fell  asleep  and  the  train 
carried  him  pa.st  his  destination.  He 
awoke,  got  off  and  starteil  to  walk  back. 
On  the  road  he  met  an  auto  truck  and 
asked  for  a  lift.  On  the  rear  end  of  the 
tnick  he  fell  asleep  again  and  was  joIte<l 
off,  fracturing  his  skull. 

Charles  FMward  Kus.sell.  author  and 
journalist,  is  here  on  a  le<-ture  tour. 


CHICAGO  PERSONAl^ 

James  Scliermerhoru,  eilitor  of  the  De- 
Detroit  Times,  will  respond  to  the  toast. 
“The  Igind  AA'e  Live  In."  at  the  annual 
banquet  of  the  Illinois  Sis-iety  of  St.  An¬ 
drews  at  the  Congress  hotel  November  :t(t. 

Henry  Reilly  is  editor  of  a  new  depart¬ 
ment  in  the  'Tribune.  It  is  a  questions 
and  answers  column  on  military  topii-s. 

.luniiis  AA'ood,  of  the  Daily  News,  is  in 
.Alexico  City. 

John  .A.  Hagerty  is  back  in  Chii-.igo 
after  several  months  in  .Alexii'i>  with  Gcii. 
A'illa’s  army.  Once  he  was  captureil  by 
Carranza  scouts  and  spent  three  days  in 
prison.  lie  admits  now  that  the  crack, 
crack,  crack  of  the  rifles  of  the  tiring 
squad  in  the  prison  courtyard  did  not  add 
greatly  to  his  comfort.  Mr.  Hagerty  syn- 
dii-ateil  his  war  dispatches. 

Ned  Ryan  has  left  the  art  department 
of  the  Sunday  Tribune  for  that  of  the 
Chicago  I.,edger. 

Bert  St.  Clair,  of  the  Assix-iati-d  I’ress. 
was  in  town  the  other  day.  He  has  lieen 
transferred  from  the  .Albany  t  N.  Y.)  office 
to  AA'ashington,  where  he  will  hamlle  the 
house  of  representatives  this  winter.  He 
left  for  a  visit  with  his  mother  in  A’eeilers- 
hurg.  Ind..  before  going  to  the  capital. 

(Coafinwed  on  pagr  litft.) 
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WOULD  YOU  LIKE  TO  SUPPLY  LORD 

SHIPS  OR 


By  RICHARD  A.  FOLEY 

At  frequent  intervals  “K  of  K”,  which  is 
Morse  Code  for  “Field  Marshal  Lord 
Kitchener,”  strolls  into  Lloyd-George’s 
sanctum  and  says: 

“George,  old  chap.  I’ve  raised  another  little 
army  of  a  million  or  so.  Have  you  a  trifle  of 
fifty  million  pounds  about  you?  I’d  rather  like 
to  have  it.”  And  out  goes  K.  of  K.  with  fifty 
million  pounds  sterling  to  spend  on  the  latest 
addition  to  his  army. 

Now,  wouldn’t  you,  always  supposing  your 
sympathies  are  not  too  strongly  the  other  way, 
like  to  get  a  cablegram  reading  something  like 
this: 


“John  Smith, 

America, 

“Ship  a  million  pairs  of  shoes  (or  sticks 
of  sealing  wax  as  the  case  may  be)  at 
once. 

K.  ofK.” 


You  would  begin  right  away  to  figure  what 
you  were  going  to  do  with  all  that  money. 

But  have  you  ever  thought  of  the  great  army 
of  peace — totalling  more  than  eleven  million 
people — which  inhabits  the  States  of  Pennsyl¬ 
vania,  New  Jersey  and  Delaware  and  must  daily 
be  supplied  with  the  necessities  of  life? 


AN  ARMY  OF  CUSTOMERS 
MORE  THAN  11  MILLION  STRONG 

TTie  exact  strength  of  Kitchener’s  army  at 
the  present  time  is  an  unknown  quantity.  But 
this  we  do  know:  It  isn’t  eleven  millions  and 
never  will  be.  And  poor  Tommy  Atkins  will 
never  have  the  amount  of  money  spent  on 
him  that  is  spent  by  the  average  American  on 
himself. 

You  see  what  we  mean. 

E.stablishing  yourself  as  a  vital  factor  in  the 
markets  of  Pennsylvania,  Jersey  and  Delaware 
will  mean  a  whole  lot  more  to  you  than  an 
appointment  as  “Sutler  in  Extraordinary  to 
the  Armies  of  His  Majesty,  King  George.” 

Kitchener’s  Army  and  this  great  European 
War  are  things  of  a  few  months  more,  or  at  the 
very  worst,  a  few  years. 

Our  peaceful  army  of  eleven  millions  and 
over  is  an  ever-increasing  and  permanent 
organization  which  will  flourish  an  infinite 
number  of  generations. 


\l^he  following  newspapers^  each  prominent 


Pennsyl 

vania 

Circulation 

2,500  1 

10,0001 

Allentown  Call  (M)  . 

, ...  13,411 

.025 

.0171 

Allentown  Chronicle  &  News  (E) . 

.  7,159 

.0178 

.0107 

Allentown  City  Item  &  Democrat  (EM] 

)...  10,785 

.015 

.015 

Altoona  Times  (M) . 

, ...  13,411 

.025 

.02 

Chester  Times  &  Republican  (EM). . . . 

. ...  12,654 

.0335 

.0218 

^onnellsville  Courier  (E)  . 

....  6,415 

.0143 

.0122 

Easton  Free  Press  (E) . 

. ...  11,977 

.0214 

.0214 

Erie  Dispatch  (MS)  . 

. . . .  8,822 

.03 

.0225 

Erie  Herald  . | 

(E)  8,957 
(S)**7,428 

.0171 

.0143 

Erie  Times  (E)  . 

...  24,019 

.04 

.04 

Harrisburg  Telegraph  (E) . 

...  20,672 

.03 

.03 

Johnstown  Leader  (E)  . 

. . .  7,254 

.0214 

.0142 

Lancaster  New  Era  (E) . 

. . .  9,205 

.0208 

.0208 

New  Castle  News  (E) . 

. . .  9,075 

.0178 

.0128 

Norristown  Times  (E)  . 

...  7,100 

.0178 

.0143 

Philadelphia  North  American  (MS)... 

. .  .171,660 

.25 

.25 

Philadelphia  Press  (M)  . 

. .  .*72,738 

.165 

.15 

Philadelphia  Press  (S)  . 

.  .*157,908 

.25 

.25 

Philadelphia  Record  (M)  . 

.  .  .  167,046 

.25 

.25 

Philadelphia  Record  (S)  . 

.  .  .141,086 

.25 

.25 

Philadelphia  Telegraph  (E)  . 

. .  .110,047 

.175 

.15 

Pittsburg  Leader  (E)  . 

...  80,238 

.08 

.08 

Pittsburgh  Post  &  Sun  (S  and  E  combined)  .  133,079 

.14 

.14 

Pittsburgh  Post  &  Sun  (M  and  E  combined)  .  107,625 

.12 

.12 

Pittsburgh  Dispatch  (M) . 

■■-j  64,753 

.12 

.08 

Pittsburgh  Dispatch  (S)  . . 

.19 

.14 

Pittsburgh  Press  (E  and  S) . 

..:  118,068 

.13 

.10 

Pottsville  Journal  (E)  . 

.  .  .  8,875 

.0142 

.0142 

Scranton  Republican  (M)  . . 

...  34,104 

.06 

.05 

Scranton  Times  (E)  . 

...  37,397 

.05 

.05 

South  Bethlehem  Globe  (E) . 

. . .  7,449 

.0214 

.0178 

Washington  Observer  &  Reporter  (ME) 

...  13,132 

.025 

.025 

West  Chester  Local  News  (E) . 

...  12,450 

.03 

.03 

Twenty-four  leading  magazines  have  a  circulation  in 
these  three  states  of  1 ,668,77 1  and  a  combined  line  on 
pro  rata  basis  of  approximately  $7.60  per  line.  One- 
ninth  of  the  population  of  the  United  States  is  in  these 
three  states.  • 
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3  KITCHENER’S  ARMY  WITH  SHOES  OR 

rrealing  wax? 


its  own  fields  have  purchased  this  spaced 

Pennsylvania  (Continued.) 


ilkes-Barre  Times-Leader  (E) 


Circulation 
.  16,620 


ulation,  8,245,967. 


1,632,619 


New  Jersey 


Circulation 

bury  Park  Press  .  7,942 

ntic  City  Review  .  8,213 

abeth  Journal  (E) .  12,769 

ey  City  Journal  (E) .  21,459 

wark  Eagle  (M)  .  20,672 

ark  Evening  Star  (E) . ' .  44,949 

terson  Chronicle  (S) .  6,801 

terson  Press-Guardian  (E)  . **14,000 

Iftterson  Morning  Call .  12,825 

Iverson  News  (E) .  10,307 

j^h  Amboy  News  (E) .  5,877 

hinfield  Courier  (E) .  5,742 

':enton  State  Gazette  (M) .  10,653 

Total . 182,209 

Population,  2,815,663. 

Delaware 


lilmington  Journal  (E)  .  15,479 

Total .  15,479 

Population,  209,817. 

Government  statement,  April,  1915. 

'Publishers’  statements. 

iher  ratings  Government  statements,  October,  1915. 


, - Ri 

2,500  1 

.035 

ate - ^ 

10,000  1 

.025 

2.7025 

2.4591 

2,500  1 

10,000  1 

.02 

.0142 

.025 

.02 

.0286 

.0214 

.06 

.06 

.05 

.05 

.07 

.07 

.025 

.0214 

.0178 

.0142 

.0357 

.025 

.05 

.03 

.0157 

.0121 

.0157 

.0124 

.025 

.02 

.4385 

.3707 

2,500  1 

a  - N 

10,000  1 

.025 

.02 

.025 

.02 

/ - Rate - ^ 

Population 

Circulation 

2,5001 

10,0001 

.  8,245,967. 

1,632,619 

2.7025 

2.4591 

.  2,815,663 

182,209 

.4385 

.3707 

.  209,817 

15,479 

.025 

.02 

Total....  11, 27 1,447 

1,830,307 

3.166 

2.8498 

Forty-Six  daily  newspapers  with  a  circulation  of  j. 
1 ,830,307  you  can  buy  at  a  rate  of  $2.8498,  less  than 
one-half  the  cost  of  the  magazines,  reaching  the  homes 
of  the  people  who  purchase  more  than  one-ninth  of 
your  products. 


The  Anglo-French  Allies  have  recently 
raised  a  loan  of  half  a  billion  dollars  in  this 
country.  And  that  amount  of  money  is  but  a 
drop  in  the  bucket  as  compared  with  the  total 
amount  which  will  be  spent  by  Ejigland  and 
France  in  the  carrying  on  of  the  titanic  struggle 
in  which  they  are  engaged. 

But  how  infinitely  small  that  half  billion 
seems  as  compared  with  the  uncounted  millions 
spent  by  our  peaceful  army  in  carrying  on  the 
ordinary  affairs  of  its  daily  life! 

!  It  is  impossible  to  estimate  even  roughly 
I  what  it  costs  to  keep  1  1 ,000,000  men,  women 
land  children  clothed,  fed,  housed  and  amused, 

'  but  we  can  give  a  few  figures  in  regard  to  one 
I  city  among  the  many  great  centres  of  popula- 
I  tion  embraced  in  the  three  states  mentioned. 

I  A  MILLION-DOLLAR  PAYROLL 

If  we  take  Pittsburg  as  the  subject  of  our 
investigations  we  find  it  expending  more  than 
one  million  dollars  a  day  for  its  industrial  pay¬ 
roll.  The  workingmen  of  Pittsburg  have  a 
I  daily  buying  capacity  of  more  than  a  million 
I  dollars. 

:  The  banking  surplus  of  Pittsburg  exceeds 
i  $1 00,000,000,  while  before  the  war  the  com- 
i  bined  surplus  of  the  Bank  of  England,  the  Bank 
jof  Germany  and  the  Bank  of  France  was 
$43,500,000. 

I  Hie  goods  coming  into  and  going  out  of  this 
I  city  in  a  year  are  over  1 80,000,000  tons,  which  is 
1 40%  greater  than  the  combined  import  and  ex- 
;port  tonnage  of  New  York,  London,  Hamburg, 

I  Liverpool  and  the  Suez  d^nal. 

I  And,  as  we  said  before,  Pittsburg  is  but  one 
I  of  many.  TTiere  are  Philadelphia  and  Harris- 
I  t>urg,  Jersey  City,  Newark,  Camden  and 
I  Wilmington — to  mention  some  of  them. 

You  have  the  best  chance  in  the  world  to 
I  get  your  share  of  this  wonderful  market. 

If  you  were  supplying  “K’s”  army  perhaps 
there  would  be  wires  to  pull  and  sealed  bids  to 
offer  that  might  cut  down  your  profits.  And  yet 
would  you  hesitate  as  to  whether  it  was  worth 
I  while  to  try  for  your  share  of  the  war  orders? 

Supplying  the  great  army  of  peace  is  a  dif¬ 
ferent  matter.  You  may  fix  your  price.  If  your 
product  is  worth  what  you  ask,  you  will  get 
that  price.  Practically  every  man  and  woman 
of  our  eleven  million  reads  a  newspaper  at  least 
once  a  day.  You  can  reach  these  people  through 
I  their  newspapers.  Is  there  need  to  say  more? 


THE  PITTSBURG 
PRESS 

Has  the  LARGEIST 

Daiijr  and  Sundaj 

CIRCULATION 
IN  PITTSBURG 

Foraicn  Aityrtiiint  ReprwiBti*— 

L  A.  KUm,  Metropolitan  Tower,  N.  T. 
JOHN  GLASt,  Peoples  Gas  CMca^o 


In  PITTSBURGH 

Our  Competitori  are  amazed  at  the 
growth  in  Circulation  and  Advertising 
being  made  by 

The  Post  K  The  Sun 
WHY? 

Rrcaiise  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  today  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide¬ 
awake,  up  to  date  Daily  papers  ever  pub¬ 
lished  in  that  city,  and  the  great  public 
is  realizing  the  fact  more  and  more  every 
day. 

CONE,  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York.  Detroit.  Kansas  City.  Chicago. 


Get  the  Best  Always 


pittahurg  BtB)iattlT 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  O.  BROOKE. 

Brunswick  Building,  New  York 

HORACE  M.  EORD, 

Peufiles  Gas  BiiUdini:,  Chicago 

n.  C.  ROOK. 

Real  Estate  Truat  Building,  Philadelphia 


$32y000y000 

Is  the 

PAYROLL  nr  PITTSBTISOH.  PA.. 

Per  Month. 

Gazette  Times 

Momlnt  and  Sunday 

"Pittsburgh's  One  Big  Newspaper." 

Chronicle  Telegraph 

Ereninf  Except  Sunday 
"The  Paper  That  Goes  Home.” 

Are  the  two  Unest  and  best  buys  in  PiUsburgb  be¬ 
cause  they  retch  ttae  people  vtao  read  adfertlseBenU 
Tbey  can  be  boofbt  at  a 

FLAT  COKBIVATIOM  RATE 
or  22  He.  Per  Agate  Line. 

Aod  (Ire  you  the  Isnest  net  elrcalaUoD. 

For  furtber  Inforasation  and  eo-operattoo.  write 

XIRBAE  £.  SICE 
Foreign  Advertising  Manager 
Plttaburgta,  Pennsylvania. 
i.  C.  WUberdiiK.  225  Firth  Arenas,  New  York  Qty. 

Ttae  John  M.  Branham  Company 
Hallecs'  Bldg.,  Chkago.  Chewleal  Bldg.,  81.  Loolt. 


WHY  IS  IT? 

that  the  Times-Leader  is  the  onijr  one  of 
the  three  evening  newspapers  in  New 
Haven,  Conn.,  that  is  _  a  member  ot  the 
Audit  Bureau  of  Circulations.  Think  it  over. 
BRYANT.  GRIFFITH*  FREDRICKS 
22S  FUth  Awe.  TIB  PiseIsw  Qm  BMg. 
New  York  City  Ckicage 


New  Coss  Press  in  Three  Rivers 

'Hie  Three  Rivers  (.Mieh.)  Daily  Com- 
inereial  has  just  |mt  in  a  (Joss  Comet 
press.  This  is  the  seenind  time  within 
the  past  five  years  that  the  press  facili¬ 
ties  of  the  Daily  Commercial  have  been 
increased.  Four  .vears  ago  a  two-revolu¬ 
tion  cylinder  press  was  installed,  dou- 
hling  the  c-apacity.  This  has  now  proven 
inade<|iiate  and  the  present  machine  was 
installed. 


Editors  to  Meet  in  Hays,  Kan. 

The  semi-annual  meeting  of  the  (Jolden 
Belt  Editorial  Conference  will  be  held 
in  Hays,  Kan.,  in  the  buildings  of  the 
Fort  Haj's  (Kan.)  Normal  School.  Mon¬ 
day,  November  2f).  Merle  Thoriie,  head 
of  the  department  of  journalism  of  the 
University  of  Kansas,  will  be  the  head¬ 
line  speaker.  Ex-Gov.  E.  W.  Hoch  and 
Mrs.  ^ra  G.  I^ewis  are  also  on  the  pro¬ 
gram. 


Editorial  Elysium 

“Fellow  dropt  Into  the  office  the  other  day 
and  ordered  the  paper,  and  we  were  pleased. 
Said  It  WHS  a  good  paiN-r,  and  we  were  glad. 
•Said  It  was  more  than  worth  the  money 
to  any  man  of  Intelligence,  and  we  were 
tiekli'd.  Said  It  was  the  mainstay  of  tbe 
town,  and  we  were  supertlckled.  Said  It 
was  the  greatest  Ismster  and  the  most  re 
liable  town-builder  and  developer  In  tins 
whole  community,  and  we  yelled  with  Joy 
Paid  for  hla  pai>er,  and — we  slid  gently  Jo 
the  floor  In  blissful  unconsciousness.  .  Na¬ 
ture  had  reached  Its  limit.” — Altoona  Trlb. 


PITTSBURG 
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you  deal  in  certainties  when 
yon  nse  space  in  the  Leader 


Write  to  W.  E.  Moffett,  Advertis¬ 
ing  Manager,  Pittsburg,  or  to 
Verree  A  Conklin,  Brunswick  Build¬ 
ing,  N.  Y.,  Steger  Building,  Chi¬ 
cago,  for  any  information  desired. 


treetop  would  spot 
us  and  order  a  shell 
dropped  In  our  dl 
reetton.  We  talked  In 
low  tones. 

At  the  forward 
edge  of  the  wood  we 
found  an  observation 
tower,  cleverly  con¬ 
cealed  and  guarded 
by  a  soldier  with  a 
bayonet.  There  was 
a  di.scussion  as  to 
whether  we  might 
go  up  in  the  tower, 
hut  after  a  time  we 
were  |K-rmitted  to  go 
up  three,  at  a  time. 

‘‘They’re  likely  to 
spot  .you  If  too  many 
go  np." 

So  up  we  went, 
slxt.v  feet  up  on  un 
steady  laddi-rs  and 
reached  a  little  plat 
form  from  where  the 
(tosltion  of  the  Oer 
man  trenches  was 
visible. 

The  landscape  was 
lifeless  except  for 
the  tense  soldiers 
In  the  French  trench 
below  and  ahead  of 
us. 

Suddenly  the  Ger¬ 
man  giins'began  and 
the  sky  was  white 
with  the  smoke  of 
hurst  log  sells.  Itiit 
fortunately.  t  h  e 
shells  fell  off  to  oiir 
right.  If  the  (hr 
mans  were  trying  to 
lilt  ns  the.v  were  do¬ 
ing  poor  sluHiting. 
We  were  hurried 
down,  and  by  care 
fully  skirting  the 
W(M>d  reached  n  po¬ 
sition  of  <-om|>ar:i 
live  safely  once 
more. 

We  stopped  at  the 
battery  and  waited 
a  while  for  the  hlg 
guns  to  launch  their 
messengers  of  death 
at  the  enemy. 
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-lohn  T.  M<<'utche<)n.  the  cartoonist  of 
flic  (  liicaoi)  Tiihinic.  has  just  returiicil 
fioiii  a  trip  to  a  portion  of  the  French 
hattlc-froiit.  He  writes  iiiterestiiiftly  of 
his  e.xpeiieines.  hut  it  appears  that  he 
•  lid  liol  gel  very  near  to  where  actual 
fight  iiig  was  ill  progress.  These  extraets 
are  illiiiiiiiiatiiig : 

From  time  to  time  the  Freiieli  Foreign 
fllliee  si'iuls  jiarties  of  eorres]Kiiulents  to 
various  parts  of  the  line,  usually  to 
those  parts  of  the  front  where  nothing 
very  exciting  is  hap|ieiiing  at  the 
moment.  ...  It  was  my  lot  to  draw  the 
tour  to  the  Kreueh.  Belgian  and  an  eilge 
of  the  Faiglisli  front  in  Belgium  and 
northwestern  France,  the  trip  to  occupy 
four  days.  .  .  .  The  goal  of  almost  all 
tlie  correspondents  is  the  first  line  of 
trenches,  hut  in  our  e.xperienee  this  line 
is  as  diflieiilt  of  access  as  it  is  for  the 
Germans.  .At  another  time  we  were  in 
an  observation  tower  in  a  wood  3,(KA* 
yards  from  the  A'ser  canal  and  the  Ger¬ 
man  trenches,  hut  at  the  moment  the 
shells  were  bursting  off  to  our  right  to¬ 
ward  Vpres.  aliout  five  miles  away.  .  .  . 
But  the  fact  remains  that  we  were  not 
under  fire  and  at  no  time  had  we  a 
serious  seiisi*  of  being  in  danger.  .  .  . 
However,  the  trip  to  the  observation 
lower  may  1k‘  described  in  two  ways. 
Isitli  really  true,  lint  subject  to  different 
interpretations,  as  follows; 


WITHOIT 
THRILLS  (»R 
COI/>R. 

.Vftcr  leaving  a  lit¬ 
tle  cluster  of  farm¬ 
houses.  where  a  com¬ 
pany  of  French  sol¬ 
diers  were  busy  work¬ 
ing  on  some  heavy 
earthworks,  we  were 


WITH  THRILI.8 
AND  COI/Ht. 

We  stopped  for  a 
while  at  a  little  clus¬ 
ter  of  farmhouses.  A 
numbiT  of  French 
soldiers  were  stand¬ 
ing  under  the  protec¬ 
tion  of  a  shed 
screened  from  the 


lisl  along  a  fringe  of 
wood  to  a  great 
trench,  newly  built 
but  not  yet  occupied. 
I'lion  all  sides  were 
mazes  of  barb  wire 
entaglemeiits  clever¬ 
ly  conceahsl  in  the 
wimhI.  .\n  inimense 
lHimb|iroof  for  ma¬ 
chine  guns  lookeil 
down  through  an 
open  space  In  the 
wood  to  where,  sev¬ 
eral  luindnsl  yards 
away  and  toward  the 
German  trenches,  a 
new  line  of  earth¬ 
works  was  being 
built.  Near  the  lat¬ 
ter  was  an  observa¬ 
tion  tower,  cleverly 
concealed  in  the 
trees  and  guarded  by 
a  soldier  who  stood 
at  the  bottom.  The 
tower  was  about  six¬ 
ty  feet  high,  strong¬ 
ly  built  and  painted 
a  mottled  green  as  a 
protective  coloring. 

Only  three  of  us 
were  allowed  to  go 
up  at  a  time,  it  l><>- 
ing  explained  that 
a  greater  number 
might  make  tbe  po¬ 
sition  more  visible  to 
the  enemy,  3,000 
yards  away. 

The  view  from  the 
top  platform  was  in¬ 
teresting  as  si-en 
through  the  sen^en 
of  leaves.  Tbe  hlg 
trench  in  the  fore¬ 
ground.  further  on  a 
desiTted  windmill, 
deserted  fields  and 
houses,  and  still  fur¬ 
ther  the  line  of  trees 
that  fringes  the  A’ser 
canal. 

A  few  puffs  of 
shrapnel  appeared 
and  faded  above 
these  positions,  but 
the  heavier  firing 
seemed  to  lie  fur- 


siglit  of  enemy  aero¬ 
planes,  while  near  by 
an  officer  was  direct¬ 
ing  a  large  force 
which  was  feverishly 
digging  some  new 
trenches.  .Among  the 
trees  to  the  right 
was  a  formidable 
battery  ot  big  1‘20 
French  guns  hidden 
under  canopies  of 
loaves.  At  each  gun 
stood  the  gun  crews 
with  shells  in  readi¬ 
ness  for  action. 
They  were  probably 
awaiting  the  signal 
to  Ix'gin  tiring,  and 
the  first  shot  would 
mean  that  answering 
shells  would  eome 
from  the  German 
guns,  and  the  quiet 
wood  would  instant- 
1.V  become  a  pande¬ 
monium  of  liursting 
shells.  A  tense  stlll- 
nes8--an  atmosphere 
of  exiM'Ctancy-  -pre- 
vaih-d. 

After  some  delay 
we  were  allowed  to 
go  forward,  carefully 
concealed  by  a  fringe 
of  tre<‘s.  Acres  of 
barlied  wire  entan¬ 
glements  were  on  all 
sides.  I’rewntly  we 
reached  a  trench, 
along  wliich  we 
walked,  momentarily 
expecting  a  shell 
from  the  German 
guns.  These  trendies 
were  formidable  and 
at  one  place  com¬ 
mand  a  dean  sweep 
of  the  terrain  ahead. 
It  was  diK-ldeii  that 
we  might  venture  on 
to  tbe  next  line  of 
trenches,  l>ut  in  do 
ing  so  we  kept  well 
concealed  in  the  edge 
of  the  woods,  not 
knowing  how  soon  a 
keen  eyed  German 
sentinel  In  a  distant 


ther  to  our  right. 

•After  a  time  we 
climbed  down  and  by 
skirting  along  the 
edges  of  the  woods 
we  were  led  np  to  a 
heavy  battery  of 
French  120  guns. 
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ALONG  THE  ROW 

AT  THE  WINDOW. 

“How  much,”  said  she  to  the  cashier, 
“Do  you  charge  for  an  ad. 

Ill  the  Death  Notice  column,  sir?” 

.Viid  oh,  her  voice  was  sad. 

"Due  dollar  for  aii  inch.”  he  said. 

She  sighed,  and  answered  “Nix.” 

"That  rate  would  baukru])t  me.”  she  said, 
"My  .lohn  was  six  fiait  six.” 

•VLWAYS  SOMimilNO  DOl.Ml. 

The  men  who  cover  the  Williamsburg 
sec-ticn  of  Brooklyn  wrtaiuly  earn  their 
money.  (Jovernment  statistics  show ‘that 
Williamsburg  leads  all  other  jdaces  in 
the  number  of  suicides.  Fire  deimrtment 
figures  show  that  it  also  leads  in  the  num- 
tier  of  incendiary  blaze's  and  fatal  fires. 
.Moreover,  there  have  been  more  hold-ups 
in  McC'arren  Park,  and  more  pick|K>ckets 
caught  on  the  bridge  plaza,  than  in  any 
other  section  of  the  (Jreater  City.  Fatal 
fights  in  the  foreign  section  at  weildings 
have  grown  so  common  that  they  only 
get  a  stickful. 


G(M)D,  BUT  NOISY. 

The  United  Press  has  installed  six  of 
its  new  multiplex  telegraph  printers  in 
•Manhattan  and  Brooklyn  newspaper  of¬ 
fices.  It  must  be  said  that  it  makes  good 
i-opy  and  an  awful  racket,  the  sound  being 
something  like  a  cross  between  a  planing 
mill  and  a  pile  driver.  What  the  ma- 
<  hine  seems  to  need  most  is  a  set  of  rub- 
lier  tires.  However,  it  is  only  being  test¬ 
ed  at  present,  and  may  grow  more  quiet 
with  use  and  age. 

Jl'.ST  BY  ACt  ltlEXT. 

Here  is  the  true  story  told  for  the  first 
time  of  how  a  free  lainv  on  the  Bow. 
years  ago,  di<l  a  good  turn  for  a  worthy 
couple  by  mere  ais-ident  which  netted 
him  $.■»  spa<-e.  and  made  a  man  and  wife 
comfortable  for  life.  tVhen  the  Windsor 
Hotel  on  F’ifth  avenue  was  destroyed  by 
fire  si'veral  jiersons  were  burned  to  death, 
and  the  papers  were  filleil  with  the  story 
as  a  matter  of  course  for  two  or  three 
days.  Almut  a  week  after  the  fire  the 
friH!  lance  met  a  friend,  who  said;  “You 
newspaix*r  men  missed  a  big  incident  at 
that  fire.  My  boss  was  a  guest  there,  and 
he  tells  me  that  one  of  the  elevator  men 
made  a  half-dozen  trips  with  his  car 
through  smoke  and  llame  and  savisl  many 
lives.  In  going  up  on  his  last  trip  he 
was  caught  between  floors  and  roasted  to 
fleath.” 

'I'hc  free  lance  lookeil  at  the  cha-k. 
Yes,  he  thought  he  could  verify  the  story 
and  catch  the  last  tsiition.  He  did  both. 
He  reached  the  Daily  News  oflice  twenty 
minutes  lM*fore  press  time,  tossed  the 
story  over  to  Bob  .McIntyre,  the  city 
editor,  and  it  came  out  with  a  big  black 
lieail.  The  morning  papers  carrietl  it  the 
next  day.  with  the  result  that  a  fund  was 
started  for  the  family  of  the  hero  who 
was  burned  to  death  in  the  elevator  i-ar, 
and  the  fund  was  large  enough  to  buy 
them  a  home  in  the  Bronx. 


HM)M  THE  SKIN.NERSVILLE  SIGNAL. 

With  this  issue  of  the  Signal  we  close 
our  great  Prize  Poem  Contest.  It  has 
been  a  great  suci'ess,  some  hundreds  of 
our  readers  having  sent  in  effusions  on 
all  sorts  of  subjer'ts  from  death  to  dough¬ 
nuts.  After  looking  them  over  we  feel 
safe  in  asserting  that  Longfellow.  Whit¬ 
tier  and  Byron  never  wrote  anything  like 
them.  We  have  not  space  to  publish  all 
the  |)oems  submitted  in  the  contest  and 
therefore  only  present  a  few  of  the  gems. 
Little  Elsie  Tomjikins  sent  in  the  fol¬ 
lowing,  which  she  entitled  “llevenge” : 

“A  turkey  gobbler 
He  chased  me; 

Thanksgiving  Day  I'll 
Cobble  he. 

I  hoiM*  that  sweet  he'll 
Prove  to  be." 

We  now-  pass  on  to  the  next  exhibit 
calleil  “Ijove,”  b.v  Oscar  Onderdonk.  busi¬ 
ness  manager  of  .fudge  Heed’s  herd  of 
cows. 

“With  love  I  am 
A-burnin’  up. 

My  heart  jumps  like 


A  brindle  pup. 

I’ll  ask  her  soon 
To  change  her  name. 

If  she  don’t,  it’s  sure 
A  dog-gone  shame.” 

“In  Autumn”  is  the  title  of  a  pastoral 
by  Miss  Hannah  Sciidder,  which  is  full  of 
the  tang  of  the  woials. 

"A  hungry  boy 
Out  in  the  wmid 
Ate  leaves  bei-ause 
He  had  no  foisl. 

But  for  his  home 
How  he  did  yearn 

When  all  them  leaves 
Began  to  turn.’’ 


.lohn  Hightower,  who  is  of  a  practical 
turn  of  mind,  sent  in  thes<‘  lines  under 
the  caption  of  “Salt” : 

"We  must  have  salt 
Or  we  wouhl  die. 

To  live  without 
It.  do  not  try. 

When  making  bread 
Please  bear  in  mind 
Not  to  mix  in 

The  Uochelle  kind.” 

The  gem  of  the  contributions,  however, 
is  the  following  by  Ileuben  Hopper,  which 
wins  first  prize : 

“The  Signal,  it 
Is  just  immense. 

And  if  its  price 
Was  thirty  cents 
In  my  mail  it 

Would  still  come  heme.” 

Thank  you,  Mr.  Hopper.  Tell  your 
friends  that  now  is  the  time  to  subscrilH*. 


K)lt  I'KACTK'E. 

A  number  of  New  York  newspaiter  men 
have  formejl  a  golf  club.  It’s  a  great 
game.  To  practise  it  at  home  throw  a 
<-ollar  button  on  the  floor  in  a  dark  room, 
and  try  to  find  it  and  whack  it  with  the 
handle  of  a  cane. 


.Aulsbrook  Joins  N.  Y.  Tribune 
On  -Monday,  F.  C.  .tulsbnmk  re-eii- 
ten-d  the  newspaper  advertising  Held, 
after  an  absence  of  slightly  over  two 
years,  during  which  time  he  has  been 
ass(H'iated  with  Delico  Foml  Products 
Company,  Inc.  Mr.  Aulsbr<M>k  resigneil 
as  vice-president  and  manager  to  In¬ 
come  assistant  advertising  manager  of 
the  New  York  Tribune.  With  the  ex¬ 
ception  of  the  two  years,  he  has  la-en 
continuously  in  newspaper  work  since 
18!(8.  .\t  that  time  he  joimsi  the  Oinaba 

World-Herald  as  a  reporter,  after  an 
experience  with  a  small  Western  news¬ 
paper.  but  soon  devoted  his  efforts  to 
the  advertising  side.  He  was  advertis¬ 
ing  manager  at  the  time  he  left,  in  P.MI4, 
to  Ijecome  advertising  manager  and  as¬ 
sistant  business  manager  of  the  St.  Paul 
News.  From  there  he  came,  in  llKMi,  to 
the  New  Y’ork  American,  remaining  un¬ 
til  he  went  to  Delico.  in  lOFI.  Mr.  Auls- 
br<x>k  is  a  member  of  the  National  Ad¬ 
vertisers’  Association.. 


A  Busy  Newspaper  Woman 
The  ".Martha  Hart’’  who  writes  excel¬ 
lent  verse  for  the  Des  .Moines  (la.)  Regis¬ 
ter  and  the  Des  .Moines  Tribune,  is  Mrs. 
Helen  Cowles  I.e  Cron,  eldest  daughter  of 
(iardner  Cowles,  publisher  of  the  Register 
and  the  Tribune.  She  also  collaborates 
with  lA>uise  Bennett  Weaver  in  another 
Register-Tribune  feature.  “Bettina’s  Ad¬ 
ventures  in  Home-making.”  Incidentally, 
Mrs.  Ia>  Cron  is  the  mother  of  two  bright 
children. 

Mr.  Villard  Speaks  to  the  Teachers 
“The  Possibilities  of  .lournalism”  were 
presented  Imfore  the  Schcndniasters’  As- 
scH'iation  of  New  York  and  vicinity,  at 
the  Princeton  Club,  New  York,  last  eve¬ 
ning,  by  Oswald  Oarrison  Villard.  editor 
of  the  Evening  Post.  Mr.  Villard  dis¬ 
cussed  the  subject  from  the  angle,  par¬ 
ticularly,  of  co-operation  with  teachers 
in  influencing  good  taste  in  reading. 


The  Pittsburg  Dispatch 

makes  a  drive  on 
its  ad  alley  work 
by  installing  four 

MULTIPLE 
MAGAZINE 
LINOTY  PES 

The  1 )  i  s  pa  I c  h  i s  t  h  c 
fourth  of  the  (Ireat  IMtts- 
hiir^h  (lailie.s  to  endorse, 
with  an  order  for  Multiple 
Lintttyiies,  our  sloj^an; 

’The  Multiple  Linotype  Way  is 
the  Modern  Way 

MERGENTHALER  LLNOTYPE  CO. 

TKII5UNK  BUILDING,  XLW  YORK 
CHICAGO  SAX  FRAXCISCO  XKW  OKLHANS 

CAXADL\X  LIXOTVPK  LIMITIH),  TORONTO 


Model  8,  Three  Magazine 
Quick  Change  Linotype 


There  is  some  question  as  to 
the  best  advertising  ever  put  out. 
But  the  worst  is  often  found  in 
the  advertising  newspapers  do 
for  themselves.  Perhaps  it  is 
another  case  of  the  shoemaker’s 
wife  going  worst  shod. 


The  Foley  Agency  has  done 
yeoman  service  in  bettering  the 
advertising  of  some  of  the  coun¬ 
try’s  leading  publications. 


Have  you  a  newspaper  to 
advertise? 


The  Richard  A.  Foley 
Advertising  Agency,  Inc. 

Bulletin  Building 
Philadelphia 
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Selecting 
Your  Medium 

O  yes  I  know,  but  you  haven’t  quantity 
circulation.  My  clients  are  buying  quan¬ 
tity— where  they  can  reach  the_  most  peo¬ 
ple  at  the  lowest  cost  per  capita. 

Indeed,  Mr.  Agent,  but  why  not  con¬ 
sider  buying  power  and  take  into  account 
the  fact  that  money  is  a  precious  article 
these  days  and  every  Tom,  Dick  and 
Harry  don't  have  it  to  spend?  If  you 
were  selling  something,  wouldn’t  you 
rather  take  a  chance  on  a  New  York 
Evening  Post  reader? 

I’uhliratioo  Office,  20  Ves<*y  St.,  New  York. 

Member  Audit  Bureau  of  Circulations. 
FZastem  foreign  office  Western  Office 
lion  World  Building  McCormick  Building 

■New  York,  N.  Y’.  Chicago.  III. 


The  Jewish  Morning  Journal 

The  Only  Jewish  Morning  Paper 

New  York  City 

CIRCULATION  IN  NEW 
YORK  CITY  LARGEST 
OF  ALL  FOREIGN  LAN- 
GUAGE  PAPERS. 


Next  to  the  '’World"  tw  Want  Ads. 


DETROIT  SATURDAY  NIGHT 

guarantees  and  stands  back  of 
every  advertisement  it  pub¬ 
lishes. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Dstroit 


Editors  Who  Know 


Gl'Y  n.ENNER.  Managing 
Editor.  Idaho  Daily 
Statesman. 


I  think  the  man 
who  aaid  the 
editorial  was 
the  soul  of  the 
newspaper  was 
mistaken.  It's 
the  picture  in¬ 
stead.  But  it 
must  be  a  good 
picture  if  it  is 
to  be  a  good 
soul. 

The  States¬ 
men  has  used 
the  Bain  serv- 
ioe  and  it  it  a 
good  one.  We 
have  never 
been  offered 
anything  w  e 
regard  at  be¬ 
ing  better  or 
more  up-to- 
date. 


BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


The 

Detroit  Free  Press 


*lfficbigaB’s  Graataat  Nowtpapor” 

Hi*  LftTf  Mt 

2-C«iat  Momme  Circulation 
In  Amarica 

Rates  and  information 
direct,  or  from 


VERREE  A  CONKLIN,  INC, 


Brunswick  Bldg. 
New  York 


Stogor  Bldg. 
Cnicago 


m  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertiaing  Represeatativea 
New  York  Chkaffo  St.  Louis 


HOW  ABOUT  THIS,  NOW? 


Here's  a  Successful  Retail  Grocer  Who 

Tells  the  Advertising  Men  That  “We 

Must  Cast  Aside”  the  Idea  That  Adver. 

tised  Goods  Cost  the  Dealer  Less  to 

Sell  Than  Other  Goods  Do. 

Yesterday’s  luncheon  of  the  New  York 
Advertising  Club  was  enlivened  by  an  ad¬ 
dress  from  George  Stadtlander,  formerly 
president  of  the  Retail  Grocers’  Associa¬ 
tion  and  now  at  the  bead  of  an  important 
chain  of  grocery  stores  in  New  York  City. 
His  topic  was :  “Selling  Groceries  to  the 
Consumer.”  He  said  In  part: 

"To  operate  a  retail  grocery  store  in 
these  times  of  advertised  foods,  and  make 
it  pay  a  fair  wage,  takes  a  great  deal 
more  brains  and  skill  than  you  realize. 
Advertising  men  generally  believe  that 
when  a  retailer  handles  advertised  goods 
it  does  not  cost  him  as  much  to  sell  them 
as  if  he  sold  goods  that  the  people  needed 
of  a  similar  line  not  advertised.  That 
idea  we  must  cast  aside.  It  may  look  so 
on  pa|>er,  but  no  retailer  has  been  able 
to  reduce  tlie  cost  of  doing  business  be¬ 
cause  the  gtMKis  he  sells  are  extensively 
advertised.  I  wil  try  to  show  you  how 
advertised  goods  figure  in  this  statement. 

“It  is  a  known  fact  that  the  main  staff 
of  life  sold  in  every  grocery  store  amounts 
to  over  ."»()  iier  cent,  of  any  store’s  output, 
and  it  is  sold  at  a  loss,  taking  the  cost 
of  doing  business  into  consideration. 
That’s  not  yonr  fault,  but  nevertheless 
these  are  the  conditons.  Tliese  goods  re- 
ferret!  to  consist  mainly  of  flour,  sugar, 
butter,  eggs,  milk  and  soaps.  You  can 
see  that  the  retailer  has  to  be  well  posted 
in  order  to  make  up  the  loss  of  iiO  per 
cent,  of  his  sales  on  the  balance  of  his 
business,  in  order  to  cover  and  make  a 
fair  wage.  Now,  then,  here  come  your 
advertised  gootls. 

“Within  the  past  few  years  the  retail 
gns-er  has  added  another  10  per  cent,  of 
his  sales  to  the  unprofitable  side  of  his 
ledger,  namely,  very  extensively  adver¬ 
tised  items — principally  due  to  keen  com- 
IM-tition.  So  it  is  that  goods  advertised 
to  be  retaihsl  at  lOe.  are  now  universally 
sold  at  8c..  and  some  2Tn\  goods  at  ‘21c. 
The  large  majority  of  housewives  know 
hy  now  that  when  the  retailer  does  not 
s<dl  10c.  r-ans  of  gcHsls  for  8<‘.  he  is  not 
a  reasoiialile  grocer,  thus  comi>elling  every 
retailer  to  cut  the  advertiswl  goisls  as 
clos«-  as  |H>ssihle  in  order  to  keep  his  cus¬ 
tomers  coming  hack. 

“Now,  then,  the  wise  retailer,  you  will 
find,  lias  a  few  questions  in  his  mind 
when  a  manufacturer’s  salesman  comes 
along  with  some  new  item,  on  which  the 
retailer  has  enjoyed  a  profit,  put  up  in  a 
nice  ]>ackage  and  with  a  satchel  full  of 
magazines  showing  how  many  million  dol¬ 
lars  the  manufacturer  is  going  to  siiend  of 
the  retailer’s  profit.  Do  you  see  what  I 
am  trying  to  make  you  understand?  A 
retailer,  let  us  say.  has  enjoyed  40  per 
cent,  profit  on  an  item  that  the  house¬ 
keeper  np<‘ds.  not  advertised ;  but  just  as 
soon  as  that  item  is  put  up  in  a  nice  pack¬ 
age  and  advertised,  you  will  find  one  re¬ 
tailer  after  another  reducing  it,  in  order 
not  to  apiiear  high-priced,  to  almost  no 
profit  at  all. 

“With  these  conditions  existing,  and 
with  the  retailer  unable  to  change  them, 
it  has  Itec-ome  necessary  for  a  retailer 
either  to  become  efficient  or  quit.  He  not 
alone  must  buy  or  own  his  goods  right,  he 
must  also  work  out  a  selling  plan,  which 
is  being  done  in  various  ways. 

“First  of  all.  a  retailer  and  his  clerks 
must  know  the  quality  of  the  goods  they 
sell — even  advertised  goods.  If  I  were 
to  put  goods  on  the  market  I  would  spend 
part  of  my  allowance  on  full-size  samples 
and  would  try  to  8<*e  to  it  tliat  every 
grocery  clerk  got  a  package  of  any  new 
foo<l  for  nothing.  If  he  likes  it.  your 
battle  is  won  as  far  as  he  is  concerneil. 
I  tell  you.  a  groi-ery  man  sa.ving  ‘My  fam¬ 
ily  likes  it.’  will  make  S.'t  worth  of  ad¬ 
vertising  look  like  $.'>,000;  luit  so  many 
mnmifnctiirers  do  not  see  it  in  that  way. 
They  lielieve  that  if  a  boss  has  seen  or 
tried  the  merehandise.  that  is  sufficient. 
Not  so.  I  believe  that  everybody  con¬ 
nected  with  our  firm — even  the  delivery 


boy — is  just  as  important  to  the  business 
as  the  president,  the  business  itself  being 
the  real  boss. 

“Now,  then,  we  all  try — from  the  de¬ 
livery  bsjy  up — to  work  for  the  boss 
(meaning  the  business).  Window  dress¬ 
ing  is  very  important ;  also  clean  stores, 
profitable  goods  put  to  the  front  mixed 
with  enough  well-known  goods  to  create 
confidence  in  new  customers  and  keep  the 
regard  of  the  old  ones ;  clean-shaven  clerks 
with  clean  hands ;  and  let  the  boss  be 
strictly  truthful,  with  the  following  rule: 
stay  in  your  office.  You  have  more  power 
over  your  customer  when  in  it.  Your 
offic-e  is  behind  the  counter.  Treat  every 
customer  equally  well,  whether  the  pur¬ 
chase  be  large  or  small.  Be  quick  and 
quiet,  and  have  no  conversation  with  cus¬ 
tomers  except  what  is  necessary.  Be  al¬ 
ways  iiolite  with  impatient  customers. 
Make  good  the  rule :  ‘Y'our  money  back 
if  any  of  our  goods  fail  to  please.’ 

"1  do  not  believe  in  selling  customers 
more  than  they  can  conveniently  pay  for. 
A  housewife  wlien  imtronizing  a  grocery 
store  every  day  does  not  want  to  be 
IHiunded  nor  does  site  enjoy  a  clerk  who 
has  something  new  to  offer  every  time  she 
enters  the  store.  A  clean  clerk  with  a 
habitual  smile,  quiet  and  soft,  with  little 
talk  and  some  power  in  asking  a  few 
questions  from  a  customer  is  the  most 
valuable  man  for  a  retailer.  You  will  find 
that  this  sort  of  a  clerk  keeps  customers 
coming  back  and  sells  more  goods  in  the 
long  run  than  a  fellow  who  has  always 
something  new  to  offer.  He  is  the  clerk 
who  drives  customers  from  the  store.” 


LIVE  AD  CLUB  NEWS 

The  Cleveland  Advertising  Club  had 
for  its  speaker  at  their  noon  meeting  on 
Friday,  Novemlier  12,  Warren  S.  Hayden, 
of  Hayden,  Miller  &  Co.,  of  (’leveland, 
who  spoke  on  “Finance  and  Its  Relation 
to  Manufacturing”  from  the  standpoint 
of  the  financier. '  A  series  of  subjects 
along  this  line  will  be  handled  by  the 
most  able  financiers  during  the  winter. 

Edward  .lames  (;attell,  statistician  of 
the  city  of  Philadelphia,  was  the  guest 
of  honor  and  speaker  at  the  m.d-week 
liiiicheoii  and  meeting  of  the  above  club 
on  Wednesday  last.  His  subject  was 
“Tbe  Dawn  of  a  Brighter  Day.”  Mr. 
Cattell  is  the  editor  of  several  tecbiiical 
publications  in  the  Quaker  City  and  a 
niemlier  of  the  Pen  and  Pencil  Club. 

Harry  C.  Goodwin,  former  re|K>rter, 
city  editor,  advertising  manager,  and 
now  a  member  of  Fish,  Lyman  &  Good¬ 
win.  Ho<-liester,  N.  Y..  will  address  the 
(’leveland  .\dvertising  Club  next  Friday 
on  “What  Constitutes  Practical  Co¬ 
operation  Retwi*en  tbe  Manufacturer  and 
the  Distributors  of  His  Goods?” 

Herbert  L.  Connelly,  of  the  Iron  Age. 
et  al.,  and  II.  M.  Faust,  of  the  Root 
Newspaper  Association,  are  among  re¬ 
cent  new  members  to  join  the  Gevelaud 
-Advertising  Club. 

“What  Amount  Should  a  Retail  Mer¬ 
chant  Appropriate  for  Advertising?”  was 
the  subject  discussed  at  the  Lynchburg 
(Va.)  Ad  Men’s  Club  on  November  0, 
the  discussion  being  led  by  Dr.  D.  B. 
Rj’land.  The  meeting  was  presided  over 
liy  Mr.  Clyde  Jennings,  president  of  the 
club. 

The  Norfolk  (Va.)  Ad  Gub  was  ad¬ 
dressed  on  November  11  by  J.  F.  Jacobs, 
of  Clinton,  S.  C.,  the  topic  being  “Ad¬ 
vertising  in  Relation  to  the  Problems 
of  Distribution.”  Mr.  Jacobs,  who  is 
one  of  the  foremost  advertising  men  in 
tbe  South,  dealt  with  bis  subject  from 
tbe  double  viewpoint  of  tbe  manufac¬ 
turer  and  the  se<*ond-band  distributor. 

Newspajier  advertising,  with  a  small 
amount  of  outdoor  publicity,  is  thi*  best 
way  to  advertise  a  business  in  Texas, 
according  to  a  decision  reached  by  the 
Dallas  (Tex.)  Advertising  League  at  its 
meeting  this  week.  This  decision  was 
reaclu-d  when  it  was  decided  how  tbe 
theoretical  appropriation  of  $2,500  for 
advertising  for  tbe  “Wantmore  Pickle 
Company,”  a  fictitious  company,  >^lioul(l 
be  spent.  The  decision  was  reached  .ifter 
every  nmniier  and  form  of  publicity  liad 
lieeii  thoroughly  discussed  and  represen¬ 
tatives  of  outdoor  advertising,  news¬ 
papers,  advertising  agencies  and  other 
forms  of  publicity  had  presented  their 
claims.  “Advertise  Advertising”  has 


been  adopted  as  the  slogan  of  the  league. 

W.  C.  Williams,  assistant  secretary  oi 
the  Texas  Cattle  Raisers’  Association 
and  editor  of  The  Cattleman,  issued  'uy 
that  organization,  was  the  chief  speaki  i 
before  the  Fort  Worth  (Tex.)  Ad  Club 
at  its  weekly  meeting.  “House  Organs’’ 
was  his  subject.  Mr.  Williams  also  void 
how  house  organs  should  prove  an  aid 
to  salesmen  and  should  he  used  to  help 
retailers  to  a  better  knowledge  of  tlic 
goods  they  sell  and  also  to  a  knowledge 
of  better  methods  of  salesmanship. 

Under  the  leadership  of  the  new  presi¬ 
dent,  S.  DeWitt  Clough,  the  Advertisina 
-Association  of  Chicago  has  inaugurated 
a  new  mcmliership  campaign.  The  bene¬ 
fits  of  the  association  are  to  be  exploited 
at  noonday  meetings  to  be  held  in  loop 
theaters  and  especially  to  young  men  in 
the  avertising  field  will  be  extended  an 
invitation  to  join.  There  already  is  a 
junior  association,  a  feature  of  which  is 
an  advertising  school.  The  juniors  are 
addressed  each  week  by  a  member  of  the 
parent  association.  The  Chicago  associa¬ 
tion  aims  to  take  a  phalanx  of  TOO  dele¬ 
gates  to  the  Philadelphia  convention  of 
the  -Associated  .Advertising  Clubs  of  the 
World  next  spring.  Monday  night  the 
an'niial  harvest  home  dinner  and  frolic 
of  the  association  was  held  in  the  club 
rooms. 

In  an  address  before  the  Philadelphia 
Business  Science  Club  at  the  first  fall 
luncheon  on  November  12,  R.  N.  Durbin, 
president  of  the  Poor  Richard  Club,  told 
of  the  advance  in  modern  advertising. 
In  part  he  said: 

“Every  business  man  should  advertise 
It  is  his  best  investment.  Witliout 
advertising  he  is  unknown,  virtually 
dead.” 

AD  FIELD  PERSONALS 

R.  J.  Kaylor,  who  was  formerly  con¬ 
nected  with  the  Johnstown  (Pa.)  Jour¬ 
nal  and  Altoona  (Pa.)  Gazette,  and 
later  with  Youngstown  (O.)  Telegram, 
has  been  appointed  advertising  manager 
of  the  Youngstown  Tube  and  Steel  Com¬ 
pany. 

R.  F.  R.  Huntsman,  advertising  man¬ 
ager  of  the  Brooklyn  Standard  Union,  is 
on  his  annual  turkey  shoot  to  Virginia. 

R.  T.  Gray  has  been  made  advertising 
manager  of  the  Haynes  Automobile 
Company,  Kokomo,  Ind.,  succeeding  H. 
.A.  Minturn. 

Dick  Adams,  of  the  advertising  staff 
of  tlie  New  York  World,  is  on  a  leave 
of  absence  on  account  of  illness.  He 
will  spend  some  time  in  Canada. 

Miss  Louise  Porter  has  joined  the  ad¬ 
vertising  department  of  Bonwit,  Teller 
&  Ck).,  New  York  City,  coming  here  from 
Los  Angeles,  Cal.,  where  she  was  presi¬ 
dent  of  the  Woman’s  Advertising  Club, 
and  for  several  years  she  was  well 
known  in  department  store  work. 

Herman  G.  Halstead,  of  Paul  Block’s 
office,  publishers’  representatives,  New 
York,  gave  a  dinner  to  his  friends  at 
Churchill’s  last  week  in  honor  of  his 
tenth  wedding  anniversary.  Mr.  Hal 
stead  presented  his  wife  with  a  circle 
containing  ten  diamonds. 

F.  Porter  Caruthers.  of  the  S.  (b  Beck 
with  Special  Agency,  New  York  has  Immmi 
appointed  secretary  of  the  Tennessee 
Society. 

H.  H.  Imray,  for  six  years  with 
N.  W.  Ayer  &  Son,  Philadelphia,  ha« 
formed  a  partnership  with  H.  Sumner 
Sternberg,  New  York,  to  do  an  adver¬ 
tising  agency  husiness  under  the  name 
of  Sternherg-Imray,  Inc. 

The  E.  P.  Remington  Advertising 
Agency,  Rttffalo,  has  appointed  Alex  F. 
Osborn  Inisiness  manager.  Carl  J.  Bal- 
liett  continues  as  general  manager. 

Stavrum  Thomson  &  Bennett.  Inc.,  ad¬ 
vertising,  announce  the  removal  of  their 
offices  from  66  East  Congress  street  to 
larger  and  more  convenient  quarters  in 
the  Lytton  building,  suite  1729  and  1730. 
14  East  .Jackson  Boulevard,  Chicago. 


C.entral  Sirenglheiis  Washington  Bureau 
Nelson  M.  Shepherd  has  been  added  to 
the  Washington  bureau  of  the  Central 
News  of  America  and  will  cover  the 
United  States  Senate.  A.  N.  Jankoii 
has  also  been  added  to  this  bureau  and 
will  cover  the  war,  state  and  navy  de¬ 
partments  for  this  concern. 
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LIVE  TOPICS  DISCUSSED 
BY  READERS 

[Under  this  caption  tee  tcill  print  each 
week  letters  from  our  readers  on  subjects 
of  interest  connected  with  newspaper  pub¬ 
lishing  and  advertising.  Any  publisher  who 
desires  help  in  the  solution  of  his  prob¬ 
lems,  or  who  has  pronounced  views  on  any 
subject  connected  with  the  business,  is  in¬ 
vited  to  contribute  to  this  column.  We 
are  confident  that  such  a  column  can  be 
made  of  great  value  through  the  co-opera 
tion  of  our  readers. — Ed.] 


“Good  (Free)  Fillern  On  Quiet  Days” 
TCK.VKU  S  AI.MANAf 
iKsiied  Annually  l>y 
Tlnu-s  l*uhllHlilnK  (.'ompany 
PllblislUTM  uf 
Till!  Itali-iKh  Tlnios 
UaleiKh,  N.  C. 

Novi-mber  IJ,  IlM.'i. 

To  till'  I’lilillslier  : 

Here’a  a  copy  of  the  1916  Turner’a  Al¬ 
manac. 

If  you  will  only  glance  throiiKli  It,  we  will 
not  have  to  tell  you  what  a  wonderful  liook 
It  Ik.  TIiIk  copy  la  for  your  individual  uae. 
If  you  need  any  more  we  will  gladly  aend 
them. 

If  you  cure  to  make  any  commentH  of 
.your  own  about  the  new  edition,  we  will 
appreciate  .vour  courtesy  very  much.  We 
cncloKc  priMif  of  some  items  already  written 
if  you  want  to  use  them  instead  of  going 
to  the  trouble  of  writing  something  your¬ 
self. 

Now  we  want  your  help  In  making  the 
laiok  even  more  widely  known  through 
North  Carolina.  The  profits  are  not  large 
enough  to  provide  for  any  elaborate  adver¬ 
tising  i-ampaign,  so  we  have  to  he  content 
with  whatever  piihllclty  our  newspaper 
friends  are  willing  to  grant. 

We  have  a  series  of  attractive  display 
ads  In  plate  form  arranged  for  Western 
.Newspaper  I'nion  bases.  The  sizes  are  7 
Inches  single  column,  14  Inches  single  col¬ 
umn.  and  S  Inches  double.  They  would 
make  good  fillers  on  quiet  days. 

t  an  you  use  any  of  this  material? 

.\  reply  at  .vour  very  early  conviuilence, 
using  our  stumped  envelope,  will  be  highly 
appreciated. 

Yours  very  truly, 

Tl.\tK.S  I’I'HI.IKIIINt;  Co.. 

.lohn  A.  Park, 

Publisher. 


Read  Before  Times  Staff 
New  York  Times,  Nov.  1h. 

TmK  KdITOK  AM)  I’CHI.ISlIKIt: 

Permit  me  to  eoiigratiilate  yoti  upon 
your  itdmiraMe  and  instructive  article 
on  "Oirset  Press  May  Revolutionize 
Xe\vspa|)er  Supplement  Printing”  in  last 
week’s  issue  of  The  FJditob  and  Pob- 
1.1.SIIE:'.  I  suggested  that  the  article  be 
reail  at  this  morning’s  ineeting  of  the 
advertising  staff  of  the  Times,  which 
was  done,  to  the  welcome  edification  of 
all  present.  W.  F.  IIaudi.no. 

Good  Illustrations  Are  Needed 

In  a  recent  talk  before  the  members  of 
the  Pilgrim  Publicity  Association,  Bos¬ 
ton,  Herbert  VV.  Dana,  advertising  man¬ 
ager  of  the  Paine  Furniture  Company 
said  in  part : 

“Much  representation  has  Imeii  prac- 
tisiKl  by  using  fine  illustrations  with 
cliea))  merchandise,  so  arrang)^!  as 
to  give  the  readers  the  impression 
that  they  will  get  the  choice  article 
at  a  very  low  price.  This  praelb-e  be¬ 
came  so  common  in  some  of  the  larger 
cities  the  reputable  stores  were  fon*ed  to 
‘mark  out’  or  i)ut  prices  under  each  cut. 
Illustrations  cannot  be  liandled  too  care¬ 
fully.  In  the  first  place  they  occupy  valu¬ 
able  and  costly  space  and  must  bring 
results  or  fail  in  their  mission.  They 
must  have  a  reason.  Some  advertisers 
will  not  use  illustrations  unless  they  con¬ 
tain  life.  For  exaini)le,  trunks  and  hags 
must  l)e  illustrated  with  people,  travel 
scenes,  or  something  of  the  sort.” 


.Appealing  to  Women  in  Your  .Ads 
U.  T,  Snodgrass,  of  N.  \V.  Ayer  &  Son, 
New  York  and  Philadelphia,  spoke  l)efore 
the  Chelsea  Selns)!  .Advertising  Class 
( 2.‘{d  St.  Y.  M.  C.  A. )  AVednesday  evening 
on  "The  Human  Klement  in  Advertising.” 
In  the  course  of  his  remarks  Mr.  Snod¬ 
grass  alluded  to  the  fact  that  eighty-five 
per  cent,  of  all  the  purchases  made  in 
retail  stores  are  made  by  women.  If  an 
advertiser  would  succeed  in  getting  their 
patronage  he  must  study  their  tastes  and 
|)e<‘uliarities  and  emlsMly  what  he  has 
learned  in  his  advertising.  He  said  that 
l>efore  writing  some  advertisements  on 
veilings  he  spent  the  better  part  of  three 
days  at  the  veiling  counters  of  several  big 
department  stores  listening  to  the  conver¬ 
sation  between  the  clerks  and  their  cus¬ 
tomers. 


FLAT  RATE  FAVORED 


NEWSPAPERS  ARE  BEST  BIG  ADVERTISING  LIKELY 


Collin  Armstrong,  Well-Known  Agent, 
Addresses  the  Six-Point  League. 

The  principal  si)eaker  at  Tuesday’s 
luncheon  of  the  Si.\-Point  lA!ague  of  New 
York  City  was  Collin  -Armstrong,  an  ad¬ 
vertising  agent  of  prominence.  He  said 
in  part: 

"I  do  not  consider  the  cordial  invi¬ 
tation  that  has  brought  me  here  so  much 
a  personal  compliment  as  evidence  of  the 
desire  of  your  organization  to  work  in 
close  harmony  an<l  co-operation  with 
the  Association  of  New  York  Advertising 
•Agents.  As  you  doubtless  know,  that 
association  has  accomplished  a  goral 
deal  of  various  directions  during  the 
four  years  of  its  existence,  notably 
in  tlie  magazine  field,  and  it  is  the  de¬ 
sire  of  the  Committee  on  Newspapers 
of  this  association,  of  which  I  have  the 
honor  of  iM'ing  Chairman,  to  accomplish 
something  well  worth  while  in  the  inter¬ 
est  of  publishers,  advertisers  and  agen¬ 
cies. 


So  Declares  an  Earnest  Advocate  of 
Church  Advertising. 

The  religious  department  of  the  Balti¬ 
more  News  issues  regularly  a  handsome 
four-page  "house  organ”  in  the  interest 
of  better  church  publicity.  Its  current 
issue  contains  an  article  (pioted  from 
the  Watchman-Examiner  from  which 
the  following  extract  is  made: 

"Of  course,  the  newspapers  afford  the 
largest  opportunity  for  church  advertis¬ 
ing.  In  the  large  cities  such  advertising 
is  expensive,  but  in  small  cities,  towns 
and  villages  it  is  generally  inex|M*nsive. 
If  we  take  into  consideration  the  num¬ 
ber  of  people  reached  by  the  newspaper, 
it  is  always  the  cheapest  kind  of  adver 
tising.  Every  «-hurch  should  avail  itself 
of  the  use  of  newspapers.  To  fail  to  do 
so  on  the  ground  of  economy  is  a  jienny 
w  ise-a  nd  -  pou  nd  -  f ool  ish  pol  icy .” 


Suburban  Shopping  Days 


Mutual  Tobacco  Company  Is  a  $20,0()0,0(K) 
Merger. 

.Announcement  was  made  on  Werlnes- 
day  of  the  formation  of  the  Mutual  To¬ 
bacco  Company  with  a  capital  of  •'S20,- 
IK)0,(HI0. 

These  concerns  figure  in  the  merger: 
•Allen  &  Dunning  Company,  Paterson, 
X.  -1.;  Campbell  Tobacco  Company,  New¬ 
ark;  Mrs.  G.  B.  Miller  &  Co.,  of  this 
city;  Hoffman  &  Co.,  Red  Hook,  N.  Y., 
and  Lane  &  I-ockwood  Company,  Cald¬ 
well.  N.  J. 

AA'illiam  H.  Dunning,  of  the  -Allen  & 
Dunning  Company,  is  president  of  the 
company.  The  other  officers  are  James 
C.  Tansy,  Isaac  L.  Evans,  William  S. 
•Alassonneau.  T.  Star  Dunning,  and 
Henry  S.  Pfeil. 

It  was  said  yesterday  that  the  Mutual 
Tobacco  Company  had  plans  to  acquire 
other  factories  in  the  P^ast.  It  is 
planned  to  launch  a  national  campaig:i 
of  advertising. 


"To  *  that  end  the  committee  has 
unanimously  decided  to  take  up  the  mat¬ 
ter  uf  extending  the  flat  rate  proposi¬ 
tion,  provided,  of  course,  that  is  the  wish 
of  the  association.  We  believe  that  the 
association,  or  at  least  a  large  propor¬ 
tion  of  its  meml)ers,  are  in  favor  of  the 
flat  rate,  and  the  committee  hopes  to  get 
an  informal  expression  from  the  asso- 
eiation  at  its  next  meeting  later  in  tho 
week;  conse<|uently,  I  am  exceedingly 
gratified  at  having  the  op|>ortunity  to 
<lis<-ii8s  the  proposition  with  you  laffore 
making  a  report  of  progress  to  our 
meml)ers. 

“I  do  not  lussl  to  submit  to  you  the 
arguments  in  favor  of  a  flat  rate,  as 
yon  are  all  nn<|uestionably  familiar  with 
them,  tile  salient  points  iMuiig.  briefly, 
the  simplification  of  the  work  of  pub¬ 
lishers,  ailvertisers  and  agents;  the  fact 
that  it  plac<‘s  the  large  and  small  ad¬ 
vertisers  on  the  same  basis;  namely, 
each  paying  his  share  of  the  cost  of  pro¬ 
ducing  the  medium  used,  and  last  but 
not  least,  the  effect  it  has  in  minimizing 
rate  cutting  Isith  by  publishers  and  by 
agents.  I  will  not  say  that  if  univers¬ 
ally  adopted  it  will  abolish  rate  cutting, 
for  that  condition  of  affairs  will  only 
take  j>lace  when  we  reach  the  millen¬ 
nium;  but  it  certainly  will  eliminate  dis¬ 
honest  practiees  which  some  publishers 
may  indulge  in  voluntarily  and  many 
others  are  compelled  to  become  parties 
to  by  the  persistency  of  their  advertising 
])atrons. 

"AA’ith  a  view  of  collecting  data  for  as 
strong  an  argument  as  can  possibly  bt! 
made  in  favor  of  the  proposition,  the 
committee  addresseil  a  circular  letter  to 
something  over  300  newspapers  which 
are  now  conducting  business  on  a  flat 
rate  basis,  asking  for  their  reasons  for 
doing  so.  and  more  especially  the  results 
of  the  experienee.  A  large  numl)er  of 
replies  have  been  received,  and  they  arc 
exceedingly  interesting.  In  due  time  the 
substance  of  them  will  be  incorporated 
in  a  report  to  our  asswiation,  and  pos¬ 
sibly  in  time  the  report  may  find  its 
way  into  your  hands. 

"I  have  not  come  here  to  indulge  in 
post-prandial  oratory,  but  to  state  to 
you  briefly  what  we  have  undertaken 
with  a  view  of  eliciting  an  expression 
of  opinion  from  .vou,  and  that  expression 
will  unquestionably  have  a  bearing  upon 
the  delil)erations  and  work  of  our  com¬ 
mittee.” 

Mr.  -Armstrong  also  brought  to  the  at¬ 
tention  of  the  I.«ague  criticisms  that 
have  l)een  made  of  certain  clauses  in  the 
series  of  contract  clauses  that  were 
adopted  by  the  Advertising  Agents’ 
Association  last  year  after  consultation 
with  The  Six-Point  I-eague.  These  mat¬ 
ters,  ns  well  as  the  first  subject  intro- 
iluced  by  the  speaker,  were  then  in¬ 
formally  discusseil  by  the  members  of 
the  League,  with  the  result  that  the 
Chairman  of  the  Newspajwr  Committee 
e\presse<l  himself  as  much  enlightene<I 
regarding  the  mutters  to  which  he  had 
called  the  attention  of  the  Ijeague. 

Both  subjects  were  referred  to  the 
League’s  new  committee  on  Relations 
with  Agents,  of  which  M.  D.  Hunton  is 
the  chairman. 


The  Indianapolis  Star  and  the  News  of 
the  same  city  are  co-operating  very  ef¬ 
fectively  with  the  l<K'al  .Merchants’  .As¬ 
sociation  in  promoting  suburban  shop¬ 
ping  days.  The  idea  is  to  build  up  mid¬ 
week  business,  and  it  is  working  out  very 
satisfactorily. 


Useful  List  of  Trademarked  Goods 
'I'he  Minneapolis  Tribune  has  just  is- 
sue<l  II  catalogue  of  trademarke<l  com¬ 
modities.  prepare<l  by  its  general  man¬ 
ager,  AA’.  I-.  Halstead.  The  list  fills  IT 
pages  of  close  tyix*. 


"It  :•  the  most  beautiful  and  inspiring  Exposition 
the  world  has  ever  seen." — President  Hadley  of 
Yale,  in  peaking  of  the  Panama-Pacific  Exposition. 


Bed  Telephorre  Exh.bit,  Patusma-Pacific  Exposition 

A  Wonder  of  Wonders 


Every  American  should 
feel  it  a  duty  as  well  as  a 
privilege  to  visit  the  Panama- 
Pacific  Exposition  and  view  its 
never-equaled  exhibits  of 
achievements  in  Art,  Science 
and  Industry. 

In  all  this  assemblage  of 
wonders,  combining  the  high¬ 
est  accomplishments  of  cre¬ 
ative  genius  and  mechanical 
skill,  there  is  none  more  won¬ 
derful  than  the  exhibit  of  the 
Bell  Telephone  System. 

Here,  in  a  theatre  de  luxe, 
the  welcome  visitors  sit  at  ease 
while  the  marvel  of  speech 
transmission  is  pictorially  re¬ 
vealed  and  told  in  story.  They 


listen  to  talk  in  New  York, 
three  thousand  miles  away; 
they  hear  the  roar  of  the  surf 
on  the  far-off  Atlantic  Coast; 
they  witness  a  demonstration 
of  Transcontinental  telephony 
which  has  been  awarded  the 
Grand  Prize  of  Electrical 
Methods  of  Communication. 

This  Transcontinental  Line 
has  taken  the  thought,  labor 
and  ingenuity  of  some  of  the 
greatest  minds  in  the  scientific 
world.  Yet  it  is  but  a  small 
part  of  the  more  wonderful 
universal  service  of  the  Bell 
System,  which  makes  possible 
instant  communication  be¬ 
tween  all  the  people  of  the 
country. 


American 


Ori«  Policy 


Telephone  and  Telegraph  Company 
And  Associated  Companies 

One  System  UnioerscU  Serviee 


L. 
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leads  in  General  Advertising 

In  ten  months  of  1915  The 
Xcw  York  Times  printed  a 
Rrcater  volume  of  advertisinR  by 
more  than  a  million  a^ate  lines 
(help  and  situation  advertise¬ 
ments  alone  excepted)  than  any 
other  New  York  newspaper, 
morning  or  eveninj^. 

The  average  daily  and  Sunday 
sale  of  The  Xew  York  Times 
for  the  six  months  endinji  Sep¬ 
tember  50.  1915,  was  318.274. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  PubtUher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Ljrtton  Building 

NEW  YORK  CHICAGO 


According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  the 
6r»t  six  months  of  191S,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Waabington,  D.  C. 


The 

Automatic  Press  Blanket 

Is  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

"Quality  Gootls  Only" 

New  England  Newspaper 
Supply  Co., 

Worcester,  Mass. 


n.  PROGRESSO 

ITALO-AMERICANO 

Established  1880 

(Member  .^udit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postoffice  statement,  134,286  copies 
II  Progresso  Italo-Amcricano  enjoys 
(he  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  go^s. 

IL  PROGRESSO  ITALO-AMERK^ANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Strset,  New  York  City 

Neui  ^ork 

iEupning  mail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  August  was  in  excess 
of 

158,000 

A  lesirable  advertising  medium. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 

NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


t/n  thi«  department  will  be  presented 
each  tceek  news  items  from  the  Colleges 
and  Universities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 


New  York  University, 

.lust  Itefore  the  recent  election  in  New 
.lersey,  ihe  students  in  news  writing  and 
news  reiMirting  tisik  a  si  raw  vote  of  the 
mule  jia.ssengers  on  the  ferr.v  boats  and 
•  oniiuiiting  trains  of  the  Xew  .Jersey  rail¬ 
roads  dining  the  rush  hours  one  eve- 
ing.  The  object  of  the  vote  was  to  find 
cut  how  the  men  stood  on  the  matter  of 
suffrage  in  that  state.  The  results  were 
iiiihlished  in  Xew  York  evening  paiiers. 

William  ('.  Uolicrts.  who  (slits  the 
Topics  of  the  Day  Department  of  the 
Literary  Digest,  has  just  been  aiipointed 
to  the  Faculty  of  tlie  Deiiartmcnt  of 
.lounialism.  lie  is  now  giving  the  course 
in  ('urreiit  Tojiics. 

.lames  Platon  Tower,  formerly  editor 
of  (i(K)d  Housekeeping  and  now  editor 
of  The  Designer,  addressed  the  class  in 
•Magazine  P'iction  last  Tuesday  evening, 
Xovemher  K!,  on  the  subject  “P'iclion 
That  .Vpiieals  to  Women.” 

.V  miinber  of  the  journalism  students 
visited  the  plant  of  Ilarjx'r  &  Brothers, 
through  the  courtesy  of  Pilixabeth  .Iordan, 
of  Ilai'iK'r’s  Magazine,  Wednesday  of 
this  week. 

.Vrthur  (luiterman,  of  the  (slitorial 
staff  of  the  Woman’s  Home  Companion, 
will  give  his  course  in  .Magazine  and 
XewspniM-r  Verse  during  Ihe  first  semes¬ 
ter  only,  this  year.  Mr.  Hiiiterman  has 
just  brought  out  a  Issik  of  verse,  entitled 
■‘The  I..aughing  Musi-.” 

•Miss  Eva  vom  Haiir.  editor  of  tlie 
Woinan’s  I’age  of  the  Kvening  Sun,  is 
giving  a  course  in  Woman’s  Work  on 
Tuesday  evenings  during  the  present  e(d- 
l(*ge  year.  On  DecemlH-r  14,  Dorothy 
Dix.  of  The  PX'ening  .Tournal,  will  lec¬ 
ture  in  this  course  on  the  subject,  ‘Tte- 
jKirting.” 

The  first  met-ting  of  the  Scoop  Cliih, 
an  organization  comiHised  of  jonmaU><m 
students,  will  lie  held  on  Saturday  of 
this  w(H-k. 

The  women  students  in  journalism  arc 
linusiially  well  represented  in  the  Xo- 
vciidier  magazines.  Hazel  H.  .\dler  coii- 
lybiiies  to  the  (’ciilury  an  article  on 
‘■0|M-ii-.Vir  Schools  for  Norimil  Cliil- 
dren":  .Mary  (’aiolyn  Davies  has  a  little 
verse  ill  the  I'iditor’s  Drawer  of  Haria-r's 
.Magazine;  Clara  'I'arhell  tells  in  Couii- 
Irv  l.ife  ill  .\merica  how  her  aunt,  Ida 
Tarludl  runs  a  little  Connis-tieiil  farm: 
Kiith  liaiieuhower  has  a  story  in  .Mc¬ 
Bride’s  .Magazine,  (‘iitilled  “.Miss  .Millie's 
l{eeoiistriietion” ;  Nina  Sutherland  I’nrdy 
has  another  of  her  .Mainly  stories  in  Ihe 
Noveinlier  M'oman’s  World. 

.1.  .M.  L. 

University  of  Illinois 

Xews|m|)ers  furnish  the  main  sources 
for  discussion,  in  the  joiirnalisin  classes, 
although  Mr.  Ilarrington's  “P^sseiitials  in 
•lonrnalistn”  is  used  for  some  class  work, 
and  his  more  rc'cent  Ijook,  “Typical 
.\ewspa|M*r  Stories,”  just  received  from 
the  press  is  lieing  devoured  by  the 
classes.  More  than  4(1  representative 
newHpa|iers  from  all  parts  of  the  country 
are  on  file  in  the  office,  and  20  of  the 
la-st  magazines  on  writing,  editing  and 
printing  are  received  regtilarly. 

The  course  in  editorial  and  feature 
article  writing  is  given  by  Prof.  F.  W. 
S-ott,  of  the  de|uirtnient  of  rhetoric. 
■Magazine  work.  Uiok  reviews  and  criti¬ 
cism  are  all  coiisider(*d.  Twenty  are 
taking  this  advanced  work,  which 
diiiihics  the  eiindlnieiit  in  the  class  Inst 
year.  .Mr.  S’ott  also  conducts  classes  in 
Ihe  history  of  jonrnalisni  and  writing 
for  the  agricnltiiral  press. 

I.cctiires  by  a  ihiiiiIxt  of  the  couiilry's 
leading  newspaper  men  are  ]daniied  for 
the  coming  winter.  The  Illinois  chapter 
of  Sigma  Delta  (lii.  honorary  journal¬ 
istic  fraternity,  is  planning  to  present 
the  Chicago  Tribune’s  newspajier  film, 


“Kaeing  the  Deadline.”  The  fraternity 
is  also  offering  a  prize  to  the  freshman 
who  does  the  most  consistent  work  in 
journalism.  Another  celebrity  was 
added  to  the  ineinliership  of  the  frater¬ 
nity  when  Bing  W.  ]>ardner,  famous 
sport  writer  who  was  at  tlie  University 
to  report  the  Illinuis-Minnesota  football 
game  for  the  Trilnine,  was  initiated  into 
the  local  chapter. 

flrcat  as  has  Ik-cii  the  heginning,  even 
bigger  plans  are  l>eing  made  for  the 
future.  A  complete  shop  for  the  lllini 
and  all  University  iirinting  is  one  of  the 
plans  under  consideration.  Then  the 
rattle  of  the  liiiotyjies  and  tlie  grind  of 
the  presses  will  help  to  intensify  the 
newspaper  atmosphere  still  more. 

Columbia  University 

President  Nicholas  Murray  Butler  in 
his  annual  report,  just  issiusi,  has  this 
to  say  regarding  the  work  of  the  School 
of  Jonrnalisni: 

‘•The  three  years’  experience  Vhich 
has  already  lieeli  liad  suggests  some 
changes  of  policy,  not  very  great  or  very 
important,  which  will  tindonbtedly  in¬ 
crease  the  effectiveness  of  the  School  of 
Joiirnalisin  and  make  its  relation  to  the 
rest  of  the  university  more  definite  and 
more  helpful  than  at  present.  It  has  al¬ 
ready  Ih'cii  demonstrated  that  for  the 
training  of  such  journalists  as  Air.  Pulit¬ 
zer  contemplated  when  making  his  liene- 
faction  more  time  is  re<piired  than  was 
snpposi'd  at  the  outset,  and  greater  con¬ 
centration  of  energy  and  juirpose.  To 
make  this  jMtssihle  it  will  he  desirable 
so  to  restate  the  conditions  of  admission 
to  the  Scliool  of  Journalism  as  to  secure 
students  somewhat  more  mature  and 
soinewhat  more  effectively  trained  in  the 
jireliin inary  subjects.” 

Kansas  Stale  .Agricultural  College 

The  l)ei>artinent  of  Industrial  .Tour- 
ralisin  has  tlie  largest  enrollinent  in  its 
history,  the  total  now  being  12.'>.  A 
nniniMT  of  these  students  exjK'ct  to  take 
a  degree  in  journalism  for  which  the 
college  offers  a  fonr-ycar  course.  Agri¬ 
cultural  writing  anil  women’s  feature 
matter  are  eiii  pint  sized. 

William  A.  Stunner,  a  graduate  of  the 
course,  resigned  tliis  fall  liis  jiosition  as 
instructor  in  the  department  to  accejit  a 
similar  jiosition  at  an  advanced  salary, 
ill  the  Dcjiarlinciit  of  .\gricull iiral  .lonr- 
iiali'in.  University  of  Wisconsin.  JIc 
has  Ih’cii  siiccci'dcd  liv  K.  L.  Snow,  who 
for  the  jiast  si.\  years  was  on  tin*  staff 
of  the  'i'ojicka  State  .loiiriial  and  jire- 
vioiisly  was  engaged  in  iiew'|ia|)er  work 
ill  British  South  .Vfii<a.  N.t  A.  Craw¬ 
ford  remains  head  of  the  dejiartiueut. 

Twfi  new  siilijeets  are  lieing  offered  in 
the  jonrnalisni  dejiartmeiit  this  year  — 
Ihe  Keoiioinies  of  .loiinialisiii,  whieli 
deal'  with  eireiilation  and  advertising 
jirolileins.  and  an  advanced  eoiirse  in 
the  History  of  Journalism. 

Cost  tiiiding  is  receiving  careful  at¬ 
tention  in  the  work  in  printing,  whiidi 
is  reijuired  of  students  taking  the  jour¬ 
nalism  course.  The  Kansas  State  Agri¬ 
cultural  College  was  the  first  college  in 
the  United  Stati's  to  olfer  instruction  in 
printing,  work  in  the  stibjeet  having 
ijeeh  lK‘giin  in  1875. 

H.  ^1.  Ziegler,  who  was  graduated 
from  the  eoiirsc'  in  1014  and  is  now  as. 
soeiafe  editor  of  Farm  and  Fireside,  ad- 
dressiHl  the  journalism  students  recently 
on  “Writing  the  Farm  Story.” 

Iowa  Stale  College 

More  calls  for  agrieultnnil  writers  aro 
coining  to  the  department  of  agricultural 
journalism  at  Iowa  Slate  College  than 
can  lie  supjilied.  Not  only  are  the  farm 
jiajM'rs  wanting  recruits  but  the  daily 
newsjiapers  are  adding  agricultural  re- 
jiiirters  to  their  staffs,  and  the  live  coun¬ 
try  weeklies  of  Iowa  are  jiutting  in 
jiages  of  agricultural  news  and  need 
men  to  gather  it. 

S.  K.  ConylK‘are,  who  ilid  graduate 
work  in  agrieiiltiire  and  jiinriialisin  lie- 
fore  liecoming  a  member  of  the  depart¬ 
ment,  has  recently  gone  to  the  staff  of 
the  Orange  Judd  Publications  at  Spring¬ 


field.  Mass.,  wliere  he  is  an  assistant 
inaiiaging  editor.  K.  0.  Biidolph  is  on 
the  stair  of  the  Dakota  Farmer  of  Aber¬ 
deen.  South  Dakota.  Fred  Koenig,  a  re¬ 
cent  graduate,  is  now  with  Kimball’s 
Dairy  Farmer  of  Waterloo,  lawo.  The 
Twentieth  Century  Fanner  of  Omaha 
has  just  taken  O.  1).  Davidson  for  one  of 
their  staff  wiiteis.  L.  S.  Herron,  of  the 
class  of  ’08,  has  been  for  some  time, 
editor  of  the  Nebraska  l•'a^ner.  C.  V. 
(Iregory,  ’10,  who  was  jiiit  in  charge  of 
tlie  jiiurmili'iu  teaching  at  Iowa  State 
College  (III  his  graduation,  lias  lieeii 
since  l!tl2,  editor  of  the  Prairie  Farmer, 
one  of  the  strongest  farm  jiapers  in  tlu; 
(•orn-lM“lt  region. 

Ilerinan  Steen  has  Imicii  jnit  on  the 
staff  of  ttie  Des  Moines  Begister  and 
Lea<lcr  as  a  farm  reporter  and  agricul¬ 
tural  writer.  He  edits  each  day  a  sjie- 
cial  farm  page  in  this  paper.  While  in 
college,  Steen  was  editor  of  the  Iowa 
.Agriculturist,  the  student  agricultural 
organ.  Floyd  Wambeam,  1!)14-191.>  ed¬ 
itor  of  The  Student,  tlie  tri-weekly 
newsjtajier  of  the  College,  is  on  the  staff 
of  the  Des  Moines  News  and  edits  bi¬ 
weekly  a  farm  section  of  that  paper. 

William  Brand  is  agricultural  editor 
of  the  New  Hampton  Tribune,  a  hustling 
weekly  jiajter.  Last  summer  Floyd  Mc¬ 
Cray,  a  senior  agricultural  student,  con¬ 
ducted  a  farm  news  department  for  the 
.Alton,  Iowa,  JlcnuKTat.  II.  E.  Wilkinson 
is  conducting  a  similar  department  for 
the  Ogden  (Iowa)  Beporter.  He  is  a 
senior  agricultural  stiulent,  but  ho  goes 
to  Ogden  eacli  week  for  a  day  and  gets 
lip  his  pag(».  Requests  from  other 
weekly  pajiers  have  come  in  for  men  to 
do  tliis  line  of  work. 

New  Idea  in  Louisville 

The  retail  merchants  of  Ixiuisville, 
Ky.,  have  started  a  new  sales  jilan  in 
the  form  of  a  monthly  catalogue  for 
out-of-town  buyers  issued  as  a  sujijile- 
nicnt  to  the  Coiirier-.Tournal  and  the 
Times.  Articles  advertised  in  tlie  cata- 
logiie  that  can  lie  sent  by  jiarccl  post 
will  Ih‘  delivered  free  within  first  and 
second  z.oties;  articles  by  freight  will  Im- 
jircjiaid  for  l.iO  miles. 


Mr.  .Ajipel’s  First  Cigarette 
.biseph  H.  .Vjipel.  advertising  inaiiager 
fill*  .lolin  Wa  nil  maker,  says  his  consin 
(iiiight  him  smoking  his  first  cigarette 
and  tlireateiKsI  to  tell  on  him.  Voiiiig 
.Vpiiel  then  “heat  it”  home  and  (•(ilifcssed. 
His  fathi'r  wound  uji  the  interview  with: 
“If  yon  feel  like  smoking  again,  come  to 
me  and  we  will  liave  one  together.”  A 
few  years  afterwards  he  had  his  first 
(igar  in  his  fatlier’s  liliniry. —  Pliiladel- 
jiliia  K(-c(ird. 

-  Now  in  Directory  Work 
Ivlwin  J.  Smith,  formerly  liusiness 
manager  of  the  Ncwlinrgh  (N.  Y. )  .loiir- 
nal.  has  been  niip(iint(‘d  manager  of  the 
New  York  oftiee  of  Ixiwe’s  International 
Commercial  Directory.  Lowe’s  has  been 
ehiefiy  a  Knr(i|M‘an  publication,  having 
li(‘eii  pnlilislied  abroad  for  ten  years.  The 
great  interest  shown  by  American  mann- 
faetiirers  in  international  trade  develoji- 
nienl  caused  the  opening  of  .American 
liead(|uailers  in  New  York  City. 


Mr.  Curtis  to  Talk  on  Advertising 
(,'yriis  H.  K.  Curtis,  president  of  the 
Curtis  Publishing  Company,  of  Philadel- 
jihia,  will  be  the  s|K>aker  at  a  luncheon 
of  the  Cineinnati  Chamlair  of  Com¬ 
merce  on  Wednesday,  January  27.  His 
sniiject  will  lie  “Advertising.”  The  Ad¬ 
vertisers’  Clnb  has  lK*en  invited  to  at¬ 
tend  and  take  jiart  in  the  recejition  to 
.Mr.  Curtis. 


New  Press  for  Hagerstown  Herald 
Bernon  N.  Simons,  jnililisher  of  (he 
Hagerstown  (.Mil.)  Herald,  is  having  (he 
Dnjilex  PritiHiig  Press  (''oni|iaiiy,  of  Bat 
He  Creek,  Mich.,  install  a  1‘2-|iage  diijilex 
jiress. 


C.rafTt  Goes  to  St.  Louis  Star 
Frank  L.  Cratft,  of  the  Chicago  Daily 
News,  jireviously  with  the  Chicago  Ex¬ 
aminer,  has  Is-en  appointed  advertising 
director  of  the  St.  Iiouig  Ftar. 


THE  EDITOR  ft  PUBLISHER  AND  THE  JOURNALIST. 
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PULITZER  SCHOOL  LEADS 


The  School  of  Journalism  at  Columbia 
University,  New  York  City,  Founded 
hy  Joseph  Pulitzer,  at  the  Head  of 
Such  Institutions  in  the  Entire  Coun¬ 
try — Graduates  in  Responsible  Posts. 


Since  the  o))ening  of  the  Pulitzer 
School  of  Journalism,  which  was 
founded  three  years  ago  at  Columbia 
University,  New  York  City,  by  the  late 
.loseph  Pulitzer,  of  the  New  York  World, 
it  has  iM-en  in  entirely  suct-essful  oper¬ 
ation  and  takes  its  place  as  the  leading 
school  of  journalism  in  the  country.  This 
is  the  finding  of  Dr.  Nicholas  Murray 
IJutler,  president  of  the  university,  in 
Ids  report  given  out  this  week,  and  he 
adds  that  the  success  of  the  school  is  a 
matter  of  common  knowledge. 

In  view  of  these  facts,  Dr.  Butler 
states  that  it  is  to  l)e  assumed  that 
the  executors  of  the  will  of  Mr.  Pulitzer 
will  now  feel  warranted,  under  the  terms 
of  the  testament,  to  turn  over  to  the 
school  the  whole  principal  set  apart  for 
it,  or  $1,0(M),00<),  which  is  in  addition  to 
the  .$1,000,000  turned  over  to  Columbia 
University  by  Mr.  Pulitzer.  The  estab¬ 
lishment  of  a  system  of  prizes  and 
scholarships  will  soon  be  coniplete<l,  thus 
fulfilling  all  of  the  standards  for  the 
school  set  by  Mr.  Pulitzer  before  the 
]irincipal  left  by  him  was  to  be  paid 
over. 

Many  graduates  of  the  school  are  al¬ 
ready  holding  responsible  positions  on 
the  staffs  of  New  York  dailies.  Other 
graduates  have  gone  out  from  New  York 
to  fill  e<litorial  positions  on  other  pa¬ 
pers.  The  high  quality  of  scholarship 
demanded  by  Dr.  Talcott  Williams,  the 
director  of  the  school,  and  his  staff  of 
able  professors,  some  of  whom  are  ed¬ 
itors  of  large  dailies,  also  attests  to'  the 
siuress  of  the  school. 

PBOVISIO.NS  OF  THE  WII.I. 

In  discussing  the  School  of  Journalism 
Dr.  Butler  says: 

"By  the  provisions  of  the  will  of  the 
late  Joseph  Pulitzer,  it  was  jjrovided 
that  ‘if  at  any  time  within  seven  years 
after  my  death  my  executors,  then  acting 
and  (|ualifie<l,  shall  be  satisfied  that  for 
three  years  the  School  of  Journalism  has 
f)een  and  then  is  in  successful  operation, 
and  if  at  or  before  that  time  a  plan  for 
the  awarding  of  prizes  of  scholarships, 
contemplated  by  said  agreement,  shall 
have  l)een  agreed  upon  and  adopted,  they 
shall  pay  the  whole  principal  ($1,000,- 
000)  to  Columbia  University.’ 

"The  three-year  period  has  now  been 
completed,  and  it  is  a  matter  of  common 
knowledge,  which  the  university  has 
siijiplemented  by  a  marshalling  of  the 
specific  evidence,  that  the  School  of 
.loiirnalism  has  Ix'en,  and  now  is,  in  suc¬ 
cessful  o|)eration.  A  plan  for  the  award 
of  the  prizes  and  travelling  scholarships 
to  be  established  under  the  terms  of 
Mr.  Pulitzer’s  will  was  approved  by  the 
.Advisory  Board  of  the  School  of  Jour¬ 
nalism  on  May  24,  191.5. 

“This  plan  was  agree<l  to  by  the  trus¬ 
tees  of  the  university  on  June  7,  191,5, 
and  was  tentatively  approved  by  the 
executors  and  trustees  of  Mr.  Pulitzer’s 
estate  on  June  10  following.  It  may, 
therefore,  la*  assumed  that,  as  soon  as 
the  necessary  formalities  can  l)e  com¬ 
plied  with,  the  additional  sum  of  $1,- 
(MK),000  will  lx*  paid  to  the  university 
and  the  plans  of  Mr.  Pulitzer  will  go 
fully  into  operation. 

8UOOESTH  HOME  CHANGES 

“The  three  years’  experience  which  has 
already  l)een  liad  suggests  some  changes 
of  |M)licy,  not  very  great  or  very  im- 
|s>rtant,  which  will  undoubteilly  increase 
the  cfTectiveness  of  the  School  of  Jour¬ 
nalism  and  make  its  relation  to  the  rest 
of  the  university  more  definite  and  more 
helpful  than  at  present.  It  has  already 
lM*en  demonstrated  that  for  the  training 
of  such  journalists  as  Mr.  Pulitzer  con¬ 
templated  when  making  his  Iwnefacti  >n, 
more  time  is  re«]uired  than  was  supposed 
at  the  outset,  and  greater  concentration 
of  energy  and  of  purpose. 

“To  make  this  possible,  it  will  be  de¬ 
sirable  so  to  restate  the  conditions  of 


admission  to  the  School  of  Journalism 
as  to  secure  students  somewhat  more 
mature  and  somewhat  more  effectively 
trained  in  the  preliminary  subjects. 
Students  of  greater  maturity  and  bet¬ 
ter  preliminary  training' will  then  be  able 
to  devote  themselves,  as  in  the  case  of 
students  of  law,  medicine  and  engineer¬ 
ing,  exclusively  to  preparation  for  the 
work  of  journalism. 

KEADJUSTINO  ADMISSION  REQUIREMENTS- 

“They  will  no  longer  be  required  to 
spend  a  considerable  part  of  their  time 
either  in  supplementing  the  deficiencies 
of  an  earlier  education,  or  in  acquiring 
that  elementary  knowledge  that  should 
l)e  obtained  elsewhere  than  in  a  profes¬ 
sional  school.  It  is  to  be  hoped  that  such 
a  readjustment  as  is  here  outline<l  can 
l)e  made  in  season  to  take  effect  at  the 
l)eginiiing  of  the  academic  year  1917-18. 

“The  carefully  planned  system  of 
prizes,  as  established  bj’  the  terms  of 
Mr.  Pulitzer’s  will,  puts  a  new  and  diffi¬ 
cult  obligation  upon  the  university.  The 
plan  for  the  award  of  these  prizes  will, 
however,  assure  to  the  university  the  best 
possible  counsel  in  making  selections  for 
those  to  receive  the  awards.  This  plan, 
including  a  statement  as  to  the  number, 
character  and  amount  of  the  prizes,  will 
lie  made  public  just  as  soon  as  the  fund 
for  the  endowment  of  the  prizes  is  re¬ 
ceived  by  the  trustees.” 


SCOTT  HEADS  PORTLAND  CLUB 


Portland  Journal  to  Print  a  Midnight- 
Morning  Edition,  an  Innovation. 

Portland,  Ore.,  November  6. — Leslie 
AY.  Scott,  vice-president  of  the  Oregonian 
Publishing  Company  and  a  son  of  the 
late  Harvey  AY.  Scott,  was  elected  presi¬ 
dent  of  the  Portland  Press  Club  at  the  an¬ 
nual  meeting  held  November  1. 

Other  officers  chosen  were :  E.  A. 
Beals,  district  weather  forecaster,  first 
vice-iiresident ;  James  A'.  Sayre,  of  the 
Evening  Telegram,  second  vice-president ; 
Bex  Lampman,  of  the  .lournal,  third  vice- 
president  :  Monroe  Golds  ein,  secretary ; 
Carl  S.  Kelty,  cashier  of  the  Lumbermen’s 
Trust  Company,  treasurer ;  C.  N.  Kyan, 
assistant  secretary,  and  A.  Rosenthal, 
librarian-historian. 

Directors  elected  were :  C.  M.  Bristol, 
city  hall  reporter  Journal ;  F.  1.  Mc- 
Gettigan,  publicity  representative  Or- 
pheum  theatre ;  P.  E.  Sullivan,  editor 
Catholic  Sentinel ;  C.  AA’.  Myers,  publish¬ 
er  Motoroad ;  AA’.  P.  Strandborg,  publicity 
representative  Portland  Railway,  Light  & 
Power  Co. ;  E.  N.  Blythe,  northwest  editor 
Oregonian,  and  Stuart  O.  Blythe,  Journal. 

Starting  Novemlier  15  the  Journal  will 
publish  a  midnight-morning  edition  in  ad¬ 
dition  to  its  forenoon  and  several  after¬ 
noon  editions.  The  new  edition  will  be 
sold  on  the  streets  to  after-theatre  crowds 
and  will  comiiete  in  distant  corners  of 
the  state  with  the  Morning  Oregonian. 

Charles  AV.  M.vers  has  resigned  the  man¬ 
agership  of  the  Press  Club  to  get  out  the 
big  New  Year’s  edition  of  the  Oregonian. 

Paul  J.  Feely,  until  recently  editor  of 
the  American  Motor  magazine,  and  for¬ 
merly  automobile  editor  of  the  Oregonian, 
has  returned  to  Portland  to  edit  Moto¬ 
road. 

Samuel  G.  Blythe,  staff  writer  for  the 
Saturday  Evening  Post,  and  Jay  E. 
House,  mayor  of  Toix*ka  and  author  of 
the  “On  Second  Thought”  column  in  the 
Topeka  Daily  Capital,  were  recent  Port¬ 
land  visitors. 


Mr.  Hearst  Contributed  $1,000 
The  Chicago  Examiner,  which  annually 
sends  Yiiletide  cheer  down  thousands  of 
chimneys  into  homes  where  otherwise 
Christmas  would  be  only  a  name  on  the 
calendar,  has  started  its  1915  fund. 
AA'illiam  Randolph  Hearst  started  the 
list  with  a  $1,000  contribution.  AA’ork- 
ing  through  the  organized  charities  and 
with  its  own  organization,  the  Examiner 
again  expects  to  lie  a  Ixnintiful  Santa 
Claus.  The  task  will  lx*  smaller  than  it 
was  last  year  though.  Boom  times  have, 
brought  an  actual,  and  in  certain  lines, 
an  acute  shortage  of  lalior;  whereas  in 
1914  there  were  9f?),00Q  QUt  of  work 
here. 


EVENING  MAIL’S  EDITIONS 


New  Scheme  of  Designating  Them  Wins 
Public  Approval 

The  New  York  Evening  Mail’s  plan  of 
definitely  designating  each  of  its  editions, 
so  that  the  readers  may  know  when  the 
edition  was  publisheil,  seems  to  have  met 
a  hearty  response  from  both  readers  and 
advertisers,  and  is  also  being  widely  dis¬ 
cussed  in  newspaper  offices  about  town. 

The  Mail  now  has  six  editions,  as  fol¬ 
lows:  “Noon  Mail,”  “AfteriuHin  Mail.” 
“Home  Mail,”  “AA’all  Street  Mail,”  “Eve¬ 
ning  Mail,”  and  "Complete  Night  Mail.” 

In  discussing  the  innovation  with  a 
representative  of  The  Editor  and  Pub¬ 
lisher,  Frank  Parker  Stockbridge,  the 
managing  editor,  said: 

“You  can’t  fool  all  the  people  all  the 
time.  I  think  it  a  fraud  on  the  public 
for  a  reputable  newspaper  to  issue  a 
‘Home’  edition  at  10  o’clock  in  the  morn¬ 
ing  or  a  ‘Night’  edition  at  noon.  Our 
people  are  with  us  in  this  change,  both 
advertisers  and  readers. 

“Circulation  shows  a  nice,  healthy 
growth,  and  advertising  is  coming  along 
in  great  shape.  The  Mail  now  leads  all 
New  York  afternoon  newspapers  in  the 
number  of  items  printed.  To  be  sure  we 
print  fewer  pages  and  more  news.  AA’e 
have  both  the  A.  P.  and  the  U.  P.  serv¬ 
ice,  and  beat  our  esteemed  contempo¬ 
raries  all  the  way  from  20  to  40  items 
a  day. 

“I  tell  my  boys  in  writing  our  stories 
to  think  of  the  cameo  and  the  miniature. 
Thereon  and  therein  may  be  depicted  a 
giant  statue — all  there — and  yet  it’s  a 
gem.  That’s  the  way  we’re  writing  our 
stories.” 


If  you  coald  have  one  hun¬ 
dred  men  travelling  all  over 
the  country  gleaning  facts 
and  figures  about  circula¬ 
tions  of  the  various  publi¬ 
cations  in  which  you  adver¬ 
tise,  you  would  have  just 
what  we  offer  you  in 
“A.  B.  C.  Service.” 

Think  what  it  would  mean 
to  you  to  have  an  absolute¬ 
ly  impartial  and  exhaustive 
audit  on  the  actual  and 
comparative  value  of  the 
various  publications  in  all 
fields,  giving  quantity,  qual- 


AN  INDEPENDENT  PUBLISHER 


He  Doesn’t  Use  His  Paper  to  Advance 
His  Other  Financial  Interests. 

Spokane,  Wash,  November  13. — An 
emphatic,  clean-cut  expression  of  the 
guiding  principles  of  a  big  newspaper 
appeared  in  the  editorial  columns  of  The 
Spokesman-Review  last  Sunday  in  refu¬ 
tation  of  statements  made  during  the 
city’s  recent  political  campaign: 

"It  is  right  and  proper  that  the  public 
should  know  that  the  publisher  of  The 
Spokesman- Review,  over  a  long  range  of 
many  years,  has  held  flrmly  to  a  policy 
and  practice  of  refraining  from  any  form 
of  investment  that  might  give  even  an  ap¬ 
pearance  of  a  personal  interest  that  was  in 
conflict  with  or  apart  from  the  broad  gen¬ 
eral  interest  and  welfare  of  ail  the  people. 

Neither  The  Spokesman- Review  nor  Its 
publisher  has  any  connection,  direct  or  In¬ 
direct,- with  any  public  service  corporation 
either  in  Spokane  or  in  the  Inland  Empire 
or  any  bank  that  holds  or  might  hold  city 
deposits.  The  holdings  of  the  publisher 
of  the  Spokesman-Review  are  solely  real 
estate  in  different  parts  of  the  city.  The 
Spokesman-Review  and  its  publisher,  there¬ 
fore,  can  have  no  interest  to  advocate  at 
the  city  hall  or  elsewhere  that  would  not 
be  in  complete  harmony  with  the  interests 
of  the  entire  community. 

It  is  reasonable  to  assume  that  owner¬ 
ship  of  real  estate  in  Spokane  and  a  news¬ 
paper  whose  success  is  dependent  on  the 
general  prosperity  of  all  the  p^ple  is  a 
guarantee  that  The  Spokesman-Review  will 
advocate  only  those  measures  that  are  of 
benefit  to  Spokane  and  the  Inland  Empire. 

As  a  matter  of  fact,  at  no  time  has  'Ilie 
Spokesman-Review  or  its  publisher,  directly 
or  indirectly,  asked  any  commisisoner  or 
other  city  omcial  for  a  favor  of  any  nature. 
They  have  never,  save  through  the  open 
columns  of  The  Spokesman-Review,  even 
suggested  the  appointment  of  any  subordi¬ 
nate  oflirial  or  employe,  nor  ask^  for  the 
removal  of  any  such  oflicial  or  employe.  It 
Is  the  belief  of  The  Spikesman-Review  that 
a  newspaper  always  should  openly  advocate 
or  oppose  measures  or  men  In  its  columns.” 


ity  and  distribution — cover¬ 
ing  the  same  period  of  time. 
Each  audit  is  ezhaustive« 
and  all  are  made  on  uni¬ 
form,  standardized  blanks. 

No  advertiser  or  advertis¬ 
ing  agent  who  desires  to 
place  and  plan  his  cam¬ 
paign  on  the  highest  basis 
of  efficiency  can  afford  to 
get  along  without  ”A.  B.  C. 
Service.”  He  wouldn’t  think 
of  doing  so  if  he  knew  what 
information  he  was  missing. 

Why  not  post  yourself 
today  ? 


The  Audit  Bureau  of  Circulations  is  a  co-operative 
organiiation—  not  for  proAt— its  membership  includes 
over  one  thousand  Advertisers,  Advertising  Agents 
and  Publishers,  in  the  United  States  and  Canada,  who 
believe  in  standardised  circulation  information.  Com¬ 
plete  information  regarding  the  service  and  member- 
ahip  may  be  obtained  by  addressing  —  Russell  R. 

Whitman,  Managing  Director. 

AUDIT  BUREAU  OF  CIRCULATIONS 


15  East  Washington  Street,  Chicago 

IIIHIWnillllHIH 


“A.  B.  C.  Service” 


Puts  Circulation  Facts  Before  You 
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THE  SEAHLE  TIMES 

“Tk*  Bast  That  Money  Can  Bny” 
Ararage  Circulation  for  Sept.,  1915 

Daily,  71,875 

Sunday,  83,745 
54,000  in  Seattle 

A  copy  to  oTcry  family. 

Larfoat  drcnlatloD  by  many  tbouoandi  of 
any  dally  or  Bonday  paper  on  tbe  North 
Pacific  Coaat. 

LaiftM  Qaaalily  Beat  Qaality  Circabtion 

TheS.C.  BeckwithSpedal  Agency 

lola  Coralfin  Repreoaatathraa 
Maw  Talk  Obloafo  fit.  Laaia 


IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newq)apers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


USE 

UNITED 

PRESS 

FOR  . 

Afternoon  Papers 

GeeernI  Officea.  World  BMg..  Now  York 


Good  News  Service 

Isthatwhidireadiesyou  FIRST 
Is  WFlLWRinBI,  Is  ACCURATE 

This  is  tke  Spedilty  if 
International  News  Service 

238  William  St  New  York  City 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  tbe  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Lh  u$  itnd  yoo  iampltt  of  our  eoU 
orti  comitt,  doily  out  Suudoj  fogot 
im  Hock  oud  cMort. 

Newspaper  Feature  Service 

M.  Taao«sabars,  Maaacor 

•1  raas  bow  vxw  tobk 


EDITORS  WILL  STUDY 


Oklahoma  to  Have  a  Newspaper  Week  at 
Stillwater — One  Thousand  Club  Pleased 
with  Results  of  Advertising — Perkins 
Addresses  Rotary  Club  on  the  Asso- 
icaled  Press. 

Dallas.  Xovenil)er  20.  —  Newspaper 
week  will  l)e  observed  for  the  first  time 
at  any  Oklahoma  school  when  the  Okla¬ 
homa  A.  &  M.  College  at  Stillwater  pre¬ 
sents  a  week’s  course  of  practical  news- 
paj>er  lectures  from  .January  3  to  Jan¬ 
uary  8,  iiichisive.  This  short  course  will 
lie  held  at  the  same  time  as  the  Farmers’ 
Short  course,  and  the  program  will  be 
arranged  so  that  the  farmers  can  get  the 
benefit  of  the  newspaper  lectures  and 
the  editors  can  get  the  benefit  of  the 
farmers’  course.  The  lecture  course  will 
l)e  under  the  charge  of  Prof.  Freeman  E. 
Miller,  head  of  the  English  department, 
who  is  now  offering  through  the  English 
department  courses  in  elementary  jour¬ 
nalism  for  those  who  desire  to  take  ad¬ 
vantage  of  the  work.  More  than  70 
students  are  now  taking  this  course.  The 
program  is  arranged  for  2.5  lectures,  cov¬ 
ering  all  phases  of  the  newspaper  busi¬ 
ness. 

Members  of  the  “One  Thousand  Club,” 
of  San  Antonio,  Texas,  are  much  grati¬ 
fied  at  the  results  so  far  obtained  by  the 
advertising  matter  which  this  club  is  now 
running  in  the  Northern  and  Eastern 
newspapers.  Many  letters  of  inquiry 
emanating  from  these  advertisements  are 
now  J)eing  received.  In  answer  to  these 
ads  copies  of  the  recently  published  l)ook- 
let,  which  contains  views  and  a  world  of 
information  concerning  the  southwest 
Texas  country,  are  Is'ing  sent.  The  ad¬ 
vertisements  are  considered  as  works  of 
the  engraver's  and  printer’s  arts.  The.v 
are  .in  display  form,  decorated  with 
sketches  allowing  outdoor  pastimes,  palm 
trees  and  similar  snggestive-of-sunshine 
views.  They  are  in  “pressed  tablet” 
fornj,  every  line  ls*ing  full  of  information 
telling  of  the  hunting,  and  everything  in 
southwest  Texas  that  would  attract  the 
•  individiud  pf  the  North. 

A.  L.  PerRins,  managing  editor  of  the 
Calveston  (Texasl  Tribune,  was  the  chief 
speaker  before  i  the  Oalveston  Rotary 
Hub  at  its  weekly  meeting  last  Tuesday. 
Mr.  Perkins  <Iiseusf»pd  the  Associate 
Press,  telling  iii  detail  how_the  news  was 
'gathered  hy  its  thonsanda  of  correspond- 
eiits.and  handled  throygh  its  traffic  de¬ 
partment  to  the  nearly  1,000  newspapers 
subscribing  to  Its  service.  _  Tie  said  the 
Associated  Press  was  not  a  money¬ 
making  enterprise,  hut  was  purely  co¬ 
operative;  that  the  expenses  of  its  opera¬ 
tion  were  paid  hy  a  pro  rata  assessment 
on  its  memliers,  an«Ltiiat  last  year  more 
than  iS3.0oO/)00  was  distributed  through 
'this  eiiannel.  »  »  ■  f 

The  Dallas  Democrat,  .Tames  C.  Me- 
Nealiis.  editor,  has  Jiist  appeared  in  new 
form,  with  other  very  pleasing  improve¬ 
ments.  The  size  of  the  paper  has  iieen 
reduced,  and  it  is  iieing  puJiIished  with 
more  illustrations  and  decorations. 

Plans  are  being  considered  by  the  Dal¬ 
las  (Tex.)  I.rfibor  Conneil  for  the  estab¬ 
lishment  of  a  labor  paper  in  Dallas.  It  is 
planned  to  launch  the  labor  organ  soon 
after  the  completion  of  the  new  r./abor 
Temple  that  is  now  being  built,  which 
will  he  about  December  l.^i. 

Following  the  fire  in  the  warehouse 
and  pressroom  of  the  'Beanmont  (Texas) 
Enterprise,  on  the  night  of  Sunday,  No¬ 
vember  7,  an  employee  of  the  Enterprise 
mailing  division  was  arrested  on  a  charge 
of  arson.  The  youth  is  said  to  have  ad¬ 
mitted  that  he  started  the  tire  which 
caused  damage  estimated  at  .$.30,000  to 
the  Enterprise  plant. 

Five  Hundred  Editors  Think  Movie  O.  K. 

One  thousand  editors  were  recently 
asked  whether  the  word  “movie”  should 
be  recognized  as  a  legitimate  English 
word  to  be  used  without  quotation 
marks.  Five  hundred  voted  in  its 
favor,  and  220  declared  that  the  word 
is  still  on  probation. 

When  others  are  discouraged,  the  suc¬ 
cessful  man  keeps  bis  confidence. 


SPY  STORY  CAUSES  TROUBLE 


Mrs.  Reilly  Placed  Under  Guard  in 

France  Until  Released  by  Consul. 

Cleveland,  Ohio,  November  17. — Word 
has  just  been  received  here  at  the  head- 
f|iiarters  of  the  Newspaper  Enterprise 
.\ssociation  of  the  thrilling  experiences 
of  Mrs.  ilary  Boyle  Reilly,  London  cor- 
r<*spondent  of  the  N.  E.  A.,  while  at  the 
war  front  in  France.  For  more  than  a 
week  Mrs.  Reilly  was  detained  in  a  nami 
at  a  hotel  in  Boulogne,  virtually  a  pris¬ 
oner,  and  not  knowing  whether  she  would 
get  out  of  the  predicament  alive. 

It  all  came  about  because  Mrs.  Reilly 
wrote  a  good,  and  what  the  censors  con¬ 
sidered,  too  personal  a  story  about  a 
supposed  spy.  Mrs.  Reilly  went  to  the 
French  war  front  at  the  la-hest  of  Eng¬ 
lish  noblewomen,  who  sought  her  assist¬ 
ance  and  advice  in  carrying  on  their 
charitable  work  behind  the  fighting  lines. 
After  her  work  in  the  field  had  been 
complett'd  Mrs.  Reilly  went  to  Boulogne 
to  take  the  boat  to  England. 

.Tust  before  she  was  to  sail  she  heard 
of  a  good  spy  story,  and  wrote  it  and 
mailed  it  to  Samuel  T.  Hughes,  of  the 
N.  E.  A.,  in  Cleveland.  Before  it  left  the 
French  post  office,  however,  the  censor 
got  hold  of  the  letter,  read  the  story, 
and  decided  Mrs.  Reilly  knew  too  much 
alniut  spies.  So  she  was  clapped  into  a 
small  room  in  her  hotel,  and  denied  com¬ 
munication  with  anyone  while  the  French 
authorities  investigated  her. 

Not  knowing  what  might  be  the  out¬ 
come  of  the  trouble.  Mrs.  Reilly  awaited 
lier  chance,  and  while  the  guard  was  not 
looking  she  threw  a  note  out  of  her  win¬ 
dow,  addressed  to  William  Whitman, 
American  consular  agent  at  Boulogne  and 
explaining  her  situation.  By  good  for¬ 
tune  the  note  was  taken  fo  the  consular 
office,  and  Mr.  Whitman  at  once  got 
busy. 

The  English  noblewomen  with  whom 
Mrs.  Reill.v  had  been  at  the  front  were 
notified,  and  they  in  turn  informed  the 
English  military  authorities  at  Boulogne 
English  officers  were  sent  immediately 
to  the  hotel,  and  the  French  guard  or¬ 
dered  away.  Accompanied  by  the  officers 
Mrs.  Reill.v  was  escorted  to  the  dock, 
where  a  boat  for  England  was  about  to 
sail. 

“The  trouble  must  have  been,  not  in 
the  story  Mrs.  Reilly  wrote,”  says  Editor 
Hughes,  “hut  rather  in  the  inability  of 
the  foreign  censors  to  understand  Ameri¬ 
can  journalistic  methods.” 


SPORT  WRITERS  INTERESTED 


Mr.  Bang  Urges  Standardization  of  Ama¬ 
teur  Code  in  College  Athletics. 

CLEVEl-ANn,  Ohio,  November  17. — Ed. 
Bang,  sporting  editor  of  the  (Cleveland 
News,  in  a  recent  talk  to  the  Cleveland 
alumni  of  Cornell  University,  took  tip 
the  delicate  subject  of  the  amateur 
code  as  applied  to  college  athletes  and 
more  particularly  the  situation  which 
has  arisen  regarding  “summer  baseball.” 
Mr.  Bang’s  andienee  agreed  that  regard¬ 
less  of  what  solution  is  reached  in  the 
matter  some  standardization  of  rules 
should  be  observed,  and  that  if  it  is  im¬ 
possible  for  the  colleges  to  live  tip  to 
the  present  rules,  the  rules  should  he 
changed.  The  question  does  not  include 
professionalism  within  colleges  but  only 
the  case  of  college  athletes  who  are 
made  professionals  by  earning  their  pin 
mone.v  during  the  summer  vacation 
playing  baseball. 

In  a  pointed  article  Mr.  Bang  states 
the  weakness  of  certain  football  teams 
this  year,  notably  the  Yale  team,  ts  a 
result  of  a  determination  to  live  up  to 
the  letter  of  the  amateur  rules,  while 
other  schools  under  the  same  rules, 
openly  play  men  who  have  been  promi¬ 
nent  in  professional  athletics.  .Accord¬ 
ing  to  Mr.  Bang  the  results  of  athletic 
events  between  schools  with  different 
standards  of  eligibility  are  worthless. 

“Whichever  way  the  question  is  de¬ 
cided  there  should  be  but  one  standard 
for  all  colleges.” 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
lOc.  for  this  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Century 


Successful 

Men  in  every  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
biisliicFa  men  and  women,  public  personages 
and  tbe  leading  Banks,  Trust  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  Indispensable  adjunct  in  every  busi¬ 
ness,  if  you  have  never  used  them,  write 
for  information  and  terms  today, 

HENRY  ROMEIKE,  INC., 

106-110  Seventh  Ave.,  New  York  City. 

I _ _ _  — 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  la  answered  by  obtaining  tbe  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  tbe  clippings  on  all  matters  of 
Interest  to  you,  printed  In  over  B5  per  cent, 
of  the  newspapers  and  publications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 
Price  of  service,  regular  press  clipping 
rates — special  rates  and  diacounts  to  Trade 
and  Newspapers. 


$3,000  for  a  Day  in  Jail 
The  Court  of  Civil  Appeals  for  the 
First  Sii[)renie  Judicial  District  ol 
Texas,  sitting  at  Galveston,  has  affirmed 
the  ease  apjiealed  from  the  district 
court  of  Harris  County,  wherein  judg¬ 
ment  was  rendered  for  .$3,000  against 
the  Houston  Chronicle  I’liblishing  Com¬ 
pany  in  favor  of  Paul  P.  Bowen.  Bowen 
sued  the  Houston  Chronicle,  charging 
lilxd.  for  the  piildieation  on  May  0,  1913, 
of  an  article  alleging  that  he  had  been 
arrested  as  a  suspect  in  connection  with 
the  murder  of  Mary  Phagan  in  Georgia, 
and  aske<l  recovery  of  .$20,000  as  actual 
and  $10,000  as  e.\emplary  damages. 
Bowen’s  home  was  in  Newman,  Ga.  He 
was  held  ly  the  police  of  Houston  for 
one  day,  but  was  then  let  go. 
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formed.  lie  Ls  survived  by  his  father,  tttl  A 

Wimcor  X  .NfwtON’S 

prominently  known  newspaper  man  of  I  t  H»k/Vil  I  IL  Til  VII  WF 

Iowa,  died  on  November  8  at  his  home  Materials.’ 

in  .Nora  Springs. 

Justin  \v.  Wiiakif,  president  of  Adeo  U/inrhoctor  Wator  Pnlnrc 

Inc.,  an  advertisiiiK  ct.mimny  in  New  nilltllBOlBI  IfdlCI  UUIUId 

York  City,  died  siid<lenly  of  lieart  disease  For  Air  Brush  and  Solar-Print  Eniargements 
on  November  J2.  He  was  4.'»  yi'ars  old. 

His  wife,  motlier,  tlii-ee  sisters  and  one 
brother  survive. 

David  Hamilton  Kussei.i.,  editor  of 
two  newspapers  of  Aiuleison,  8.  t'.,  and 
later  city  rc<'order,  died  at  his  home  on 
November  tt  after  a  three  months’  illness. 

He  was  74  years  old. 

Kveuett  Dee,  a  well-known  newspaper 
man  of  Sac  City,  Iowa,  died  at  the  home 
of  his  niece  on  November  7,  liis  death 
resulting  from  a  complication  of  discuses. 

Mi.ss  Josephine  N.  Small,  owner  and 
publisher  of  the  Hiddeford  (Me.)  Daily 
Times  and  Old  Orchard  Sea  Shell,  died  at 
her  home  on  November  8.  She  was  the 
only  woman  in  Maine  to  own  and  manage 
a  newspaper. 

Miss  Susan  E.  Dickinson,  associate 
editor  of  the  Scranton  (I’a.)  Truth  and 
a  feature  writer  for  Scranton  ami  Wilkes- 
Harre  papers,  died  on  Tuesday  last  in 
her  8.‘ld  year.  She  was  once  employed 
by  the  Ne^A'  York  Herald  and  New  York 
Tribune,  for  which  paper  she  was  a  war 
correspondent  during  the  Civil  War. 

J.  E.  Mekciek,  formerly  proprietor  of 
the  daily  French  newspaper,  De  Ouotidien 
of  I.«vis,  Quebec,  died  at  his  home  in 
Fraserville  on  November  10,  aged  till. 

J.  Stanley  Bkowne,  managing  editor 
of  the  Rockford  (Ill.)  Morning  Star,  died 
at  his  home  at  the  agebf  (to.  He  was  a 
former  member  of  the  New  York  legisla¬ 
ture  from  Otsego  county. 

Lucian  R.  Colhy,  at  one  time  businc.ss 
manager  of  the  Chicago  Evening  Post, 
died  in  Philadelphia  on  November  4.  He 
was  100  years  Old. 

Benjamin  F.  Kirtland,  head  of  the 
B.  F.  Kirtland  Agency  of  Chicago,  died  at 
his  home  in  Wilmette  on  November  I’J, 
in  his  56th  year.  Before  establishing  his 
own  business  he  was  associated  with  11. 

P.  Hubbard  and  later  with  Lord  & 

Thomas  of  Chicago.  He  is  survived  by 
his  widow  and  three  children. 

W.  T.  .Tackson,  formerly  connected 
with  the  advertising  department  of  the 
Cincinnati  (O. )  Enquirer,  died  in  Atlan¬ 
tic  City,  N.  .1.,  last  Satunlay.  He  was 
58  years  old. 

Hoiiert  Tilney,  journalist  and  poet, 
and  for  28  years  editor  of  the  American 
Newspaper  .Vmiual,  died  suddenly  ip  his 
home  in  Philadel|)hia.  He  was  76  vears 
old. 


BANKERS  APPRECIATIVE 


WILL  EMPLOY  FIELD. MAN 


Boston  Association  Takes  a  Page  in  Year 
Book  to  Mention  Editors  and  Report¬ 
ers  Who  Covered  Meetings— Advertiser 
Starts  a  Military  Department — Col. 
Halford's  Address  at  P.  P.  A.  Luncheon. 


Boston,  November  17. — The  Boston  intnaluce  cost  systems  in 
chapter  of  a  large  American  banking  or-  lices;  some  data  in  regard 
ganixatiqn  has  come  out  with  an  appre-  dising  conditions  in  the-  stat 
ciation  that  seems  quite  unique.  Instead  suggestcil  by  Jason  Koge 
of  thanking  some  of  the  leading  bankers  York,  and  interest  fondgn 
of  the  country  for  their  attendance  at  in  the  state, 
their  meetings  the  members  of  the  local  The  E.xtension  Division  \ 
jmblicit.v  committee  took  a  page  of  the  salary  of  the  field  man, 
year  b(H»k  in  which  to  mention  the  work  ollice  and  office  equipment, 
of  the  Boston  paiiers  covering  their  en-  ated  Associations  will  suppl 
lertainments  for  the  year.  The  names  of  and  forms.  Each  printer  a 
rei)orters  and  editors  of  the  various  Bos-  will  pay  to  the  latter  tr 
ton  papers  who  have  had  to  do  with  this  other  expenses  incurred  in 
work  are  mentioned,  as  well  as  the  repre-  cost  accounting  system. 

sentatives  of  trade  papers.  Two  pages  _ _ _ 

are  used  for  reprcHluction  of  cartoons. 

The  Christian  Science  Monitor  in  a  re-  OBITUARY  NC 

cent  issue  uses  a  column  on  its  editorial 

page  in  a  review  of  the  work  of  the  Lon-  Asher  C.  Smoot,  of  Au 
don  (Jlobe,  recently  suppressed  by  the  of  th®  Austin  An 

British  (Jovernment.  The  editorial  con-  home  in  that  city  i 

eludes:  “We  hope  that  in  a  very  short  {  fowling  Gn 

time  it  will  renew  its  youth,  and  continue  Austin  sine 

a  brilliant  and  useful  career,  having  <li-  [f"  * ,  *  **•  *9'^ior,  Mr.  !■ 
gested  its  last  lesson  in  the  meantime.”  the  American  in  May 

From  across  the  river  comes  the  an-  that  time  he  had  been 
iiouiicmiient  of  the  election  of  the  follow-  .'oars  actitely  engaged  in 
iiig  oll'ces  of  the  Harvard  Lampoon;  work,  being  for  the  greater 
.lacob  B.  Abhott,  Dedham;  Richard  van  f*''ie  general  manager  of 
W.  Buel,  Ridgefield,  Conn. ;  John  I,a-  !’'tatesmaii.  He  was  regard 
velle,  Jr.,  Boston;  Robert  1*.  Rogers,  '"ost  prominent  and  r 

Havre  de  Grace,  Maryland;  Ralph  G.  newspaper  ineii  in  Austin,  t 
Brown,  New  York;  Cyril  M.  Hollander,  ®  organizati 

Boston;  John  M.  Hubbard,  Providence;  nphuilding  of  the  eity.  ho 
Felix  W.  Knauth,  New  York,  and  Fran-  “  year  Mr.  Smoot  has  beer 
cis  B.  Todd.  Boston.  The  last  two  are  t|'n'’eled  extensively  seekiii 
classed  as  “business  editors.”  f'*’**  ^f  *"®  health. 

CHRISTMAS  advertising.  i  i'  .^h  I  i***-!'**’*^.  inoneer 

Iiiiblisher  and  printer,  di* 

The  Transcript  is  out  with  its  annual  (;al.,  last  Wednesdi 

“Christmas  Bookstalls”  advertising.  No-  yenrs.  Mr.  Phillip 

veiiiher  24.  juveniles  will  be  advertised;  t|,p  San  Fraiu  iscaiis, 

December  1,  fiction;  December  8,  history,  many  years  ago,  the  junior  i 
biography  and  war  books,  and  December  „f  partling,  Phillips 

15,  poetry  and  miseelhiiieous.  Just  what  which  he  later  tisik  over,  uii 
“war  books”  have  to  do  with  the  spirit  of  yf  q'  k  Philliiis  &  Co 
Christmas  the  Transcript  does  not  take 
the  rouble  to  exp  am  ^  ^  ^ 

Hie  Boston  Advertiser  has  star  ed  a  of  Troy  a. 

new  de|)artnient  that  has  to  no  with  the  ..  , 

....  «.  •  t  *.\  *  *  4  i‘  *  4.  » nrk  State  iiewspamTs,  die 

inilitary  affairs  of  the  state.  Adjutant  ,  .  in  •  i 

/I  1  IT  /-I  1  1  1  -  her  12  in  Lake  riacid. 

(Jeneral  C.  H.  Cole  has  written  a  letter 

to  the  Advertiser  in  wliich  he  expresses  Kihiar  A.  Be.mley,  Jr., 
his  aiiiireciation.  In  this  letter  he  de-  Chicago  Herald  as  eop 

plores  the  fact  that  the  militia  has  had  lormerly  a  reporter  on  the 
very  little  piihlieity,  something  that  he  (-Mo.)  Journal,  died  on  Ni 
referred  to  in  a  recent  speech  before  the  Chicago  following  an  opernt 
Pilgrim  Publicity  Association.  years  of  age. 

The  spirit  of  preparedness  seems  to  Maurice  A.  Devi.ne.  for 
have  struck  Harvard  with  the  force  of  a  valiieil  member  of  the  St.  J 
42  eentimeter  shell.  The  latest  develop-  Colonist  staff  and  later  pii 
iiieiit,  besides  the  preparedness  talk  to  be  of  the  Trade  and  Couimen 
heard  among  the  students,  is  a  series  of  the  same  city,  is  dead.  He 
three  editorials  published  by  tlie  Harvard  considerahle  literarv  ahilitv 
Crimson.  The  first  editorial  exposes  the  Howland, ‘i 

fallacy  that  the  government  could  get  a  Kansas  Citv  CHo  )  lie 

million  men  if  need  be;  the  second  recom-  ,,5^.^,  Swedish  hospita 

mends  that  Harvard  add  a  military  de-  „„  xoveiiiher  5,  following 
partmeut,  and  the  third  is  in  praise  of  .^raUoii.  The  child  also 

the  Slimmer  camps  for  military  training.  Howland  is  n. 

ALL  AHOtTT  HREAD.  with  tlic  advertising  denar 


(Silvsr  White) 


I  I 


Average  net  paid 'circu¬ 
lation  for  the  six 
months  ending  Septem¬ 
ber  30,  1915,  4s'  swQfrn 
to  in  Government  re¬ 
port  ■  ‘  ^ 


And  ‘  as  coirfittiled  by 
report  of  The  Audit 
Bureau  of  Circulations. 


Publisher, 


KANS. 


TOPEKA 


Deutsches  iouraal 

The  N..  Y.  Germem 
Journal  is  America’s 

Greatest  German  Newspaper 


Thowiands 
of  Dollars 
a  Day 

Go  InU>  Hair 
Drrssirt  and 
Colorlnf.  Thi< 
Book  sill  Jell 
your  rradrn 
bos  l)  do  It 
and  1  bat  to 
it  is  a 
nlgbly  appre- 
rlati-d 
Prenin . 
Rdadrn  sill 
tbank  )ou  for 
olferinf  It. 

Do  It  NbW. 


HMP  DRESSING 
’AND  TINTING 


ly  years  a  OLD  GUARD  ALL  HET  UP 

s’  (Nfhl.  t  (Continued  from  page  625.) 

proprietor  Curtis  getting  excited,  even  when 

lournal  in  ,,,,  ^  straight  flush, 

a  man  of  “ifut  Hmt  isn’t  all,”  said  Penny.  “The 
Editor,  etc.,  say's  that  the  Chicago  Press 
of  a  for-  dull  is  the  oldest  one,  too.  Tt  was  Dr¬ 
aper  man,  gani/ed  in  1879.” 

that  city,  “Well,  that’s  serious.”  said  Curtis. 
Cnesiirian  “I’ll  see  (!eorg<‘  about  it.” 
ed  to  sur-  Wlien  Williams  heard  it  he  looked 
eonnected  puzzled,  hut  he  always  has  an  explana- 
nt  of  the  tion.  “It's  like  this,”  he  said.  “When 
uarlers  at  I  was  with  the  army  in  the  Civil  War, 
about  28  the  woods  were  full  of  generals,  and 
every  mother’s  son  among  ’em  ranked 
of  Asso-  tl'**  others.  Proh'ly  the  Pittsburgh 
ed  on  No-  Glub  and  the  Chicago  Club  are  both  of 
e  was  for-  the  oldest.  And  the  latitude  has 

ago  Inter-  ^'Ofnethiiig  to  do  with  it. 
ird-Herald  things  from  London, 

,  to  Bennett  in  New  York,  when  I  was  on 
Vv*"  11”"'  Herald,  four  or  five  hours  before 

H  Wallace  jiipy  liappeiied.  You  sec  the  farther 

les  on  No-  earlier  it  is,  and  Pitts¬ 

burgh  is  east  of  Chieago,  isn’t  it?” 

V  a  news-  “But  Penney  says,”  persisted  Curtis. 
N.  Y.,  on  “tliat  neither  one  of  ’em  is  the  oldest, 

nes.s.  He  We  ocganiiied  in  1872,  didn’t  we?” 

•  “Cert’nly,”  said  Williams,  “but  New 
82  yeai'.s.  ...^'ork  is  east  of  Pittsburgh,  isn’t  it?  Nat- 
tqr  of  rte  urally  we  organized  first,  but  I’ll  call  a 
Gallipolis,  .special  meeting  and  we’ll  discuss  it.” 

-  I  ■  .1  So  DOW  the  members  of  the  Old  Guard 

r,  R  news-  are  hunting  up  old  alpianaes  and  a  bitter 
I  and  other  debate  is  exjK*eted. 

ovember  9  Delegates  from  Pittsburgh  and  Chi- 
cently  per-  cago  will  lie  weleome  at  the  meeting. 


.lAM  AWOOtWtKY 


Colorado  Springs 
THE  TELEGRAPH 

J.  P.  McKINNEY  Si-  SON 
New  York  ChiMgo 


Prints  from  type,  4-6-8-10- 12-pa|re 
papers,  length  of  page  IJ54*,  T  col- 
umni  to  page,  folda  to  ball  or  quarter 
page  size.  Speed  up  to  4,500  per  hour. 
Preta  is  in  good- condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Wnte 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 
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0»CHRISTMASP.ge. 

Cmm  oat  Dec.  Sik,  12tk  aad  19tk 
Ckristeas  Gtftooa  Dec.  19tk 


Aalc  for  proofa  and  pricea 


TEE  INTOMATIONAL  SYNDICATE 

Faaturaa  far  Nawapapara 
IHaWiAad  lae*  BALTIMORE,  MO. 


HOLLISTER'S  CONTESTS 
PRODUCE  RESULTS 

Below  ta  aboara  our  recorda  on  aix 
caapaifna  in  different  parta  of  the 
United  Statea.  leedpta. 

Ua  AaeUa  TlMt.  laa  Aafelw.  Cal..  .KT.tTO.OO 

Oiwter -Joaraal,  Udartlk.  Kj . 

Thi  Inna  flaa  Aataola.  rint  OMtait.  50,000.00 
1h(  Bipna  Saa  Antaato.  tmamt  CaatMt  T8.000.00 
Dwnat  Ncaa.  laU  Ufcr  atr.  Utah....  SS.OOf.OO 

^MiUI-Neoi.  Mn.  Maba .  M, 000.00 

laaaOaariw.  Cbarlaatna.  %.  C .  15,000.00 

S0,000  new  aubacribera  were  aecnred  for 
the  aboas  papera.  If  rou  want  more  cir¬ 
culation  cml  upon  our  old  eatabliahed 
dependable  orpaatotio"- 

nil  Mera  cmtcu  cikmutim  ce. 

C  B.  HOLLUnB.  Om.  Mv- 
BATZnOBT,  IOWA 


NOW  READY  FOR  DELIVERY 

P*lileil  PMitfyKeeper'sliiijde 

CopTriffatod  Aupuat  16,  1915 

The  Only  Poultry  Chart  of  Ita  Kind 
Publiahea  in  the  United  Statea  and  Can¬ 
ada.  Invaluable  to  everyone  intereated  in 
Poultry. 

Ai  Uol  fraiiii  fir  E  f.  D.  Qroililioi 

Retail  Price.  *1.50.  Special  Price  Quantitv 
Ordera.  Send  3Sc  for  aample  poatpaid. 

S.  BLAKE  WILLSDEN.PablUher 

Headquarters  for  all  Anatomical  Charts 

1606  Hnyworth  Bldg.  Cbicatgo 


LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  psrticulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously. 

Grentsst  circulation  ^  builder 
brought  out  in  a  long  time. 


The  Vitagraph  Company 
of  America 

Emi  l5diSi.ffiLaaMt  Ave..  B'k^N.Y. 
NEW  YORK  LONTON 

CHKACO  PARIS 


sPECunr 

CLINE- WESTINGHOUSE 

Motor  luid  Control 
Equipments 

FOR  WES  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Ckacagw 


You  can  now  lease 

fwr  ■noatUy  rwntaJ 

IbliNal  Eledric  Bulletie 


Publishura  wvanrwharu  should 
imvaatiguto.  Writ*  or  wiro 
for  poiticulora. 


NnriomnI  Electric  Balletha  Corp. 
Nsw  York  CItjr 


THE  EDITOR  A  PUBLISHER  AND  THE  JOURNALIST. 

AN  ADVERTISING  MELON  Indiana  press  to  meet 


National  Dairy  Council  to  Spend  $600,000 
to  Exploit  Dairy  Products  —  Circum¬ 
stances  Leading  to  the  Promotion  of 
the  Campaign — Five  Newspapers  Sued 
for  Libel  by  W.  H.  Stuart. 


Chicago,  November  17. — A  six  hun¬ 
dred  thoiiKand  dollar  advertising  melon 
is  about  to  be  cut.  Daily  new8pa|)er  and 
magazine  publishers  all  over  the  United 
States  will  get  their  slice. 

The  peojde  of  the  United  States  should 
drink  more  milk  and  eat  more  cheese,  and 
to  convince  them  that  such  is  the  cast; 
the  National  Dairy  Council  is  going  to 
s|)end  $2<I0,(K»0  a  year  for  three  years 
in  a  national  c-ampaign  of  educational 
advertising.  The  campaign  will  begin 
in  February,  IJIlti. 

A  committee  of  ten  men,  representing 
all  phases  of  the  dairy  industry,  have 
the  cam]>aign  in  charge.  No  details  as  to 
the  channels  through  which  the  adver¬ 
tising  will  be  placed  will  be  made  public 
until  after  the  committee  meets  in  Chi¬ 
cago  next  month.  The  $(5tK),0(X)  will  he 
ex|>ended  principally  for  city  new8pai)er 
and  magazine,  but  there  also  will  he  ap¬ 
propriations  for  lecturers  and  exhibits. 
D.  D.  Aiiken  of  Flint,  Mich.,  is  chair¬ 
man  of  the  committee. 

Tile  campaign  will  be  dire<‘ted  from 
the  offic-e  of  William  Skinner,  secretary 
of  the  national  council,  IIIO  North  Fifth 
avenue,  Chicago. 

The  campaign  was  decided  upon  two 
weeks  ago  at  a  meeting  of  the  national 
council  held  here,  which  was  attended 
by  representatives  of  the  dairy  industry 
from  all  sections  of  the  country.  Con¬ 
sidering  their  wholesale  quantities  it  was 
decided  that  the  milk  and  cheese  con¬ 
sumption  of  the  country  is  far  below 
what  it  should  lie.  The  annual  consump¬ 
tion  of  milk  in  the  United  States  rep¬ 
resents  a  per  capita  exiienditiire  of 
as  against  $-*12  for  liquor  and  $4..‘>0  for 
candy.  The  average  American  eats  each 
day  a  piece  of  cheesi'  not  quite  big 
enough  to  bait  a  mouse  trap. 

"What’s  the  trouble?”  asked  the  dele¬ 
gates. 

Charles  C.  I’arlin  was  on  hand  with  a 
ready  answer. 

“You  haven’t  advertised  your  products 
Huffii-iently,”  said  he.  Mr.  Uarlin  is 
manager  of  commercial  research  for  the 
Curtis  Uuhlishing  Company,  Philadelphia. 
Then  Mr.  Parlin  went  on  and  told  the 
dairy  iieople  how  other  pro<luct8  had 
lieen  advertised  and  a  national  apiietite 
created  for  them — all  simply  through 
judicious  advertising. 

He  cited  the  case  of  the  California 
orange  growers  and  the  raisin  men  of 
the  Fresno  belt.  They  established  a 
demand  for  their  fruit  throughout  the 
country  by  exploitation  through  the 
printed  page,  said  Mr.  Parlin. 

"We  are  going  to  show  the  people  where 
they  will  be  a  lot  better  off  if  they  drink 
more  milk,”  Mr.  Skinner,  who  is  assist¬ 
ing  in  shaping  the  policies  of  the  coming 
campaign,  told  a  correspondent  of  The 
Kditor  and  I*ubl18Her.  “And  we  are 
going  to  succeed.  I  always  have  been  a 
great  believer  in  the  power  of  advertising. 
The  cost  of  the  campaign,  $firt0,000,  will 
be  returned  many  fold.  By  buying  space 
we  are  going  to  show  the  people  we  have 
the  courage  of  our  convictions,  by  back¬ 
ing  them  up  with  our  coin. 

“We  seek  no  more  free  publicity  than 
will  come  in  the  natural  course  of  events. 
We  are  willing  to  pay  our  way.  It  is  a 
plain  business  proposition.  This  in- 
created  consumption  of  the  products  of 
the  dairy  is  going  to  react  in  many  ways 
to  the  financial  benefit  of  the  country. 
It  will  increase  the  raising  of  dairy  stock. 
Now  there  are  22.000,000  dairy  cattle  on 
0,000,000  farms  in  the  United  States.  It 
takes  fifteen  cattle  to  the  farm  to  main¬ 
tain  the  fertility  of  the  soil. 

“A  vast  amount  is  being  spent  an¬ 
nually  for  fertilizer.  With  a  stimulated 
sale  of  milk  products  more  cattle  will  be 
kept  and  the  fertilizer  item  will  be  re¬ 
duced  greatly  if  not  eliminated.  As  agri¬ 
culture  is  the  basis  of  our  wealth,  the 
effect  will  be  general.” 


Program  Arranged  for  a  Two-Day  Ses¬ 
sion  in  Indianapolis  Dec.  2  and  3. 

The  first  annual  meeting  of  the  In¬ 
diana  Press  Association  will  be  held  De- 
i-emlier  2  and  3  in  Indianapolis.  A  con¬ 
stitution  will  lie  adopted  and  permanent 
officers  electtnl. 

The  program  is  as  follows: 

THI-RSIIAY,  2  P.  M. 

Association  callcHl  to  order  hy  President 
Charles  (>.  Nefrit. 

''UbJ(‘cts  and  .tlms  of  the  Indiana  Prc>ss 
Association,’’  Charles  tJ.  Sefrlt,  president, 
Washington.  Ind. 

“The  Place  of  the  Country  Weekly  In  the' 
Newspaper  Field,”  J.  F.  Warfel,  president  In¬ 
diana  .Associati-d  Weeklies,  I..adoga. 

"Standards  of  Cost  in  Nc-wspais-r  Produc¬ 
tion,”  (Jeorge  I).  Lindsay,  prc-sidc-nt  North¬ 
ern  Indiana  Kditorlal  Association,  Marion. 

"The  Woman's  I’age  In  the  Country  News¬ 
paper,”  Miss  Blanche  C.  Foster,  president 
the  Woman's  Press  Club  of  Indiana,  Indan- 
apolis. 

“How  Much  I»yalty  Does  a  Country  Pa¬ 
per  Owe  Its  Town?''  Nc-wton  J.  Spencer, 
president  Kepublican  Kditorlal  Association, 
(Jreenfield. 

“Advertising  Kates,”  D  M.  O'Bannon, 
president  Democratic  Editorial  Association, 
Cory  don. 

“The  City  Kditor  and  the  Publisher,” 
Ilassal  T.  Sullivan,  president  t  ity  Editors' 
Association,  Kicbmond. 

THURSDAY  EVENING. 

“Who  Pays  the  Rills?”  Walter  8.  Rrad- 
fute,  Bloomington ;  “Advertising  and  Its 
Relation  to  Newspapers,”  J.  I*  Clougli,  In¬ 
dianapolis  ;  “The  Mtssion  of  the  Weekly 
PapcT,”  Miss  Sagle  Vclle  Kenton,  Logans- 
port. 

FRIDAY  MORNING. 

“Needed  Newspaper  Legislation  in  In¬ 
diana."  P.  P.  Carroll,  Evansville ;  “Confes¬ 
sions  of  a  Reformc-d  Poet,"  Mrs.  Juliet  D. 
Strauss,  Rockville:  “What  is  Nc-ws?”  J.  W. 
Plercy,  Indiana  University  School  of  Jour¬ 
nalism. 

Election  of  oflScers.. 
inal  business. 


STEVENS  BILL  DISCUSSED 


Advertising  Men  of  San  Francisco  Listen 
to  Able  Speakers  on  the  Subject. 

San  Francisco,  November  12. — At  the 
noon  luncheon  of  the  Advertising  Asso¬ 
ciation  of  San  Francisco,  held  at  the 
Techau  Tavern  on  Wednesday,  the 
strength  and  weakness  of  the  Stevens 
hill  constituted  the  theme  of  a  debate. 

Frank  B.  Connolly,  of  San  Francisco, 
president  of  the  National  .Xsstxdation  of 
lletail  Grocers  of  the  United  States, 
spoke  in  favor  of  the  bill,  and  A.  S. 
Lavenson,  of  H.  C.  Capwell  &  Co.,  of 
Oakland,  sjKike  for  the  State  Retail  Dry 
Goods  Assex-iation  against  the  measure. 

Connolly  asserted  thAt  the  question  of 
price  maintenance  was  one  of  the  great¬ 
est  importance.  He  said  in  part :  “The 
consuming  public  today  is  more  inter¬ 
ested  in  the  quality  of  the  goods  than 
it  is  in  cut  prices..  Price-cutting  is  not 
in  the  interest  of  the  consuming  public, 
because  it  means  the  destruction  of  the 
usual  retail  channels  by  which  goods 
reach  the  ultimate  consumer.  It  pro¬ 
motes  substitution  and  will  result  in  the 
ruin  of  hundreds  of  thousands  of  the 
small  and  medium  sized  independent  mer¬ 
chants — the  bulwark  of  every  commdnity. 
The  Stevens  bill  will  give  relief  from 
cut-throat,  monopoly-creating  methods  by 
preventing  the  unfair  use  of  well-known 
staples  as  advertising  bait,  and  by  mak¬ 
ing  every  article  pay  its  own  way  through 
the  channels  of  distribution.” 

Lavenson,  speaking  against  the  bill, 
held  that  while  the  dry  goods  dealers 
whose  stocks  are  not  subject  to  style 
changes,  or  deterioration,,  would  lie  bene¬ 
fited.  merchants  in  many  other  lines 
would  suffer  from  its  provisions.  Refer¬ 
ring  to  the  necessity  of  selling  off  the 
left  over  stocks  of  Spring  goods  during 
the  Summer,  liefore  the  Fall  goods  liegin 
to  arrive,  he  said : 

“If  the  manufacturer  were  fair,  he 
would  say:  ‘If,  for  any  reason,  my  cus¬ 
tomer  cannot  move  my  goods  at  the  fixed 
price,  and  I  do  not  want  him  to  cut  the 
price,  I  should  not  expect  him  to  eat  the 
goods.  I  will  buy  them  back  at  cost  or 
at  an  agreed  reduced  price.’ 

“This  may  be  somewhat  radical,  but 
certainly  no  more  radical  than  the  ex¬ 
pedient  embodied  in  the  Stevens  bill.” 


FOX  LEAVES  NEW  YORK  HERALD 


Will  Go  Into  Business  with  His  Son  on 
Pacific  Coast. 

Albert  J.  Fox,  advertising  manager  of 
the  New  York  Herald,  has  resigned  to 
go  into  business  with  his  son  in  Cali¬ 
fornia  with  whom  he  has  for  some  time 
lM‘en  financially  associated. 

Mr.  Fox,  who  was  for  many  years  in 
charge  of  Flerald  and  Telegram  adver- 
ti.sing,  retired  from  the  {losition  in  tlie 
late  months.  It  was  only  a  few  iiioiitli.s 
ago  that  he  returned  to  the  Herald  .it 
the  urgent  request  of  James  Gordon  Hcii- 
nett. 


RALEIGH  UP  TO  DATE 

News  and  Observer  Arranging  for  New 
Building  and  Machinery. 

A  siiecial  telegram  to  The  Editor  axd 
PuKLisHER  from  Raleigh,  N.  C.,  brings 
the  information  that  the  News  and  Oli- 
server  is  rising  rapidly  from  the  ashes 
of  its  burnwi-ont  plant. 

An  order  was  promptly  given  to  the 
Mergenthaler  Company  for  a  battery  of 
six  multiple  linotyiies,  and  delivery  on 
them  has  already  been  made.  The  Hoe 
Company  is  to  supply  a  press  and  a 
stereotyping  equipment  and  the  Key¬ 
stone  Iieople  will  provide  metal  furni¬ 
ture  and  complete  composing  room  lit- 
tings. 

Plans  for  a  new  liuilding  will  1h'  com- 
pletetl  by  Thanksgiving  Day.  The  paper 
is  temporarily  Iwated  in  a  new  business 
building  on  the  same  site  where  the  News 
and  Observer  was  hx-ated  when  piir- 
chasetl  by  the  present  company  iiioro 
than  ‘20  years  ago. 

Secretary  Daniels  certainly  has  the  good 
wishes  of  all  the  fraternity. 


Cities  Should  Use  Newspapers 
Ci.EVELA.M),  Ohio,  November  17. — Use 
of  the  newspaiiers  was  urged  at  the  eon- 
veiition  of  the  National  City  Managers' 
Association,  held  at  Dayton,  Ohio,  yester¬ 
day.  Charles  E.  Ashburner,  city  manager 
of  Springfield,  Ohio,  was  responsilile  for 
the  statement.  “Ry  letting  tlie  people 
know  from  day  to  day  what  the  city  is 
doing.”  says  Mr.  .Vshluirner,  “they  nn- 
conseiously  beeome  a  part  of  the  adminis¬ 
tration.  Use  tlie  newspapers  to  keep  tlie 
people  informed  ns  to  what  is  going  on 
in  their  city.  Re  sincere  in  your  state¬ 
ments,  and  try  to  let  the  average  citizen 
know  yon  are  interested  in  him.  Unless 
the  citizens  are  interested,  there  can  he  no 
commission  form  of  government.  Tlie 
question  for  us  to  consider  is  how  to  reach 
and  retain  civic  interest.  The  newspaper 
is  one  of  tlie  liest  means  to  both  ends.” 


Orr  Goes  to  St.  Louis 

Byron  W.  Orr  has  resigned  liis  connei'- 
tions  at  Dallas  with  Southwestern  Piili 
lishing  Co.,  and  as  managing  editor  of 
Southern  Motoring,  and  will  take  posi 
tioii  in  charge  of  copy  department  witli 
advertising  agency  of  the  Woodward  A 
Tiernan  Printing  Co.  at  St.  Ixniis.  Mr. 
Orr  is  not  a  stranger  in  St.  Ixniis,  having 
served  fotir  years  as  secretary  of  the  Ad 
Ix*agtie  of  that  city  and  two  years  as 
national  secretary  of  the  As.sociated  Ail- 
vertisiiig  Cliihs  during  the  early  days  ol 
that  organization.  I.ast  year  he  was  in 
charge  of  the  advertising  and  piililieitv 
for  the  State  Fair  of  Texas,  and  was 
publicity  dirwtor  for  the  Associated  .Ad 
Clubs  of  Texas  and  the  Dallas  .Ad  Ix*agiie. 

Serious  Misuse  of  Advertising 

Charles  .A.  Pryor,  of  No.  778  Eiglifli 
avenue.  New  York  City,  who  as  a  re¬ 
sult  of  an  investigation  conduct*-*!  by 
the  New  York  World  was  arrested  on 
Octolier  25,  was  indicted  on  Wednesday 
on  a  serious  charge  made  by  Miss  Elsie 
IMiisky,  of  No.  1540  Second  aveiiin*. 
Miss  Deilisky  was  one  of  five  girls  wlio 
went  to  Pryor’s  rfxims  in  response  to  an 
advt-rtisement.  Melville  J.  France,  of 
the  l)epartm<-nt  of  .Justice  in  Br*M)klyn. 
sent  a  man  to  the  Tombs,  who  id*-nti- 
fied  Pry*)r  as  iindt-r  indictment  in  Kansns 
on  a  charge  of  fraudulently  using  the 
mails. 
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DAN  CARROLL’S  NEW  MEN 


Now  Ha<i  Jas.  B.  Hill  and  C.  H.  McBride 
With  Him. 

Some  important  additions  are  an¬ 
nounced  in  tile  organization  of  Dan  A. 

(  airoll,  Hpeeial  newspaper  representative, 
Tribune  Buibliu}!.  New  York  City. 

James  B.  Hill,  wlio  has  lK‘en  witli  the 
Frank  Preshrey  Co.  for  a  nuiuher  of 
years,  has  hecame  olllee  manaf'er  and  in 
eliarjie  of  general  follow-up  work. 

li.  II.  McBride,  who  has  been  identitied 
«s  a  solicitor  with  Scribner's  for  nearly 
live  years,  leaves  the  magazine  Held  and 
joins  Mr.  Carroll's  stall'  ne.xt  week,  and 
will  work  with  Mr.  Carroll  in  the  de¬ 
velopment  of  new  accounts.  Mr.  McBride 
is  a  well-trained  advertising  man,  and 
has  a  wide  acquaintance  with  general 
advertising  agencies  and  advertisers  in 
the  eastern  lield.  For  the  next  month 
Mr.  McBride  will  spend  the  greater 
part  of  his  time  in  a  general  survey  and 
study  of  the  market  conditions  in  Phil¬ 
adelphia.  Washington,  Baltimore,  Indian¬ 
apolis  and  Montreal,  getting  a  lirst-haiul 
knowledge  of  these  cities  and  of  the  im- 
jiortaut  evening  newspapers  represented 
in  the  Carroll  list,  the  Philadelphia 
Bulletin,  Washington  Star,  Baltimore 
■News,  Indianapolis  News  and  Montreal 
.''tar. 

‘  CH1C.4GO  PERSONALS 
{Continued  from  page  (iJT.I 

While  King  Lardner,  of  the  Tribune, 
was  in  New  York  recently,  he  vainly  at- 
lemptcd  to  convince  a  telephone  operator 
ill  the  New  York  Tribune  ollice  that  he 
should  he  permitted  to  talk  through  the 
ollice  exchange.  "You  cannot,”  she  ve- 
jilied  :  "this  is  a  private  exchange.”  "Just 
what  I  want,”  said  the  eminent  humorist ; 
"it's  a  private  conversation  1  want  to 
hold.”  But  still  she  couldn't  see  it. 

Walter  Niebuhr,  jiuhlisher  of  the  Lin- 
<-olu  (111.)  Coiirier-lleiald.  and  leader  in 
public  affairs  downstate,  was  iu  town  the 
other  day  on  his  way  hack  from  (Jeruiany, 
where  he  siient  six  months  at  the  various 
fronts,  reiireseiiting  the  ITiited  Press. 

Arthur  Stringer  is  covering  the  ITiiver- 
sity  of  (,'hicago  for  the  .lournal.  .Stringer 
was  with  the  Battle  Creek  (.Mich.)  News 
before  he  entered  the  university. 

William  l>.  Boyce,  publisher  of  the  In- 
dianaiiolis  Times,  Chicago  Blade  and  Chi¬ 
cago  Ledger,  in  addressing  the  business 
men  of  Ottawa.  III.,  recently,  predicted  the 
war  would  end  next  summer  from  tinancial 
exhaustion.  .Mr.  Boyce  and  the  managing 
editor  of  the  Times.  Horace  Herr,  recently 
returned  from  Europe. 

Richard  .1.  Finnegan,  cily  editor  of  the 
.Tonrnal.  will  address  the  Southern  Club 
Thursday. 

tieorge  W.  Spottswood.  formerly  of  the 
Atlanta  Constitution  and  the  Birmingham 
Age-1  lerahl.  was  iu  Chicago  this  week. 

The  following  newspaiier  men  have  been 
made  honorary  members  of  the  I'nion 
Printers'  Club ;  Leigh  Reilly,  managing 
editor,  and  W.  A.  Washhuriie,  night 
city  editor,  and  R.  R.  Atkinson,  news  edi¬ 
tor  of  the  Herald,  and  these  members  of 
the  Herald  staff;  E.  J.  Doherty,  Stanley 
.Mitchell.  Hal  Lytle.  Cilman  Parker,  W. 
C.  Oviatt.  F.  S.  Mackerly,  Percival  F. 
Lowlier.  Jack  Lait,  John  Carroll.  E.  F. 
Cli|)son:  also  F.  M.  Smith,  Orion  Mather 
and  Edward  Fullerton,  of  the  Tribune. 

Col.  Robert  R.  McCormick,  of  the  Tri¬ 
bune.  spoke  on  his  exiieriences  in  the  war 
zone  Tuesday  in  an  address  before  the 
Cook  County  Real  Estate  Board  at  the 
Hotel  I.aSalle. 

.Miss  Carolyn  Wilson,  the  most  famous 
young  woman  war  correspondent,  has  re¬ 
turned  to  the  rnited  Slates  and  now  is 
visiting  her  mother  in  Massachusetts  be¬ 
fore  coming  on  to  Chicago.  Miss  Wilson 
was  writing  up  Paris  fashions  for  the 
Tribune  when  the  war  began.  Simn*  then 
she  has  reported  phases  of  the  war  from 
Frams*.  Fhigland.  .\nstria  and  Ital.v.  She 
has  been  arrested  several  limes  and  served 
a  seven-day  term  in  a  (Jerman  prison. 

TEWS  PERSONALS 

W.  A.  Holford.  editor  of  the  Garland 
News,  who  was  also  owner  of  the  tele¬ 
phone  exchange  at  Garland,  has  sold  his 
telei>lione  interests  to  A.  D.  Jackson  for 
SILtMIII. 


J.  G.  Crawford,  a  reporter  for  the 
Dallas  Morning  News,  has  resigned,  and 
will  launch  a  magazine  in  Fort  Worth. 
Mr.  Crawford  formerly  was  a  reporter 
for  the  F'ort  Worth  Star-Telegram. 

H.  I.  Hunter,  of  Waco,  a  printer,  has 
been  appointed  instructor  in  the  print¬ 
ing  department  of  the  School  of  Jour¬ 
nalism  of  Texas  University  of  Texas,  at 
Austin.  Mr.  Hunter  supervised  the  pur¬ 
chase  and  installation  of  the  printing 
equipment  at  the  university. 

W.  H.  Duncan,  formerly  a  reporter 
for  the  Dallas  Times-Herald,  is  now 
holding  a  similar  position  with  the 
Brownsville  Herald.  Mr.  Duncan  was  in 
Dallas  this  week  on  a  visit. 

WANTS  LOWER  POSTAGE 

{Continued  from  page  C'iJ.  i 

accurate  than  the  average  person,  the 
speaker  maintained.  "'I'hey  do  better  by 
us  tban  our  friends  do.” 

Yellow  journals  are  on  the  dei-line,  in 
the  o|iinion  of  Mr.  Ha|igoo<l.  who  stated 
that  publications  of  this  character,  in 
dramatizing  news,  have  lost  the  eonli- 
dence  of  the  seriously  thinking  readers 
and  thus  lost  their  value  to  the  adver- 
ti.ser. 

Six  prominent  Washington  corres|>ond- 
ents  have  just  returned  from  a  visit  to 
the  Anthracite  coal  regions  of  Pennsyl¬ 
vania.  The  corresiKindents  from  this  city, 
in  company  with  about  sixty  others,  from 
other  cities,  made  a  tour  of  the  coal  re¬ 
gions  of  Pennsylvania  as  the  guests  of 
the  coal  oiierators.  and  traveled  three 
days  on  a  train  of  fourteen  steel  coaches, 
visiting  the  principal  points  of  interest  in 
this  district.  'The  news  writers  from 
Washington  were  J.  F’red  Essary,  of  the 
Italtimore  Sun;  M’illiain  FL  Brigham,  of 
the  Itoston  Transcriiit :  Louis  Garihe.  of 
the  Italtimore  .American:  John  P.  Ryan, 
of  the  Philadelphia  Press  ;  Robert  F.  Wil- 
■son.  of  the  Cleveland  Leader,  and  W. 
DuPuy,  syndicate  writer. 

The  freedom  of  the  jiress  was  given  a 
big  boost  by  the  present  .Administration 
when  President  Wilson  authorized  the 
Post  Office  Department  to  reinstate  forth¬ 
with  Asst.  Postmaster  Burkett,  of  Win- 
netka,  Illinois,  who  had  been  dismis.sed 
for  criticizing  the  President  for  remarry¬ 
ing  so  shortly  after  the  death  of  his  wife. 

While  it  was  stated  by  the  Depart¬ 
ment  that  Mr.  Burkett  had  been  dismissed 
for  other  reasons  than  the  one  assigned, 
it  came  to  the  President's  attention  that 
one  of  the  reasons  given  for  the  Asst. 
Postmaster's  dismissal  was  Mr.  Burkett's 
remark  about  the  President,  and  the  order 
for  reinstatement  was  issued  instantly. 

The  President's  action  showerl  that  he 
wishes  no  abridgment  of  the  freedom  of 
speech,  which  is  thought  by  many  will 
include  that  he  desires  no  abridgment  of 
the  freedom  of  the  press. 

Cnjit.  (iranville  R.  Fortesque,  U.  S.  \., 
retired,  a  war  correspondent  of  note, 
talked  on  the  subject  of  "With  the  Turk¬ 
ish  .V'niy  in  the  Dardanelles'’  at  the  Na¬ 
tional  Press  Club  Thursday  night.  Capt. 
Fortesque.  it  is  said,  is  the  only  Ameri¬ 
can  correspondent  who  has  been  at  the 
Turkish  front.  He  was  in  Liege  at  the 
bombardment,  and  here  also  he  was  the 
only  .American  iiresent.  Capt.  Fortesque 
is  well  known  in  Washington,  where  he 
is  particularly  remembered  as  military 
aide  at  the  White  House  during  the  Roose¬ 
velt  regime.  He  was  one  of  the  official  ob¬ 
servers  for  our  army  during  the  Russo- 
.laiianese  war.  ('apt.  Fortesque  was 
wounded  at  San  .Tuan  Hill,  and  after 
leaving  the  army  gained  distinction  as  an 
exiilorer  and  corresimndent. 


Visitors  to  New  York 

FT  .A.  O'Harra.  business  manager  Syra¬ 
cuse  (N.  Y.)  Herald. 

W.  N.  Record.  Chicago  manager  of 
the  New  Y'ork  News  Bureau. 

J.  C.  Wilmarth,  publisher  of  the  El 
Paso  (Texas)  Herald. 

Col.  Henry  Watterson,  editor  Louis¬ 
ville  (Ky.)  Courier -Journal. 

Wm.  P.  I.«ech.  general  manager  Cleve¬ 
land  Leader  and  News. 

.A.  C.  Batten,  manager  of  the  British 
Colonial  Press,  Ltd.,  of  Toronto.  Can¬ 
ada. 

Joseph  Blethen,  of  the  Seattle  (Wash.) 
Times. 


FOR  SALE 


Advertisements  under  this  classi/tcation  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
sia  words  to  the  line. 


A  plan  telling  in  detail.  "HOW  TO  GET  A 
SATISFACTORY  'SITDATION’,”  mailed  i>oat- 
paid  for  $1.00.  Some  say  It'a  worth  a  hundred. 
Your  copy  is  ready.  HARRIS-DIBBI.E  COM¬ 
PANY.  171  Madison  Avenue.  New  YJrk. 


FOR  S.AI.E — a-derk  press,  prints  4.  6,  8.  10. 
12.  10.  20,  24  pages.  Overhauled  and  rebuilt 
Will  wll  at  very  low  price.  The  Goss  I'rintiug 
Pre-is  Co..  Chicago,  HI. 


FOR  .S.lIJi: — 1-deck  press,  prints  4,  6,  8,  10, 
12.  14.  16,  20,  24,  28,  32  pages.  Will  be  over- 
liatiled  and  rebuilt.  The  Goss  Printing  Press 
Co.,  Chicago  Ill. 


SITUATIONS  WANTED 


Advertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  si^ 
words  to  the  line. 


W.XNTEI) — A  newspaper  man  of  experience  Is 
at  liberty  to  consider  a  proposition  as  business 
or  general  manager.  For  further  particulars, 
address  K.  L.  M,,  c/o  Editor  and  Publisher,  New 
York  City. 


Man  of  38  years,  having  seen  twenty  years* 
successful  service  as  advertising  and  bu’sine.ss 
manager,  and  built  up  two  run  down  new-spapers, 
and  with  experience  on  pai>ers  with  from  5.(ai0 
to  .Vl.OuO  circulation,  desires  to  make  change. 
References  a  man  could  offer.  Adilress  IH.’itKt. 
care  of  Editor  and  Publisher. 


Circulation  Manager 
Over  Ten  Years 

With  most  successful  newspajier  in  one  of  the 
largest  cities.  Morning,  evening  and  Sunday 
editions.  Know  every  angle  of  circulation  pro¬ 
motion.  Have  aln-ays  planned  and  operatetl 
own  contests.  Dally  circulation  doubled.  Sunday 
trebled  during  that  perioil.  Familiar  with  opera¬ 
tion  of  mei-hanical  and  mailing  departments. 
Desire  to  connect  as 

Business  Manager 

or  assistant  to 

Publisher  or  Business  Mn’g’r 

{>|ien  to  circulation  offer.  Betterment  only  rea- 
Kiin  for  desire  to  change.  No  had  habits. 
Member  I.  C.  M.  A,  Employers'  reference  .Yd 
dress  C.  U.  -M..  care  Editor  and  Publisher. 


An  all  around  w-orkman  wants  any  kind  of 
work  In  Nowspaper  or  Printing  office.  ’  Have  inol 
8  .years’  experience  in  metal  house  and  t-an  save 
a  newspaper  money  on  the  metal  end  of  tin- 
business.  1)  l.'ditl,  care  of  Editor  and  Pnidisher. 


Somewhere  in  the  country  there  is  an  adver¬ 
tiser  wlio  net-ds  my  services  or  a  iiew-spaper 
wliose  advertising  department  ne.'tls  gingering  up 
l*.v  a  man  like  m.vself.  I  am  original  in  my 
nnthods  and  in  the  way  I  work.  I  can  turnout 
i-opy  'hat  sellg  gcssls  or  I  can  suggest  ways  and 
III  -alls  for  iiroinoting  sales,  if  j-ou  w-aut  to 
know-  more  atsmt  ni.v  ipialillcations  w-rite  me. 
T.  D.,  c.tre  of  Editor  and  Pnidisher  Co. 


HELP  WANTED 


Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  irords  to  the  line. 


Sutiscrlptlon  solicitor  to  canvass  stations  for 
police  magazine.  Police  Monthly.  Box  101, 
Salem,  Mass. 


ClRcf I.ATIOX  MANAGER.' 

Waiitfd — A  (‘omi>etent  iijhii  t«»  inana^D 
the  Cjreulatlon  Dopt.  of  a  New  Y(»rk 
(hilly  paper.  Must  know  trlcl  iiietiMMis 
of  hiiihliiiK  np  eirculati(Mi.  how  to  handle 
mail  subscrlptioDn,  newa-Htands'  Hales 
and  HiipervlHe  iiiailini?  nKUii  work.  This 
la  a  iHTiiianont  place  for  the  rljrlit  man. 
State  ex|M‘rlenee  and  referemeH.  Addre>bs 
PirmaiK’iit.  I>  care  of  Editor  and 

rnMIsher. 


$25,000  Cash 

available  as  first  payment  on  at¬ 
tractive  eastern,  northern  or  west¬ 
ern  daily  newspaper  property. 
Might  use  more  cash  if  proposition 
sufficiently  attractive.  Proposition 
M.  Z. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York  City 

SOUTHERN 

WEEKLY 

Leading  paper  in  most  desirable 
County  Seat  town  of  5,000  popula¬ 
tion.  Good  business  possibilities 
and  efficient  plant  including  No.  8 
Linotype.  Price  $8,500;  one-half 
cash,  balance  arranged. 

HARWELL,  CANNON 
&  McCarthy, 

Brokers  in  Newspaper  &  Magasine 
Properties, 

Times  Bldg.,  New  York 


Lucky  Proposition 
904x 

Without  fear  of  successful  contra¬ 
diction,  1  am  offering  in  Prop. 
9()4.x  the  most  valuable  newspaper 
proposition  for  the  money  in  the 
great  Central  West.  Rapidly  grow¬ 
ing  city  of  18,0(X).  Prosperous 
business:  long  established.  Price 
$50,000,  half  cash  required. 


PUBLISHER'S  NOTICE 


Tbs  Editor  and  Publiaher  and  the  Joumaliat 
iiialiituius  an  efficient  corps  of  paid  corre- 
K|Hjudents  at  the  following  Important  trade  cen 
ters:  Boston,  Philadelphia.  Toronto,  Cleveland, 
Chicago,  Atlanta.  New  Orleans,  Dallas,  Indian 
aiHjIis,  Washington,  Baltimore,  and  San  8ran- 
cisco.  Other  corresiioudents  will  be  added  from 
time  to  time.  Advertisers  and  newspaiier  men 
will  Una  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  the  main  office,  1117  World  Building, 
New  York  City. 

Branch  offices  are  located  as  follows:  Chicago, 
3:1*2  S.  .Michigan  Ave.,  Ryan  &  Inman,  mgrs., 
'phone  Harrison  2161;  San  Francisco,  742  .Mar 
ket  St.,  U.  J.  Bidwell,  manager,  ’phone  Kearney 
2121 

Tiie  Editor  and  Publisher  page  contains  672 
agate  lines.  168  on  four.  Columns  are  13  picas 
wide  and  tn*elve  inches  deep. 

Advertising  Rate  Is  25c.  an  agate  line.  $100 
a  page,  $75  a  half  page  and  $4*2  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proiier  classiflca- 
tion  w-ill  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line;  Business  Op¬ 
portunity  and  Miscellaneous,  twenty  five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  line, 
i-oiint  six  words  to  the  line. 

Readers  are  urgeil  to  have  the  paper  mailed  to 
the  home  address.  This  will  Insure  prompt  <le 
livery. 

Tlie  Editor  and  PuMIsber  sells  regni.orly  at 
liic.  a  copy,  $‘2.00  per  year  In  the  United  States 
and  Colonial  Possessions.  $2.50  in  Csnada  and 
$;i.ii0  foreign,  and  Is  on  sale  each  week  at  the 
following  news-stands: 

New  York — World  Building,  Tribune  Building. 
Park  Row  Building,  140  Nassau  street.  Man¬ 
ning's  (opposite  the  World  Building).  33  Park 
Row;  The  Woolworth  Building,  Times  Building. 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano’s  Book  Store. 
Twenty-alxth  Street  and  Fifth  Avenue  and 
Mack’a.  oppoalte  Macy’s  on  Thirty-fourth  Street. 

Philadelphia — L.  Q.  Ran,  7th  and  Cbeatnut 
Streets. 

Itoston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Trenis,  511  Four- 
tienlb  Street,  N.  W. 

Chicago— I'ost  Office  News  Co.,  Monroe  Street. 

Cleveland — Schroeder’s  News  Store.  Sujierlor 
Street,  opposite  Post  Offli-e;  Solomon  News  Co., 
Ill  Walnut  Street. 

Detroit — Solomon  New-a  Co..  60  Lamed  St.,  W. 

San  Franciaco— R.  J.  Bidwell  Co..  742  Market. 
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YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  c«*«r  tba  GREAT  SOUTHWEST 

150,000 


R.J.BIDW[llCO. 

Pacific  Coast  ReprasantatiTe  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HEKALD  REPUBLICAN 
NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertiting  &  Sales  Senrice, 
115  Broadway,  New  York. 


FRANK,  ALBERT  ft  CO, 

26-28  Beaver  St.,  New  York. 
TeL  Broad  3831. 


HOWLAND.  H.  S.,  ADV.  AGENCY. 
INC., 

20  Broad  St.,  New  York. 

TeL  Rector  2573. 


LEVEY.  H.  H, 

Marbridge  Bldg,  New  York. 
TeL  Greeley  1677-78. 


ARKENBERG  SPECIAL  AGENCY, 
Publishers’  Representatives, 
Classified  Advertising  Exclusively, 
406A  Madison  Ave,  Toledo,  O. 


Publishers’  Representatives 


M.  L.  KATZ, 

Peoples  Gas  Building,  Chicago,  Ill. 


CONE,  LORENZEN  ft  WOOD¬ 
MAN, 

Brunswick  Bldg,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gunbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY. 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg,  Chicago. 


O’FLAHERTY’S  N,  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE.  G.  LOGAN.  CO, 

747-748  Marquette  Bldg,  Chicago, 
IlL;  200  Fifth  Ave,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Krasge  Bldg.,  Detroit,  llkh. 


DEALER  CO  OPERATION 


Members  of  the  New  York  League  of  .Ad¬ 
vertising  Women  Listen  to  Mr.  Martin 
and  Miss  Kennard  Various  Interesting 
Matters  Touched  Upon — Good  Attend¬ 
ance.  • 

"Itciilcr  Co-oiicratioii’’  whs  tlie  topic  at 
the  iiioDtlily  meeting  of  the  Xew  York 
I-eague  of  .Vdvertisiug  Women  at  the 
Prince  George  Hotel  on  Tuesday  evening. 

K.  W.  .Martin,  .Ir.,  advertising  and 
sales  manager  of  I>.  K.  Sielier  &  Co., 
manufai-turers  of  a  trademarked  brand  of 
Women's  uudermiislins,  gave  in  detail  the 
methods  of  his  house  in  maintaining 
dealer-interest  in  its  gissls. 

.Miss  Beulah  Kennard.  of  the  Hepart- 
iiient  Store  Educational  .Association,  said 
in  |mrt ; 

“We  have  l>een  particularly  interested 
in  salesmanship  for  women,  as  it  has  not 
been  considered  so  seriously  by  people  as 
salesmanship  fur  men.  I  find  a  most  in- 
teiesting  difference  in  the  attitude  of 
t»eople  in  thinking  of  salesmanship  for 
men  and  fur  women,  although  so  large  a 
pro|H>rtion  of  our  sales  people  in  the  re¬ 
tail  ston*s  are  women.  The  boy  who  is 
interestiHl  in  selling,  and  goes  into  it  for 
his  trade  or  profession,  gels  right  down 
into  it  and  thinks  of  it  seriously,  and  tries 
to  get  the  most  out  of  it ;  and  if  he  has 
ability,  opportunities  are  given  him  in 
\arious  ways.  Within  the  store  and  out¬ 
side  there  are  many  courses  for  those  who 
are  really  ambitious  as  salesmen ;  hut 
there  have  he«*n  very  few  such  opiwirtuni- 
ties  for  girls  and  women,  and  largely  lie- 
cause  it  has  lieeu  considered  for  women 
just  a  short-time  cs-cupation,  where  it  did 
not  matter  as  long  as  they  were  able  to 
make  good  to  a  certain  degrw  for  a  little 
while,  and  so  it  was  not  ue(e<sary  for 
them  to  bei-oiiie  in  the  genuine  sense 
skilhsl." 

CLEVELAND  HAPPENINGS 

Press  Goes  to  Twenty-four  Pages  on  a 
Week  Day. 

Clevkla.M).  Ohio.  XovemlxT  IT. — For 
the  first  time  in  the  liistory  of  daily 
iiewspaiHT  work  in  (.  leveland.  according 
to  W.  G.  (  handler,  advertising  manager 
of  the  Press,  his  pajier  went  to  twenty- 
four  pages  last  Friday.  There  have  been 
spei'ial  editions  in  the  Sixth  City  retjiiir- 
iiig  as  many  or  more  pages,  hut  for  a 
regular  day’s  hiisiness  more  than  twenty 
pages  is  said  to  lie  unique.  1  he  unusual 
demands  upon  the  advertising  space  made 
this  move  ne  essary,  3.1  l.T  inches  lieing 
run  Friday,  while  from  3IK)  to  .TIMl  iiwhes 
had  to  lie  turned  away.  Mr.  ('liandlev 
lielieves  this  is  the  largest  volume  of 
mereantile  ailvertising  ever  printed  on  a 
week  day. 

The  Press  also  aeeomplislied  a  teat  in 
going  to  press  half  an  hour  ahead  of 
time  oil  the  home  edition  and  twenty 
minutes  on  other  editions.  Phis  was 
made  |Missihle.  according  to  C.  J.  John¬ 
ston.  mechanical  superintendent,  by  use 
of  the  Ludlow  tyiaigraph.  which  is  being 
used  in  this  plant  for  Isith  advertisuig 
and  m-ws  ciiinposition.  The  Press  is  said 
to  lie  the  first  daily  in  the  country  to 
eoiiie  out  with  a  complete  Ludlow  set 
front  page. 

The  Central  Press  .Association  has 
closed  a  contract  with  Irvin  S.  Cobb,  ol 
the  Saturday  Evening  Pfist,  who  wiP 
write  alsiut  the  Kepniilican  and  Demo¬ 
cratic  eonvciitioiis  for  this  organization. 

The  .Analad  Division  of  the  Cleveland 
.Advertising  Cliili,  of  which  H.  E.  Fow¬ 
ler.  of  (Chicago,  is  instructor,  now  has 
lii.'i  memliers.  who  will  meet  every  week 
for  ten  weeks  and  re<-eive  instruction  in 
the  analysis  of  advertising.  The  course 
is  self-HUpiHirting.  lieing  $(i,  with  a  ;■<*- 
bate  of  .50  cents  for  each  attendance  at 
class. 

The  Pearler  is  conducting,  in  conjunc¬ 
tion  with  H.  B.  AVayman,  of  the  .Metro 
Picture  Corporation  and  the  Nation.il 
News  Weekly,  a  novel  motion  picture 
cont«'st.  Forty  girls,  already  selectcil 
through  a  previous  contest,  will  be 
filmeri,  and  shown  in  small  groups  at 


the  end  of  a  l>eader  Animated  Weekly. 
Of  the  forty  girls,  six  will  be  selecterl 
by  Mr.  Wayman  to  go  to  Xew  York  .niid 
apjiear  in  regular  Metro  films,  which  will 
be  shown  in  Cleveland.  Girls  who  sliow 
up  well  in  the  films  will  lie  given  per¬ 
manent  positions  by  the  VIelro.  The 
Leader  is  among  the  first  to  list  liiis 
method  of  increasing  its  eirculatioii.  mil 
there  are  about  forty  more  throughout 
the  country,  Mr.  Wayman  says,  who  will 
use  it. 

The  Press  is  developing  an  entirely 
new  method  of  handling  news.  It  prints 
news  of  every  day  conversation,  as 
against  the  orthodox  items  generally  ac¬ 
cepted  as  news.  The  matter  is  given 
small  space,  the  items  being  generally 
a  stick  or  less,  with  two  line  10  point 
heads.  The  stories  are  written  in  bright 
and  breezy  form,  and  border  almost  upon 
the  “around  the  town”  class. 

“Electrical  Prosperity  W^eek.”  starting 
Xovemlier  29,  is  lieing  observed  by  the 
Main  Dealer,  by  running  an  es.say  con¬ 
test  for  grade  and  high  school  pu]iils, 
with  eleetricit,v  as  the  subject.  The 
event  will  close  November  30  and 
will  he  distriliiited  among  winners. 


CLEVELAND  PERSONALS 

William  P.  Leech,  vice-president  and 
general  manager  of  the  I..eader-Xews, 
lias  returned  from  New  York,  where  he 
spent  his  vacation. 

Harve,v  Hennes  has  been  made  general 
manager  of  the  l^irain  (().)  Daily  News. 

•lames  G.  .Moiiiiett,  Jr.,  is  now  real 
estate  editor  of  the  Leader,  going  from 
the  corresponding  position  on  the  News. 

•I.  1).  Hiordan,  who  was  real  estate 
eilitor  of  the  Leader,  has  resigned  to 
take  up  work  with  the  William  Fox 
Film  Co.,  in  the  (,'leveland  office.  Boh 
.McCamnion  and  Bruce  Copeland,  for- 
mcrl.v  of  the  Press,  are  new  inemhers  of 
the  general  statf.  (ail  1).  Ruth.  Coluni- 
hus  eorrespoiulent.  has  been  placed  in 
charge  of  the  Washington  Bureau. 

H.  H.  Daughert.v,  for  many  .years 
with  the  Ohio  State  Journal,  Colunilius. 
and  familiar  with  political  affairs  at  the 
Ohio  eajiital.  will  replace  Mr.  Ruth  as 
the  Leader’s  Colunilius  correspondent. 

John  Alallett,  of  the  sporting  dejiart- 
meiit  of  the  Evening  .Mail,  New  A'ork 
City,  was  a  visitor  to  Cleveland  this 
week.  He  spent  much  time  with  Ross 
Tenne.v,  sporting  editor  of  the  Press,  dis¬ 
cussing  the  possibility  of  starting  a 
liorseshiH-  pitching  tournament  in  Madi¬ 
son  Square  (Jarden.  The  ehaiiees  for 
inter-eit.v  marathon  races  also  were 
talked  of. 

V.  V.  MeNitt,  president  of  the  Central 
Press  .AsscK-iation,  is  baeik  in  town  after 
an  extensive  tour  uf  the  Pacific  Coast, 
where  he  visited  far  western  clients  of 
his  organization,  as  well  as  attending 
the  Fair.  .Mr.  MeNitt  plans  a  similar 
triji  to  New  Y<irk,  Washington  and  other 
pastern  points  next  week. 

t  lareiice  Steiglitz  is  now  head  photo¬ 
grapher  for  the  Press. 

Robert  Minor,  who  left  several  weeks 
ago  to  obtain  first  hand  sketches  of 
phases  of  the  war,  has  siieeeeileil  in 
reaching  the  French  front,  and  his  first 
pictures  reached  the  Newspaper  Enter¬ 
prise  .Asso-iation  yesterday. 

.Mrs.  Zell  Hart  Deming.  Iiiisiness  man¬ 
ager  of  the  AA'arreii  (0.)  Daily  Trihiiiie. 
and  state  treasurer  of  the  flliio  State 
Suffrage  .Assmiation.  took  a  prominent 
part  ill  the  eonveiition  of  tlie  or- 
paiiizatioii  held  at  the  Itollenden  Hotel 
here  last  week. 


COLUMBUS  PERSONALS 

Tliifty-lliree  Columbus  newspapermen 
attended  a  dinner  at  the  Neil  house  at 
which  farewell  was  bade  to  two  depart¬ 
ing  fellows — Dennis  A.  Donovan,  iioliti-- 
cal  writer  with  the  Coliimhus  Dispatch, 
and  Carl  I).  Ruth,  of  the  Colunilius  bu¬ 
reau  of  the  Cleveland  M'ader. 

Ruth  has  beim  transferred  to  the 
AVashington  bureau  and  Donovan  goes 
with  the  tiiKidrich  Rulilier  Compan.v  at 
Akron,  where  he  will  edit  its  Trade  pub¬ 
lication.  Internal  Revenue  Collei'tor 
Beriah  FL  Williamson,  formerly  with  the 
Cleveland  I.«ader,  and  .Tames  AV.  Faulk¬ 
ner,  of  the  Cincinnati  Enquirer,  spoke. 


Ruth  and  Donovan  were  iireseiited  with 
walrus  traveling  hags. 

.1.  Ixiuis  .Morrill,  state  house  reporter 
for  the  Scripps-McRae  league,  was  op¬ 
erated  on  at  .Alt.  Carmel  Hospital  this 
week  for  appendicitis.  He  is  getting 
along  nicely. 

The  Ohio  Ftate  Journal  has  lieeii  hii 
hard.  Besides  the  loss  of  its  political 
writers.  Allen  E.  Beach  and  Horace  11. 
Daughert.v,  C.  E.  Dittiner,  city  hall  imtii. 
will  take  hold  of  the  Ciiy  Bulletin,  a 
municipal  publication,  beginning  .laniiary 
1.  when  Columbus’  new  charter  goes  into 
effect.  Laidlaw,  n  reporter,  has  left  to 
go  with  the  Detroit  Free  Press. 

Nelson  Redden  has  been  moved  from 
the  reportorial  staff  of  the  Ohio  State 
Journal  to  the  state  desk,  replacing 
Roger  Steffan,  who  bought  an  interest 
in  the  Durham  (S.  C.)  Sun. 

Ralph  H.  Henney,  court  house  reporter 
on  the  Columbus  Dispatch,  has  worked 
up  a  nice  law  practice  which  he  handle^ 
without  interfering  with  his  duties.  He 
was  admitted  to  the  liar  about  a  year 
ago. 

Sure  Thing 
The  coupon  is  out 
To  get  the  maziima, 

Everyone  paid  for 
H.v  the  consumer, 

Get  them  free?  Nay — nay — nay. 
(Viiipons  aren’t  built  that  wa.v. 

WEDDING  BELLS 

Anthony  Arnoiix,  war  ex|K‘rt  of  the 
Journal,  Boston,  and  Elsa  A.  .'^chroettcr, 
of  ST  Gaiusliorongh  street.  Back  Bay. 
Boston,  were  married  reiimtiy.  .Mr.  Ar¬ 
noiix  is  widely  known  as  an  expert  on 
war  affairs.  He  has  been  doing  the  “ex¬ 
pert”  war  reviews  for  the  -lournal  tor  a 
long  time  and  has  attained  faiii*  in  this 
rega  rd. 

A'incent  de  Paul  Fit/patriek.  of  tlie 
Baltimore  .Sun.  and  .Miss  .Marie  .Anita 
O’Connor,  daughter  of  Mr.  and  .Mrs. 
dames  P.  A.  O'Connor,  of  Baltimore, 
were  married  on  Niivemlier  19  in  the  St. 
John’s  Catholic  ehureh.  On  return  from 
their  honeymoon  in  the  North  Mr.  and 
Mrs.  Fitzpatrick  will  make  their  home 
in  Raltiniore. 

Arch.  McNec,  a  widl-kiiown  (ignre  in 
Canadian  newspaper  circles,  having  liecn 
proprietor  of  the  Windsor  (Out. I  Record, 
and  president  of  the  Canadian  Prc's 
Association,  was  married  in  London  to 
Mrs.  M.  E.  Holiley  last  week. 

NEW  INCORPORATIONS 

New  A’cirk  City. — King  Feature  Syn¬ 
dicate  ;  printing,  iiuhlishing.  advertising ; 
!i>10,900.  Incorporators:  .Natalie  Wein¬ 
berg,  Julius  Goldman,  Harry  Uoseii- 
herg.  New  A’ork. 

CnifAuo,  Il.L. — I’niversal  Advertising 
Service,  Inc.;  capital.  $.5,999.  Incoriiora- 
tors ;  Isaac  B.  Lipson,  Sylvanus  George 
Levy,  Thomas  .Al.  Whiteson. 


CHANGES  IN  INTEREST 

Bowi.i.vu  (Jreen.  Ky. — An  inteiesi  in 
tlie  Park  City  Daily  News  and  Weekly 
News-Democrat  has  been  sold  to  .1.  .M. 
S<-ott.  of  .Austin,  Tex.,  who  will  he  its 
associate  editor  and  assistant  general 
iirinager.  Col.  .Tohn  B.  Gaines  is  editor 
and  general  manager. 

BiiiiMiEiMRT,  Conn. — Dr.  A’ietor  Gon- 
dos  and  .Vlexiinder  Gondos,  piihlisliers  of 
the  Bridgeiiort  Daily  News,  have  sold 
their  interest  in  the  printing  plant  to 
.Adelhert  BiMlnar  of  BridgeiMirt. 

Kent.  Ohio. — The  Kent  Courier  has 
recently  been  purchased  by  .V.  N.  Law- 
son.  formerly  owner  of  the  Norwalk  (O.  > 
Herald  and  Mansfield  (O.)  .Shield. 

SUSPENSIONS 

•Sai.i.isaw,  Oki.a. — The  Evening  Star 
will  he  discontinued  after  DeeiMnher  1 
owing  to  its  financial  failure  during  the 
three  years  of  its  existence. 

Streator,  III. — The  Streator  Monitor, 
one  of  the  oldest  newspajM'rs  in  this  se< 
tion  of  the  country,  having  lieen  pulilished 
for  almost  a  quarter  of  a  century,  has 
been  diseiintinued  owing  to  the  finaneini 
strain  which  it  has  felt  together  with 
other  newspapers. 
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TIPS  FOR  THE  AD  MANAGER 

Alliaii.r  Adv.  Agency,  Albany,  N.  Y., 
is  placing  orders  with  newspa|)er8  in  se- 
l»-cted  sections  for  Dr.  Spiegel  &  Sons, 
Alliany,  N.  Y..  and  doiies  Liniment,  Al- 
l»any.  Y. 

_  Hates  .4dv.  Co..  New  York  City,  will 
in  future  place  the  advertising  of  the 
Auto  Vacuum  Freezer  Co.,  New  York 
City. 

.1.  1).  Hates  Adv.  Agency,  Springfield. 
Mass,  is  asking  rates  in  newspapers  in 
selccte<l  sections  for  Harney  &  Herry, 
Inc.,  skates,  Springfield,  Mass. 

fJeo.  Batten  Co.,  New  York  City,  is 
placing  orders  with  some  New  York 
City  and  Connecticut  newspapers  where 
dealers  are  secured  for  the  Dulfy  Motors 
Cor|)oration.  New  York  City,  who  are 
selling  agents  for  Standard  Steel  Car 
Co.  “Standard  Auto,”  of  Pittsburgh,  Pa. 
The  Hatten  Co.  will  also  shortly  place 
1  in.  t.  f.  orders  with  newspapers  gen¬ 
erally  for  Hell  &  Co..  “Hell-.Ans,”  Medi¬ 
cal,  Orangeburg.  N.  Y. 

.\ndrew  Cone  (jeneral  Adv.  Agency, 
.New  York  City,  is  pla<-ing  3.5  1.  1  t.  or¬ 
ders  with  Southern  newspapers  for 
Copper.  Curb  &  Mining  Outlook,  New 
York  City. 

Stanley  Day  Agency,  I’la infield.  N.  J., 
is  placing  classified  advertising  with 
newspapers  generally  for  Superba  Co., 
Baltimore,  ^Id. 

Delmonico,  Wallace  &  Cutler,  liic..  New 
York  City,  are  making  5,0(M(  1.  contracts 
with  New  England  newspapers  for  D. 
&  C.  Distributing  Co.,  Flour,  Hrooklvu. 
N.  Y. 

Dorland  .4dv.  Agency,  .\tlantic  City, 
N.  •!..  is  making  trade  deals  for  rooms 
and  board  with  newsj>a]ters  for  the  In¬ 
dian  River  Hotel  and  Rockledge  Hotel, 
Indian  River.  Ibs-kledge.  Fla. 

Freeman  Adv.  Agency.  Richmond,  Va., 
is  placing  •2(M»  in.  orders  with  some 
Sotithern  iiewspap<‘rs  for  tlip  Cowan 
.Mt*dical  Co.,  Concord.  N.  C.  This  agency 
is  also  placing  orders  with  some  South¬ 
ern  newspapers  for  C.  F.  Sauer  &  Co., 
“Sauer’s  Extracts.”  Richmond,  Va. 

Ernest  •!.  Coulston  .\dv.  Agency,  Bos¬ 
ton,  Mass.,  is  again  placing  orders  with 
newspapers  in  selected  sections  for  the 
American  Tobacco  Co.,  “La  Corona  Lit¬ 
tle  Cigars.”  New  York  City. 

Frank  Kiernan  &  Co..  New  York  City, 
will  now  place  the  advertising  for  Dr. 
C.  L.  Jones,  Medical.  Elmira.  N.  Y. 

Edward  1).  Kollock.  Boston.  Mass., 
is  placing  orders  with  some  Western 
newspajiers  for  Einier  &  Amend.  Kheu- 
inatism  Remedy,  New  York  City. 


Lyddon  &  Hanford  Co.,  New  York 
Cit.v%  is  making  2.000  1.  contracts  with 
some  Pennsylvania  newspapers  for  the 
Vesuvia  Tonic  Co..  El  Vesuvia,  Joffee 
Ointment.  Rochester.  N.  Y.  This  agency 
is  also  placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  Geo.  T.  Mat¬ 
thews  Si  Co.,  Teas,  New  York  City. 


Mahin  Adv.  Co.,  Chicago,  is  placing 
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We  guarantee  the  largest  white  home 
delivered  evening  circulation  in  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  in  the  local  territory  the  States 
IS  the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 
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orders  with  some  large  city  newspa- 
|)ers  for  the  General  Fireproofing  Co., 
“(!.F.”  Allsteel  Office  Furniture,  Youngs¬ 
town,  Ohio,  and  New  York  City.  This 
agency  is  also  placing  some  tryout 
newspaper  campaign  for  Cornell  Wood 
PrtHlucts  Co.,  Cornell  Wootl  Hoards,  Chi- 
eago. 

Marx  &  Angus,  New  York  City,  are 
asking  rates  in  newspapers  on  8,000 
lines. 


The  FoUowing  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  audi> 
tors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


Moilell  .Mlv.  .Agency,  New  York  City, 
is  placing  ISfi  1.  4  t.  orders  with  a  se- 
lwt«*d  list  of  newspajK-rs  for  the  Vali- 
toiie  Co..  Medical.  Press  Hldg.,  Hiiig- 
liamton,  N.  Y. 

Parks  &  Weiss.  New  York  City,  are 
placing  onlcrs  with  some  Pennsylvania 
newspapers  for  C.  R.  Horgmaii  Co., 
Financial,  New  York  City. 

J.  A.  Robinson,  New  York  City,  is 
l)la(ing  special  copy  with  a  .selected  list 
of  newspa|H*rs  for  the  Wallace  Novelty 
Co..  “Wallaee  Portable  Eleetrie  Lamp.” 
New  York  City. 

•I.  Walter  Tboiilpson  Co..  New  York 
City,  is  again  making  eontraets  with 
some  Texas  iiewsp:i|)ers  for  the  Seaboard 
Riee  Milling  Co.,  “Comet  Rice.”  flalves- 
ton.  Texas. 

fJeo.  W.  Tyrol!,  New  York  City,  is 
asking  iiewsjiapers  for  rate  cards. 


Walker.  Diidlev  &  Co..  Chicago,  will 
place  some  of  tlie  newspaper  advertis¬ 
ing  of  tlie  Louisville  &  Nashville  Rail¬ 
way  Co..  Louisville,  Ky. 

H.  11.  Levey,  New  York  City,  is  plac¬ 
ing  some  of  the  ncws[iaper  advertising 
of  tlu*  Micbclin  Tire  Co.,  Milltown.  N.  J. 


ALABAMA. 

NEW  YORK. 

NEWS  . Birmingham 

Average  circulation  for  Septemtier:  Dally,  36,433; 
Sunday,  37.804.  Printed  2,207.884  lines  more  ad¬ 
vertising  than  Its  nearest  competitor  In  1914. 

COURIER  A  ENQUIBBB . Baffah) 

IL  PROGRESSO  ITALO  AMBBICANO.New  Yofh 

CALIFORNIA. 

The  National  Jewish  Daily  that 
advertiser  should  overtook. 

no  general 

KXAMINEK  . Lot  AngolOff 

A.  B.  C.  Audit  reports  show  largest  Morning  and 
l^undaj  circulation.  Greatest  Home  Deliyerj. 

NEBRASKA. 

TIIK  I'ltoGUKSS . 

TRIBUNE  . 

Circulation  A.  B.  C.  report.  7,100. 
wire  report  United  Press. 

Fall  leased 

GEORGIA. 

JOURNAL  (Clr.  57.531) . 

OHIO. 

LEDGER  ; . 

PLAIN  DEALER . 

^  Circulation  for  October,  1915: 

ILLINOIS. 

Sunday  . 

HERALD  . 

VINDICATOR  . 

Toungstowa 

STAB  (Circulation  21.589) . 

PENNSYLVANIA, 

IOWA. 

TIMF^l 

REGISTER  &  LEADER . 

_ Des  Moines 

'daily  DEMOCRA’i’  . 

Essential  to  covering  Dea  Moines  and  vlclnltj. 

SUCCESSFUL  FARMING . 

> . . .  Des  Molnea 

More  than  700.000  circulation  guaranteed  and 
proven  or  no  pa.v.  Member  Audit  Bureau  of 
Circulations. 

SOUTH  CAROLINA. 

KENTUCKY. 

DAILY  MAIL . 

.  ..Anderaoy 

Tlie  Heegstra  .Agency,  Chicago,  will 
soon  start  a  big  national  campaign  for 
Fairbanks,  Morse  &  Co..  Gas  Engine. 


MASONir  nOMB  .TODRNAI . lAraUvlIIe.  Ky. 

iSeml-Monthly.  S2  to  W  pam.)  Oaaranteed 
larjrest  Hmilatlon  of  any  Masonic  pnMIcatlnn  In 
the  world.  In  Mceaa  of  90.000  copies  monthly 


TENNESSEE. 

BANNER  . Nashville 


Tiic  Diinhip-Ward  Advertising  Com- 
jiany,  (liiiago.  has  secured  tlie  aeiouiit 
of  the  Cole  Motor  Car  ('oiiipaiiy,  Indian¬ 
apolis. 

C.  H.  Touzaliii.  Chicago,  is  placing 
with  weekly  papers  3  in.  12  t.  orders  for 
the  Di'partmeiit  of  Interior  of  Canada. 

!<ales  Service,  Chicago,  is  placing  with 
Southwestern  newspapers  o.tMKI  1.  1  yr. 
orders  for  the  Chicago  &  Alton  R.  Ry. 


LOUISIANA. 


TIMES  PICAYUNE . New  Orleans 


MICHIGAN. 


PATRIOT  (No  Monday  laauel . JackaoD 

Average  three  montha  ending  March  31,  1915: 
Daily.  11,349:  Sunday.  13.104.  Member  “Amer¬ 
ican  Newapaiier  Piih.  Asa’n."  “Ollt  Edge  News 
papers.”  and  A  R.  C. 


MINNESOTA. 

TRIBUNE,  Morning  and  Evening _ Minneapolis 


TEXAS. 


AMERICAN  . . 

“The  Twentieth  Century  Paper  of  Texas”  1- 
abaoliitcl.v  Inilepeiident,  printing  all  tlie  news  all 
the  time  and  printing  It  drat.  Seventy  per  cert 
city  cIrciilHtlon  by  carrier. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  of  33.000 
dally  and  45.000  Sunday. 


telegram  . Temple 

Net  paid  circulation  over  6.000. 


Hiiiilf-Metzger.  Inc..  New  York  City, 
are  placing  with  a  large  list  of  iiewa- 
pajiers  5,0IMI  1.  orders  for  the  Columhia 
I’hoiiograjili. 

Hlaekmaii-Ross  Co.,  New  York  City, 
are  placing  with  a  few  papers  12,000 
line  contracts  for  the  Aeolian  Company. 

Tlie  Fuller  Agency,  Chicago,  is  placing 
with  a  few  papers  1  page  1  t.  orders  for 
F.  .A.  Stuart,  and  !M)  1.  7t.  orders  for 
Rreeks  Rupture  Appliance. 


Baseball  World  Sues  Chicago  Dailies 

The  Herald,  Tribune,  Daily  News.  Jour¬ 
nal,  Evening  I’ost  and  The  Associated 
Press  have  lieen  sued  for  $50,000  each 
by  W.  .A.  Stuart,  owner  of  the  Baseball 
World,  n  Chicago  weekly  devoted  to 
sports.  It  is  charged  that  when  news- 
Iiapers  and  the  Associated  Press  took  up 
the  figlil  opened  by  tlie  Tribune  on  the 
Weekly  World,  a  publication  which  op-, 
crates  in  (Kinnection  with  an  alleged  lot¬ 
tery  at  Wilkes-Barre.  Pa.,  there  was  a 
confusion  of  names  and  the  Baseball 
World  was  brought  into  the  controversy. 

As  a  result.  Stuart  claims  his  circula¬ 
tion  fell  off  half  and  the  standing  of  his 
paper  was  impaired.  Stuart’s  attorney 
asserts  he  lias  evidem-e  that  150  papers 
outside  Chicago  printed  stories  sent  out 
by  the  Associated  Press.  He  says  these 
]tul)lieations  will  be  siieti  also.  .Altogether 
the  daiiinges  asketl  for  will  lie  $2,000,000 
when  he  gets  111  rough  suing,  says  the  law¬ 
yer.  'Pile  .Associated  Press  sent  out  a  eor- 
rei-tion  on  the  name,  after  that  of  “Base¬ 
ball  World”  had  Ihh'h  list'd  for  “Wts'klv 
World.”  This  is  admitted  by  the  plaintiff. 


•  MISSOURI. 


lOST-DISI'ATCn . St.  I.OUI. 

Is  the  only  iiewuiinper  In  Its  territory  with  the 
l>eautlfiil  Rotogravure  I’lrture  Section.  CIrcu 
Intlon  6r8t  six  months.  1915: 

Snndny  avernire  . .^.'lO.OSa 

Dally  and  Sunday .  201.497 


_ MON'TANA.  _ 

MINER  . Butte 


•Average  dally.  ll.llSt:  Sunday,  17.971.  for  3 
months  ending  Miirch  31at.  191.5 


UTAH. 


HEBALD-REPUBLICAN . Salt  Lake  City 


VIRGINIA. 


DAIl.A  NEWS- RECORD . r, . . ,  .Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  In 
the  richest  Agricultural  County  In  United  State*. 


WASHINGTON. 


NORTH  CAROLINA. 


SENTINEI . Winston-Salem 

Octolier  gov’t  report  5,843.  net  gain  October, 
1915,  over  October,  1914,  1,028  copies. 


NEW  JERSEY. 


DRESS  (Circulation  7,945) . Asbnry  Park 

JOURNAL  . BUaabetb 

DRESS  CHRONICLE  . Patermn 

COURIER-NEWS  . PlalnSeld 


POST-INTBLLIOENCEB  . Seattle 


CANADA. 

ONTARIO. 


FREE  PRESS  . hoo&m 

DAILY  HERALD . Stratfoed 


Largest  clrcolation  In  Perth  County.  Tte 
paper  that  Perth  County  people  want  to  read. 


ROLL  OF  HONOR 

The  following  publiahera  guarantee  circulation  and  willingly  grant  any  advertiaer 
the  privilege  of  a  careful  and  exhauative  inveatigation. 


ILLINOIS. 

SKANDINAVEN  . Chicago 

_ _  INDIANA.  _ 

THE  AVE  MARIA . Notre  Dame 

NEBRASKA, _ 

rREIB  PHESSB  (Clr.  128.384) . IJncola 


NEW  YORK. 

BOLLBTTINO  DBIXA  SERA . New  York 

PENNSYLVANIA. 

TIMES  .  . .'.Chestei 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


November  20,  1915. 


NEW  YORK 

ADVERTISING  SITUATION 
A  T  A  G  L  A  N  C  E 

For  the  benefit  of  national  advertisers  who  desire  to  plan  their  business 
after  knowing  how  local  advertisers  use  the  different  newspapers. 

Sixteen  Leading  Department 
Stores  and  Retail  Shops 

Evening  Newspapers  (agate  lines,  October,  1915)  Morning  Newspapers  (excluding  Sunday) 


Journal  .  . 

..  .238,970 

Mad . 

.  .  176,309 

Times . 

.  58,119 

Tribune . 

17,849 

World  .  ... 

.  .217,240 

Telegram  .  . 

..  81,711 

Sun . 

.  31,901 

American  .... 

15,138 

GLOBE 

.  207,529 

Post . 

..  70,561 

World . 

.  26,428 

Press  . 

3,521 

Sun . 

.  .200,605 

Herald  .  .  .  . 

.  24,237 

Food  Advertising 

Evening  Newspapers  (agate  lines,  October,  1915) 

Morning  Newspapers  (excluding  Sunday) 

GLOBE 

.  57,841 

Sun  . 

..  12,999 

Times . 

.  11,149 

Press  . 

2,393 

World  .  .  . 

...  28,429 

Telegram  .  . 

. .  7,290 

World . 

.  9,867 

Herald . 

2,031 

Journal  .  . 

...  25,820 

Post . 

. .  2,435 

American  . . 

.  9,468 

Sun . 

1,300 

MaU . 

. .  13,991 

Tribune  .  .  . 

.  4,841 

Total  Display  Advertising 

Evening  Newspapers  (agate  lines,  October,  1915) 

Journal . 687,145  Mail . 417,970 

GLOBE  .  549,042  Post . 300,144 

World . 474,599  Telegram  .  .  .  .236,361 

Sun . 468,878 


Morning  Newspapers  (excluding  Sunday) 

Times . 471,621  Sun . 203,262 

World . 269,563  Tribune . 196,995 

American  .  .  .230,878  Press . 101,885 

Herald . 205,566 


THE  NEW  YORK  GLOBE 

Over  1,000,000  lines  ahead  of  1914  is  New  York’s  fastest 

growing  newspaper. 

Member  A.  B.  C. 

O’MARA  &  ORMSBEE,  Inc. 

CHICAGO  Special  Representatives  NEW  YORK 

Tribune  Bldg.  '  Brunswick  Bldg. 


TWt  TKCMNieAl.  rilBM.  MtW  VOfHt 
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